HOW TO CREATE

AN AWESOME

DESIGN BRIEF

THAT WORKS
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  A design can only be as good as the brief it was created from
THE IMPORTANCE OF A BRIEF

A design can only be as good as the brief it was developed from. Too general and the design runs the risk of missing the mark, too complicated and it wont allow the design to be open enough to inspire ideas and explore opportunities. This is why writing an awesome creative brief is super important, not only for the designer but also for you, our clients! It allows you to get the most value for money from our services and ensure that the end design is something that fulfils your goal.

How to create an awesome Design Brief that works in 5 Simple Steps

HOW TO GET STARTED

To help organise everything you need to know, and pass onto your designer for your project, we’ve put together a template design brief. This will help articulate your ideas and also draw attention to the things you may not have thought about previously.

STEP 1 PROJECT TITLE

While this is self-explanatory, the project title is important as it allows the designer to easily recall your project, especially if you have multiple active projects in the mix. Something brief yet specific is great, e.g. 2017 A5 Tour Flyers.

STEP 2 TYPE OF PROJECT

This is also straightforward, but vital, as it allows your designer to start forming ideas about how the project will take shape and also consider the constraints of the medium. Specifying the type of project is important for projects that have multiple components e.g. a flyer design that also requires printing and distribution.

STEP 3 YOUR GOAL

Above all, this is the most important point to consider when putting together your brief. Without a goal, there is no clear purpose to the project. A goal will help to dictate important components of the design such as, the hierarchy of information, call to action, placement of content, image choices etc.

· What is the goal of your website/flyer/brochure etc. ?

· What is your desired outcome of the project?

The best goals can be measured in order to see if they have been reached and, ultimately, determine if your project has been successful. An example of a good measurable goal for your project may be “To increase online sales by 30% within the next 6 months” for a website redesign project.

This is a solid goal as it outlines a value and a designated timeline to the goal. Once the timeframe is up, the goal can then be measured as successful/unsuccessful. You can learn from this experience and review the campaign in order to improve it next time.

STEP 4 PROJECT DETAILS

Now this is where you need to get creative and spill the beans with as much detail as possible. The more information you include here the better understanding your agency will have of your project you require. 
Below is a list of ideas to get you started with the Project Details section of your design brief....

· Who is your target audience?

· What is your target message?

· What is the finished size of the design?

· What is your required quantity?

· Do you require us to write copy (wording) for you?

· Do you require us to source stock imagery?

· Are you providing all content and images?

· Is this based on an existing design?

· Is there anything you don’t want?
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STEP 5 TIMEFRAME

This is often the part of a project that many clients are concerned about, as to how long it will take from initial concept to completion. Timeframes are important, as a project may be required for a certain deadline whether it be an event, magazine or product launch etc.

Firstly, ensure that you’re familiar with any deadlines that you need to adhere to and let the designer know upfront. It is always best to make this clear at the beginning, rather than letting them know halfway through that you now ‘need it by tomorrow!’

Your agency will always do their best to accommodate your deadline, however sometimes it is just not possible to move a project through to 100% completion in very short amounts of time. For example, there is a lot of testing and calibrating of colours which occurs once an annual report has been designed. While the report may appear to be finished, proof reading is essential, to avoid any printed errors.

Another benefit of adding your deadline is that it helps your agency keep you on track. ☺ All design agencies understand that you’re super busy, and you’re only human, so part of our job as your design agency is to keep you on track as well. So if a project becomes less important or is placed on hold throughout the design process – just let your designer or project manager know, most of the time they’re be happy to update deadlines for you.

                                      DESIGN BRIEF SHEET
Take a quick look at the following page in order to see an example of a well throughout and goal orientated design brief that you can supply straight to your design agency.

PROJECT TITLE
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MY GOAL

    What is your desired end

    result and call to action?


TYPE OF PROJECT

What type of project is it?


        PROJECT DETAILS

  All the important information about your design project



 Now what?

Good luck with your new design brief and if you’re looking at starting a new design project in the near future get in contact with us. We can help you create the perfect brief to give to your design agency or we can help you complete your project from brief to printed material delivered to your door.
        Get started now
Everything you need to get started with creating a design brief in 5 easy steps is right here in this post. Get the most out of your next design project by following our 5 easy steps to make sure the end design fulfils your goal and improves the return on your marketing spend.

Have some questions ?

Give us a call on 000 123 029.

For more information visit

                                                                                                 ABC Head Office

3 / 411 Church Street Parramatta NSW 2150

Phone: 0000 123 029

                                                                                               abc@xyz.com.au

