Economic Impact Analysis
Trans Canada Trail in Ontario

August 2004

PRICEAVATERHOUSE(COPERS

THE ONTARIO

TRILLIUM .
FOUNDATION
e [ 4
=
\] /
N
LA FONDATION TRANS CANADA TRAIL
TRILLIUM SENTIER TRANSCANADIEN
DE L'ONTARIO ONTARIO

The Ontario Trillium Foundation, an agency of the Ministry of
Culture, receives annually $100 million of government funding
generated through Ontario's charity casino initiative.



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table of Contents Page #
EXECULIVE SUMMATY ......viiiiiiieiiiicciieeeie ettt e s e e s e e eenaeeesabeeesnseeennseeenns 1—1v
Lo TNEOAUCTION ..ouiiiiiiiiieietee ettt sttt sb et st b e b eanes 1
2. Trans Canada Trail in ONtario ..........ceeoiiiiiiiiiiiiieie e 5
General DESCIIPHION ....viieiiieiiieiieie ettt ettt et et e et e steesaeeenbeessaeenseenneeens 5
GeographiC Se@MENtatiON. ........cevvuiieeiieeeiieeeieeeeieeeeiee e e sreeesaeeessaeeesereeesaeeennnes 5
CUrTent CONAITION ..c..eeuviiiieitieieeie ettt sttt ettt st et eaees 6
3. Economic IMpact ANAlYSIS.....c.ccereuieiiiieiiiieeiiie ettt eeeeetee e stee e e eeseree s 7
OVEIVICW ...ttt ettt ettt sttt et h ettt ettt e b e s bt et s et e s bt et e e bt e bt enteseeenbeentens 7
The Economic MOdel ........coouiiiiiiiiiee e 9
4. Study MethodOIOZY ......ooouiiiiiiiieeieeee ettt 11
F N 0] 5) 0T o] o RS UPUSRRPSRRTRN 11
Survey Methodology, Assumptions and Limitations ...........ccceceeeveerieenieeniieenneenns 12
Ky ASSUMPLIONS. .. .eiiiiiieiiieeeiieesiee et e esite e et e e eteeesaeeesbeeesbeeessseesssseesnsseesnsseenas 14
Study LIMItations ......c.ceccvieiiiiriieiieiii ettt ettt sieesbeesieeebeessneeaeens 16
Trail Use Inputs and ASSUMPLIONS.........cccveeeriieeriieeiieeeiieeeieeeeieeesreeesreeeseseeenne 18
Non Durable Goods Expenditure Inputs and Assumptions.............cccceeeveerueennnnnne. 23
Durable Goods Expenditures inputs and ASSUMPLIONS ........ccceeerveeerieerrveeenneenns 25
Construction and Maintenance Cost Inputs and Assumptions..............ccccevuveenenne 26
Trail User Preferences and Characteristics. .........ueureerieeieeniieeneenieeieesieeseee e 30
5. Results of Economic Impact Modelling ............cccocceveviieniiiiiiinieniieiecieeeeee e 33
Trail Users’ Non-Durable Good Expenditures..........cccoeevievciieenciieenieeeiee e 34
Local Trail Users’ Durable Good Expenditures...........ccccoeveeviieniieniienieeniieeieenne 38
Operational Maintenance IMpPacts..........cccueeeriieeriieeiiieeie e 40
Total Sustainable IMPaCES.......cceeeiuieiiiiiieiieeeece e 43
One-Time Construction IMPACES ..........ceecvieriiiieiiiiecie e e 46
6. Maximizing the Economic IMpacts............cocoueriiieniiiiieiiieiieeeeee e 49
Benefits Of TTailS ....oceeiuieiiiieieceee e 49
Tourism Product and Service Development Opportunities.........c.cceceeeeereenuennnene 51
Supporting Amenities and Public SErvices ..........ccovevviierieeiiienieiiiecieeeeeie e 52
Marketing the TCT-ON .....cccoooiiiiiiiiiiet ettt 53
7. CONCIUSIONS ...entiiiiieniieeiie ettt ettt ettt ettt et eesb b e et e sbeesabe e aeeeareenaees 57
Appendices

Photography: man on bike, Ontario, by Lynne Siler; Snowmobile Trail, Rural Ontario by Alan Marsh; Mother and two children cross
country skiing Thunder Bay Ontario, by John Stradiotto; Horseback Riding, Toronto, ONT, by Ron Watts; class hike on Bruce Trail, Beaver
Valley Ontario Canada Niagara Escarpment named in 1990 by UNE, by CanStock Images; Toronto Skyline by Robert Glusic



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Executive Summary

Stretching approximately 18,000 kilometres across every Canadian province and territory, the
Trans Canada Trail will be the longest trail of its kind in the world. The Trail is intended for
the shared use of 5 core activities: hiking/walking, biking, horseback riding, cross-country
skiing and snowmobiling. The Trail will be geographically diverse; established along existing
trails, parks and Crown lands, abandoned railway lines, alongside railway lines and across
private land.

The Province of Ontario’s section of trail is a 4,061-kilometre stretch of both existing and
proposed trail that runs across the entire province. Approximately 2,250-kilometres are
complete, while over 1,800-kilometres remain undeveloped. The trail enters Western Ontario
from Manitoba at Highway 17, heads east to Thunder Bay, runs along Lake Superior east to
North Bay, south through the Muskokas and further into the Greater Toronto Area, splitting
off south to the Windsor and Niagara peninsula areas and east out to Ottawa, where it enters
Quebec at Gatineau.

Among the many reasons for building the Trans Canada Trail, including the preservation of
the environment, promoting physical exercise and a venue for safe, family activity, is the
generation of economic benefits that increased visitation can bring to the many communities
located near the trail.

Trans Canada Trail Ontario engaged PricewaterhouseCoopers LLP to undertake a study to
examine the potential regional and province-wide economic impacts of the entire Ontario
portion of the Trans Canada Trail. With the assistance of Econometric Research Limited,
Schollen and Company, and Environics Research Group, PricewaterhouseCoopers LLP
quantified the economic benefits that will be generated for the regional and Ontario economies
as a result of the one-time construction costs, and the annual non-local (i.e., visitor) user
expenditures, trail maintenance costs for the Trans Canada Trail in Ontario and expenditures
for durable goods (i.e., equipment) associated with activity use (i.e. hiking/walking, biking,
horseback riding, cross-country skiing, and snowmobiling) on the Trail.

An economic impact analysis is the study of how a dollar spent on trail construction,
maintenance or by users of the Trail, circulates and re-circulates within the economy, thereby,
multiplying the effects of the original expenditures on overall economic activity. This process
is referred to as the economic multiplier effect. The economic multiplier effect operates at
several different levels including: initial (direct) effects, indirect effects, and induced effects.

Economic Impact of the Trans Canada Trail in Ontario
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The sum of these three effects — direct, indirect and induced — represents the economic impact
of the Trail.

The study scope measured the economic benefits that are likely to be realized by the Province
of Ontario and its 12 Travel Regions as a result of the following aspects of the Trans Canada
Trail:

Impact of Trail construction;

Impact of Trail maintenance;

Impact of trail user non-durable expenditures;
Impact of trail user durable expenditures;
Employment impacts; and

Federal, provincial and local tax impacts.

For the purposes of this study, the PricewaterhouseCoopers’ team undertook the following
approach to complete the economic impact analysis:

Conducted a full literature and Internet search for existing trail economic impact studies
and trail user studies, such as;

Reviewed and analyzed available studies, and Ontario recreation, tourism and trail related
data and information;

Environics Research Group conducted a province-wide, random telephone survey with
2,100 Ontario residents living within the 40 km boundary on either side of the Trail (i.e.,
the local population) to determine their activity patterns, associated expenditures and
propensity to use trails for their activities;

Conducted phone interviews with rail-trail associations and organizations, trail and
recreation administrators, Ontario jurisdictions and trail activity organizations to solicit
their comments on trail usage, expenditure patterns, and trail maintenance costs.

Developed activity usage estimates based on the survey results, benchmarking of other
trails, discussions with activity and trail associations and published data from sources such
as the Province of Ontario, Statistics Canada and the Canadian Fitness and Lifestyle
Research Institute;

Economic Impact of the Trans Canada Trail in Ontario
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6. Developed daily expenditure figures for each activity based on the survey results, previous
studies and review of Provincial visitor expenditure data;

7. Incorporated the daily expenditure and activity usage estimates into demand side inputs for
the economic impact model;

8. Schollen developed the construction cost estimates and estimated annual trail maintenance
costs; and

9. Econometric Research Ltd. undertook economic impact modelling using the DEIM model.

Results of the economic impact analysis indicate that Ontario and its 12 Travel Regions are
shown to derive significant and real economic impacts from a completed trail. The outcome of
the economic impact study indicates that all users’ recurrent non-durable good and durable
good expenditures, as well as trail maintenance expenditures on an annual basis will result in
the following impacts:

e Over 42,000 Ontarians can attribute their jobs to the Trans Canada Trail in Ontario’s
recurrent expenditures;

e A total of about $2.4 billion will be generated annually in value added income in the
Province of Ontario. Of that, a total of $152.8 million will be sustained by non-local user
expenditures (representing “new money” into the economy).

e Total recurrent tax collections will add to about $1.04 billion annually for all levels of
government, of which nearly $140.7 million per year will remain with local governments
in Ontario.

Construction of the currently undeveloped portions of the TCT-ON will generate an additional
$247.5 million in new income to the province, which supports 3,688 person years of total
provincial employment and combined tax impacts for all three levels of government in the
amount of $92 million.

One of the major challenges facing the Trans Canada Trail in Ontario at present is a lack of
funds to complete the currently undeveloped sections of Trail. It is interesting to note that the
cost of constructing the currently undeveloped sections of Trail could be recovered in just four
years worth of total tax revenue from all three levels of government from the non-local users’
non-durable expenditures alone.

Economic Impact of the Trans Canada Trail in Ontario
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This study also indicates the importance of marketing, promotion and attraction efforts in
order to achieve significant economic impacts. Additionally, communities will need to work
together to encourage the development of the infrastructure, businesses and services required
by trail users. There are significant opportunities to be realized and many ongoing economic
benefits can occur as a result of a well established, well marketed and well supported Trans
Canada Trail in Ontario.

This report is supplied on the understanding that it is solely for the use of the persons to whom
it is addressed and for the purposes set out herein. We did not carry out an audit or otherwise
verify any of the financial information provided to us by survey participants. We will not
assume responsibility or liability for losses suffered by Trans Canada Trail Ontario or any
other parties as a result of the circulation, distribution, publication reproduction or any other
use of this report.

Economic Impact of the Trans Canada Trail in Ontario
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1. Introduction

The Trans Canada Trail initiative was conceived by the Canada 125 Corporation, the body
established to celebrate Canada’s 125" year of Confederation. The legacy of the Canada 125
Corporation lives on through the vision and completion of the Trans Canada Trail. The
Canada 125 Corporation provided seed funding for the Trans Canada Trail Foundation, the
organization responsible for the planning, promotion and co-ordination of the national trail.

Stretching approximately 18,000 kilometres across every province and territory, the Trans
Canada Trail will be the longest trail of its kind in the world. The Trail is intended for the
shared use of 5 core activities: hiking/walking, biking, horseback riding, snowmobiling and
cross-country skiing. The Trail will be geographically diverse; established along existing
trails, parks and Crown lands, abandoned railway lines, alongside railway lines and across
private land.

Among the many reasons for building the Trans Canada Trail, including the preservation of
the environment, promoting physical exercise and a venue for safe, family activity, is the
generation of economic benefits that increased visitation can bring to the many communities
that the trail passes through. Trails have the potential to generate significant economic benefits
for the communities and regions they pass through, and for a province as a whole.

Numerous economic impact studies have shown that trails throughout Canada and the United
States are responsible for attracting users who have spent millions of dollars as a result of the
trails. These expenditures have created significant benefits for local and provincial/state
economies. Communities along or nearby well developed trail routes can benefit from trail
use through recreation and tourism:

e First, through direct increases in business activity in response to direct purchases by trail
users; and,

e Secondly, indirectly by providing services and products to an increasing number of
businesses that have sprung up to sustain the operations of the trail and the demands of its
users.

Local and non-local expenditures on goods and services such as accommodation, food,
museums and retail goods help to create benefits in a region, sustaining businesses, jobs and
providing tax revenue.

Economic Impact of the Trans Canada Trail in Ontario
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The Trans Canada Trail in Ontario (“TCT-ON”) is a 4,061 kilometre stretch of both existing
and proposed trail that runs across the entire Province of Ontario. As the awareness and
utilization of the trails similar to TCT-ON have increased over the past few years the
importance of completing an economic impact study has been emphasized.

Overview of Study and Report

In 2003 Trans Canada Trail Ontario (“TCTO”) decided to proceed with an economic impact
study. PricewaterhouseCoopers LLP (“PwC”), was retained by TCTO to estimate and
summarize the regional and province wide economic benefits associated with the usage of the
Trans Canada Trail throughout Ontario. PwC assembled a professional team comprised of
Environics Research Group (“Environics”), Econometric Research Limited (“ERL”) and
Schollen and Company (“Schollen”) to assist with this extensive study.

The study objective is to quantify the economic benefits that will be generated for the regional
and Ontario economies as a result of the one-time construction costs, the annual local and non-
local (i.e., visitor) user non-durable expenditures, trail maintenance costs for the Trans Canada
Trail in Ontario and expenditures for durable goods (i.e., equipment) associated with activity
use on the Trail.

Study Partners

This study would not have been possible without the financial assistance provided by the
Ontario Trillium Foundation.

Many trail, recreation and tourism related groups and organizations assisted with the provision
of valuable and critical information, and in the review of the draft figures. These include:

Ontario Trillium Foundation;

Trans Canada Trail Foundation,;

Ministry of Tourism and Recreation;

Ministry of Northern Development;

Ministry of Municipal Affairs;

Ontario Tourism Marketing Partnership Corporation;
Ontario Trails Council;

Ontario Federation of Snowmobile Clubs;

Economic Impact of the Trans Canada Trail in Ontario
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e Ontario Equestrian Federation;

e Hike Ontario;

e City of Toronto; and,

e Regional trail groups across Ontario.

Restrictions and Qualifications

This report is supplied on the understanding that it is solely for the use of the persons to whom
it is addressed and for the purposes set out herein. We did not carry out an audit or otherwise
verify any of the financial information provided to us by survey participants. We will not
assume responsibility or liability for losses suffered by Trans Canada Trail Ontario or any
other parties as a result of the circulation, distribution, publication reproduction or any other
use of this report.

Report Format

In addition to the Executive Summary contained at the front, this report contains six sections.
These are:

e Section 1 — Introduction: a description of the study background, study objectives, and
report format;

e Section 2 — Study Parameters: a description of routing of the Trail, the associated tourism
regions and geographic segmentation of the Trail, the existing conditions of segments of
the Trail;

e Section 3 — Economic Impact Analysis: a discussion of the concept of economic impact;

e Section 4 — Study Methodogy: a discussion of the study approach, assumptions, data
inputs, study limitations, Trail user and preference information gathered during the study
process;

e Section 5 — Results of Economic Impact Modelling: a description and interpretation of the
results of the economic impact model, essentially an understanding of the economic
benefits that are estimated to be generated as a result of this portion of the Trans Canada
Trail;

e Section 6 — Maximizing the Economic Impacts: a discussion of experiences in other
jurisdictions related to trail development, and potential tourism development and
marketing opportunities;

Economic Impact of the Trans Canada Trail in Ontario
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e Section 7 — Conclusions: our final conclusions and discussion of how the proposed Trail
can provide the potential to generate economic benefits for the region and the province.

Economic Impact of the Trans Canada Trail in Ontario
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2. Trans Canada Trail in Ontario

General Description

The study section of trail is a 4,061-kilometre stretch of both existing and proposed trail that
runs across the entire province of Ontario. Approximately 2,250-kilometres are complete,
while over 1,800-kilometres remain undeveloped. The study section of trail enters Western
Ontario from Manitoba at Highway 17, heads east to Thunder Bay, runs along Lake Superior
east to North Bay, south through the Muskokas and further into the Greater Toronto Area,
splitting off south to the Windsor and Niagara peninsula areas and east out to Ottawa, where it
enters Quebec at Gatineau. Appendix 1 provides a map of the study section of trail.

In economic impact studies, it is important to isolate the expenditures of locals from that of
non-locals. Local expenditure does not necessarily generate an economic impact, as it is
expenditure that is assumed to have taken place in that regional economy regardless. Any
calculation of economic impact that is based on local expenditure is essentially a re-
distribution of funds and is not the generation of a true economic impact. True economic
impact is the circulation of new money injected into an economy. In the case of the Trans
Canada Trail, it is the expenditures of non-local Trail users, or visitors, who make an
economic impact in the region they use the Trail.

Therefore, for the purposes of the study it was necessary to define a means of determining
local from non-local usage of the Trail. The Province of Ontario, Ministry of Tourism and
Recreation for the purposes of their tourism data tracking and analysis, considers anyone who
has travelled more than 40 km one way to be a visitor. This distance is a standard measure for
the determination of non-local populations, and was employed for this study. Therefore,
anyone who did not reside within a 40 km band around either side of the Trail, was considered
a non-local for the purposes of this study.

Geographic Segmentation

Given the length of the Trans Canada Trail in Ontario (“TCT-ON” or “Trail”), the differences
in the geographies, population densities, types of trail envisioned for development at various
points along the Trail, and to make the economic impact data collection and modelling more
reflective of these local conditions, the province was segmented into 12 regions which are
consistent with the Ministry of Tourism and Recreation’s Travel Regions. These can be found
in Appendix 2.

Economic Impact of the Trans Canada Trail in Ontario
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The benefit of utilizing the Travel Regions is that it allowed for more regional analyses and
determinations of impacts that will be more meaningful to the communities which reside in the
respective Regions. Additionally, consistent boundaries with the Ministry of Tourism and
Recreation allows for the application of the findings into potential Trail recreation and tourism
initiatives, and the potential to track Trail related data consistent with the Travel Regions and
economic impact boundaries.

It should be noted that the Travel Regions are based on the Statistics Canada 1991 Census
boundaries for Ontario. Discussions with the Ministry of Tourism and Recreation and
Statistics Canada indicate that there have only been very minor changes to census boundaries
since 1991, specifically in the Kingston area. Therefore the only difference in this study’s
geographic segmentation, and hence results, and those of the Ministry’s Travel Regions is one
small area near Kingston. These changes were determined to be immaterial to the overall
outcome of the study and were not believed to create any impact or inconsistency in reporting
between this study and the Ministry’s travel regions. Therefore, the reader may consider study
references to specific regions to be analogous to the Ministry’s Travel Regions.

Current Condition

The status of the Trans Canada Trail in Ontario varies across the province. Many of the urban
areas have developed or adopted existing trail as the TCT-ON. Many segments in central and
northern Ontario were developed as snowmobile trail, as part of the Ontario Federation of
Snowmobile Clubs (“OFSC”) routes. Many other parts of the province lie in a state between
non-registered and undeveloped, to fully registered and developed.

Appendix 3 is an inventory of the TCT-ON for each of the 12 regions, and associated
segments of trail. For each region, it lists the segments of TCT-ON, distances, type of trail,
status of completion and registration, and if undeveloped, the anticipated level of trail
development as provided by regional Trail representatives.

Economic Impact of the Trans Canada Trail in Ontario
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3. Economic Impact Analysis

Overview

An Economic Impact Analysis measures the magnitude of the impact that an expenditure or a
group’s expenditure make on an economy. The basic principles underlying the measurement
of economic impact are fairly straight forward.

A dollar spent on trail construction, maintenance or by users of the Trail, circulates and re-
circulates within the economy, multiplying the effects of the original expenditures on overall
economic activity. This process is referred to as the economic multiplier effect. It operates
at several levels:

o Initial (direct) effects are the initial expenditures of the trail users and trail operators on
goods and services, wages, materials and other trail-related expenditures are generally
referred to as the direct costs of operation.

Example: A trail user buys a carton of milk from a convenience store.

¢ Indirect effects are the subsequent purchases by suppliers of materials and services to
sustain the direct expenditures are called the.

Example: The convenience store buys its milk from a dairy producer, the dairy producer
buys its cartons from a carton supplier, the carton supplier buys ink for the carton images,
elc.

e Induced effects emerge when workers in the sectors stimulated by initial and indirect
expenditures spend their additional incomes on consumer goods and services.

Example: Employees from the milk producing company purchase clothing with their
wages.

The sum of these three effects — direct, indirect and induced — is the economic impact of the
Trail.

Some of the key terms and definitions to assist in interpreting the results of an economic
impact analysis are provided below:

Economic Impact of the Trans Canada Trail in Ontario
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¢ Initial Expenditure — This figure indicates the amount of initial expenditures in terms of
trail user expenditures, and trail construction and maintenance expenditures used for the
analysis.

e Value Added (Gross Domestic Product or Provincial/Regional Income) — This figure
represents the total value of the production of goods and services in the economy resulting
from the initial expenditures under analysis (valued at market prices).

e Gross Output — This includes the total value of goods and services sold by businesses to
sustain the project’s operations. Direct gross output includes the value of goods and
services bought for on-site operations but exclude taxes, depreciation, wages and salaries
and net profits. Total gross output represents the entire turnover of goods and services
needed to sustain the activity. The limitation of this measure is that, by including the sales
of both inputs and outputs, it double counts a certain amount of economic activity. For
example, the sale of dressed wood to a furniture manufacturer is counted as is the selling
of the chairs that result.

e Employment — This figure represents the total employment (full time equivalent jobs)
generated by the initial expenditure, measured in person years.

e Taxes — The model includes a number of taxes, each of which is directly linked with the
level of government receiving it. For example, only the Federal government receives GST
on goods and services, whereas solely local governments receive business and property
taxes. It includes income taxes, GST, liquor and tobacco tax, room taxes etc.

e Imports — These represent the goods and services acquired from outside the
province/region to sustain the activities of the facilities/businesses and the expenditures of
their visitors. They essentially represent leakages from the province/region.

e Multipliers — This is a measure derived by adding direct, indirect and induced effects
together and dividing the total by the original expenditure. For example, the income
multiplier is calculated by dividing total income by the original expenditure. The only
exception is that of the employment multiplier where total employment is divided by direct
employment.

If the economy is operating at full employment, additional expenditures will most likely
reflect themselves in higher prices and wages as additional workers are drawn from other

Economic Impact of the Trans Canada Trail in Ontario
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employment. Only if the economy is operating with excess capacity, unemployment and slack
in critical sectors, and there exists no apparent bottlenecks anywhere in the economy, is it
possible to claim that the person-years associated with the activity expenditures represent
additional or incremental employment.

In economic impact analysis, there is a general but unacceptable tendency on the part of
economists generating impact measures to suspend any concern about alternative uses of
funds. Resources used in a particular project could have been used in other activities and
projects. It is also important to recognize that for certain trail users, most specifically local
users, their expenditures as a result of the Trail are potential substitutions for other
expenditures that would have been made in the region anyway.

The input data in Appendix 8 distinguishes between local and non-local expenditures, to show
the level of expenditure made by non-locals, an indication of “new money” in the local
economy, and those made by locals, which may or may not be new money or purchases in the
local economy. This study has determined both the non-local user expenditure economic
impacts (i.e., the new, or incremental, impacts) and the total economic impact, which includes
both local and non-local user expenditure impacts.

Economic impact analysis is a useful mathematical tool capable of quantifying the patterns
and magnitudes of interdependence among sectors and activities. It is predicated on two
fundamental propositions.

1. First, regardless of the inherent value of primary activities such as recreation or
tourism, to the extent that activity involves the use of scarce resources, they generate
economic consequences that can be measured and compared.

2. Second, economic impacts are only partially captured by assessing direct expenditures.
Inasmuch as the economy 1s a complex whole of interdependent and interacting
activities, there are some significant indirect and induced impacts associated with every
direct expenditure. These indirect and induced impacts are often larger than the direct
impacts.

The Economic Model

The impact model used in this study is a special application of a generic model (DEIM:
Ontario) developed by Econometric Research Limited. It is a unique model that captures the
economic impact of tourism expenditures at the local level (e.g., counties or economic

Economic Impact of the Trans Canada Trail in Ontario
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regions), the provincial level (Ontario) and the national level. The Ontario impacts are those
that will be realized for the province as a whole, while the regional impacts are those that will
be realized by the local communities within the 40-km trail boundary (on either side of the
Trail) as indicated on the map in Appendix 1.

The model is based on a novel technology that integrates input-output analysis and location
theory. The system has already been applied to the study of The Economic Impact of Tourism
in Niagara Falls, the Economic Impact of the Proposed Trans Canada Trail Alignment in East-
Central Alberta, and several other Ontario Economic Development and Tourism projects.

The model generates several output indicators. Those that are important to this study are:

Initial Expenditure;

Value Added (Gross Provincial/Regional Income);

Employment; and,
e Taxes.

The model utilizes a large set of economic and technical databases that are regularly published
by Statistics Canada. Some examples of this data include the inter-provincial input output
tables, employment by sector, taxes by type of tax and the level of government collecting the
tax, prices of products and energy used in physical and energy units.

Economic Impact of the Trans Canada Trail in Ontario
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4. Study Methodology

An economic impact study is based on a number of assumptions and inputs. An understanding
of the assumptions and inputs are important to interpreting the findings. This section will
detail the methodology, assumptions and limitations related to the study. Specific attention is
directed at detailing the key assumptions which underline the collection or development of the
data utilized by the model.

Approach
For the purposes of this analysis, we undertook the following steps:

1. Conducted a full literature and Internet search for existing trail economic impact studies
and trail user studies, such as: Newfoundland T’Railway Economic Benefits Study (2002),
The Economic Impact of the Georgian Trail on the Town of Collingwood and Region
(1999), An Economic Impact Study for the Allegheny Trail Alliance (1999), Little Miami
Scenic Trail Users Study (1999) and The Impacts of Rail Trails: A Study of Users and
Nearby Property Owners from Three Trails (1992).;

2. Reviewed and analyzed available studies, and Ontario recreation, tourism and trail related
data and information;

3. Conducted a province-wide, random telephone survey with 2,100 Ontario residents living
within the 40 km radius of the Trail (i.e., the local population) to determine their activity
patterns, associated expenditures and propensity to use trails for their activities;

4. Conducted phone interviews with rail-trail associations and organizations, trail and
recreation administrators, Ontario jurisdictions and trail activity organizations to solicit
their comments on trail usage, expenditure patterns, and trail maintenance costs.

5. Developed activity usage estimates based on the survey results, benchmarking of other
trails, discussions with activity and trail associations and published data from sources such
as the Province of Ontario, Statistics Canada and the Canadian Fitness and Lifestyle
Research Institute;

6. Developed daily expenditure figures for each activity based on the survey results, previous
studies and review of Provincial visitor expenditure data;

Economic Impact of the Trans Canada Trail in Ontario
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7. Incorporated the daily expenditure and activity usage estimates into demand side inputs for
the economic impact model (See Appendix 8 for model input tables);

8. Schollen developed the construction cost estimates and estimated annual trail maintenance
costs. See Appendix 4 for construction cost estimates; and,

9. Econometric Research Ltd. undertook economic impact modelling using the DEIM model.
Survey Methodology, Assumptions and Limitations

During July of 2003, Environics Research Group (“Environics”) conducted a random sample
of Ontario residents within the 40 km radius on either side of the TCT-ON. This was a
random sample of individuals 18 or older in the household.

In order to make the surveying more manageable, the 12 Travel Regions were condensed into
seven regions based on common geographic and trail activity characteristics, as provided by

the TCT-ON.

The groupings of the regions are as follows:

Survey Region Ontario Travel Regions
1 1 and 2

3and 4
5
6

7,8and 9
10

11 and 12

NN [k~ (WwW]N

Environics completed 2,100 random surveys, or, 300 in each of the seven regions. This
achieves a confidence interval of +/- 5.57% for each region.

The survey was designed by PwC in conjunction with Environics and the TCT-ON. The
survey explored the following topics:

Economic Impact of the Trans Canada Trail in Ontario

(12)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Participation in any of the five sanctioned Trail activities';

Frequency of activity participation for both day and overnight trips;

Length of activity participation for both day and overnight trips;

Distance travelled during activity and to activity;

Daily expenditures for both day and overnight trips’;

Number of members in a group (if perform activity in groups);

Annual expenditures on durable goods (i.e., equipment, clothing and accessories) for

activities performed on the Trail;

Awareness of TCT-ON;

e Proportion of time spent performing activity on the TCT-ON versus total activity
participation; and,

e Preferred goods, services and amenities available along the Trail during use.

In certain regions, it was difficult to achieve statistical representation for each of the five TCT-
ON activity categories due to limited participation in those activities for those areas. This was
typically the result of limiting conditions, particularly limited snow for snowmobiling and
cross-country skiing in southern Ontario. It was also due to overall limited participation in
certain activities, such as horseback riding.

Therefore, when limited samples were experienced for certain activities in certain regions,
PwC ensured that the participation and expenditure for those activities reflected general trends
in participation and expenditure based on representative results from similar regions, other
studies and sources of information.

Non-Local Trail Usage and Expenditures

The current status of the TCT-ON is such that there are numerous gaps in the existing Trail
network and hence areas where no trail exists. Therefore it should be stated that a method of
estimated non-local usage and expenditure has been developed and employed throughout this
study.

' At the outset of the survey, each respondent was asked to select their favourite summer and winter activities
from the five Trail sanctioned activities, and report on their participation, expenditure and preferences for those
two favourite activities. Therefore, responses for the entire survey were reflective of those activities.

? Information collected regarding expenditures were based on the DEIM input categories, as founding Appendix
5.
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In many areas, the Trail has yet to be registered and is not officially part of the TCT-ON, yet it
is identified in the alignment and routing of the Trail. Therefore, on-site intercept surveys
were ruled out as a primary data collection method, and phone surveys were selected as the
most viable option for collecting data.

The phone survey method allowed for collection of very detailed activity usage and
expenditure information from the local population. In the absence of on-site data collection
however, a method of estimating the non-local usage and expenditure information was
necessary.

Other trail comparables were studied to determine the magnitude of non-local usage and
expenditure. PwC reviewed Ontario tourism data and statistics, specifically the CTS and ITS,
generally and for the recreation tourism segment, and studied the Travel Attitudes and
Motivation Study (“TAMS”) report on the Outdoor Segmentation Study. Data was also
collected from TCT-ON regional representatives that would indicate the percentage split
between local and non-local trail usage.

The non-local TCT-ON usage and expenditure were estimated based on analysis and synthesis
of the information described above. A more detailed description of some of the assumptions
and the approach to estimating the non-local usage and expenditures is in the following
section.

Key Assumptions

The results presented herein are our estimates of the economic impact based on the data and
research from the best sources available at this time and within available resources. There are
a number of key assumptions that apply to the entire economic impact analysis for the TCT-
ON. These are:

e The total economic impacts of the TCT-ON reflect both local and non-local Trail users;

e The incremental, or non-local, economic impacts of the TCT-ON reflect only the non-
local, or visitor, related Trail users;

e All dollar values represent 2003 year values in Canadian dollars;

Economic Impact of the Trans Canada Trail in Ontario
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e Expenditures include 7% GST and 8% Ontario Provincial Sales Tax;

e The impacts are based on an assumption that 100% of the Trail was developed as of July
2003, and that it was operational and integrated into the recreation infrastructure of the
province. This therefore assumes a “steady state” year for the assessment of the impacts;

e Adequate advertising, marketing, signage and mapping of the TCT-ON, its five sanctioned
activities and the communities along the Trail exists to be able to attract non-local users to
the Trail for day and overnight trips;

e Adequate service infrastructure, such as restaurants, retail, and accommodations, exists to
support non-local Trail users and their desired expenditure patterns;

e Adequate public amenities, such as signage, washrooms and rest stops exist to support
non-local Trail users and their desired recreation patterns;

e Travel inflows and outflows between regions was assumed to cancel out such that travel
into a region would be matched by travel out of a region. This study was unable to
determine a realistic inflow/outflow rate, nor has any other study reviewed developed such
arate. Therefore, it was assumed that the inflow/outflows of regions would cancel each
other out; and

e In the construction and maintenance cost estimation, all labour and materials are assumed
to be purchased. No volunteer labour or donated materials were assumed in the costing;

The remaining inputs and assumptions can be broken down based on expenditure categories:
construction costs, maintenance costs, non-durable good user expenditures and durable good
user expenditures.

Economic Impact of the Trans Canada Trail in Ontario
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Study Limitations

The data used in the analyses were gathered from sources such as a random telephone survey
of Ontario residents within a 40 km boundary on either side of the Trail, the TCTO GM,
regional Trail representatives, the Province of Ontario, activity associations, existing trail
studies and reports, Statistics Canada, and the Canadian Fitness and Lifestyle Research
Institute.

Currently, very little direct Trans Canada Trail data existed for the development of our trail
usage estimates. The large majority of the trail studies are based on existing trails where users
could be interviewed. The TCT-ON is not yet fully complete. As a result, there was no way
to survey users and gain a representative indication of overall usage and expenditure that could
be applied to the regions for each activity. Hence the need for a random telephone survey to
determine local usage and expenditure patterns, and the use of estimates of non-local usage
and expenditures based on reviews of data and discussions with Ontario trail organizations.

In order to develop usage figures, estimates were made based on telephone surveys, other trail
study usage data, data from Statistics Canada, discussions with regional representatives and
activity association representatives, as well as PwC’s experience in the tourism industry.
Additionally, assumptions were made based on the anticipated quality of trail development,
and the usage implications of trail user preferences and characteristics.

Another unknown in the estimation process was the level of support, resources and acceptance
that the Trail would receive once fully developed and operational. At present, the sources of
the one-time and annual funding that will be required to construct and operate the Trail are
unknown. The ability to adequately secure this funding may impact the development and
therefore usage of the Trail.

At present, PwC is not aware of any marketing or promotional plan developed to attract non-
local users directly to activity on the TCT-ON. As a result, we do not have a full appreciation
for how the marketing efforts will be carried out. Additionally, we assumed that the Trail
would be operated and marketed in a professional manner.

One of the important unknowns in the process of developing an economic impact estimate for
a trail that does not yet exist is the level of support and acceptance it will receive from locals,
communities and landowners. The level of support that the Trail receives from communities
and landowners can be a determinant of the usage. At the current time, there is little certainty
over the degree of community support; however, experience with other trails demonstrates that
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over time local communities become supportive as concerns about vandalism and crime are
not fulfilled. Economic impact can vary depending upon the extent to which communities
support the Trail initiative and encourage infrastructure in terms of accommodations, eating
establishments and retail, and the amount of time between initial opposition and local support.

Given the points discussed above, the level of uncertainty surrounding the Trail’s funding,
support and promotion, and the extent to which assumptions and estimates were made, actual
results may differ from the estimates in the model. It should be stressed that the results of an
economic impact analysis are estimates based on an accounting framework that represents
average parameter values of the underlying behavioural, structural and technical relationships
of the economy. Thus, in evaluating these estimates, there should be some allowance for a
margin of error to the extent that actual observations deviate from actual values.

Some additional limitations include:

e PwC does not take responsibility for errors or omissions to the input data that could not
have been reasonably determined within the scope of the assignment.

e The impact results are generated using an input/output model that utilizes a number of
assumptions relating to the model itself and to the data that makes it operational.

e The draft expenditure data was circulated for review and feedback to a number of key
groups and persons in Ontario, such as the Provincial government, Hike Ontario, the
OFSC, and the Ontario Equestrian Federation. Feedback was received from only two
organizations. Data was sent to the Ministries of Municipal Affairs, Recreation and
Tourism and Northern Development and Mines. These ministries were unable to dedicate
sufficient time to review the data.
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Trail Use Inputs and Assumptions

The Trail use inputs were derived from the telephone surveys, and significant analysis of
existing data and qualitative assessments of information collected and provided by activity and
trail associations, tourism operators and study team members.

The local usage estimates were derived from the telephone surveys, while the non-local usage
estimates were derived from Ontario tourism and travel data, and the benchmarking of other
trails and applying qualitative information to the TCT-ON. This allowed for the development
of realistic usage estimates given the location of the trail, weather patterns, terrain, alternative
activity locations and other qualitative factors.

Presented below are the processes used to derive the usage estimates, as well as the associated
data and assumptions taken into consideration when developing the estimates.

The discussion below are supported by Tables 1-12 in Appendices 5 - 9.
Local Population

The first step in estimating the usage of the Trail was to determine the local population
surrounding the Trail. As discussed earlier in the report, the local population is defined as that
population residing within 40 km on either side of the Trail. This 40 km definition for local is
used by the Province of Ontario in defining and analyzing their tourism and travel data.

Using Maplnfo, PwC determined the population 18 years of age and older in each region
within the 40 km boundary on either side of the Trail from the 2001 Statistics Canada census.
In order to bring the population to 2003 levels, the province-wide rate of population growth
from 2001 to 2003 was applied to each of the 2001 population levels in each region. This
resulted in the derivation of the base 2003 population, 18 years of age and older, for each
region.

Participation Rate

The participation rate, as seen in Table 1 in Appendix 5 is the percentage of the population
that participates in a given activity during a year. The participation rate was determined in the
survey by asking each respondent whether, in the past year, they had participated in any of the
five sanctioned Trail activities. The percentage of the total sample that responded “yes” is the
participation rate.
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The result of applying the participation rate to the local population is the total number of local
participants, or, those who participate in a given activity. For example, in Table 1 in
Appendix 5, of 283,999 locals in Region 1, an average of 58% indicated that they participated
in hiking/walking. Therefore, 168,555 locals participate in hiking/walking in Region 1.

Usage Rate

Not all participants in a given activity will choose to use the Trail, as there are other locations
that they may prefer. The measure for incorporating this factor into the analysis is the usage
rate. The usage rate is defined as the percentage of participants for a given activity that would
choose to use the Trail over another venue or location. These estimates were derived from the
telephone survey by asking respondents who indicated they were aware of the TCT-ON, what
percentage of their total activity participation takes place on the TCT-ON. The average
percentage response from the telephone survey for each region and each activity is the usage
rate applied to the total participation base.

As can be seen in Table 1 in Appendix 5, for Region 1, the usage rate varies significantly for
each activity, which is a reflection of the desirability of using the Trail for the particular
activity as opposed to another location or venue. So, for example, hiking/walking participants
who were aware of the TCT-ON indicated that on average, 17% of their total hiking/walking
activity was done on the TCT-ON. This 17% is then applied to the total participants to derive
the total local TCT-ON users for each activity in each region, assuming common knowledge
and access to the TCT-ON. This results in 28,823 local TCT-ON hikers/walkers in Region 1.

Usage rates vary from activity to activity, as well as from region to region. The differences in
usage rates are reflective of differences in local preferences, geography and weather.
Therefore, one can see in general, increasing usage rates associated with snow based activities
(i.e., snowmobiling and cross-country skiing) the further north one moves in Ontario. The
southern portion of the TCT-ON does not receive sufficiently reliable snowfall to perform
snow based activities, therefore in general, a lower level of usage is associated with the snow
based activities in southern Ontario.

Applying the usage rate to the local participants derives the total number of local users, or
those participants who would choose to use the trail over another location.

Local User Percentage
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Previous studies indicate that the majority of Trail users tend to be local. Most studies found
the percentage of local users to be between 70% and 85%. The local user percentage, as seen
on Table 1 in Appendix 5, is essentially the percentage of the users that are estimated to be of
local origin (i.e., within the 40 km boundary on either side of theTrail).

Discussions with regional TCT-ON representatives and activity associations provided
additional information that allowed us to augment the existing data from other studies and
develop estimates that were reflective of the local and non-local usage that could reasonably
be expected for each activity in each region. For those regions and activities that provided
PwC with information on the local user percentage for specific regions and activities, they
were utilized. For those regions and activities that information was not provided on, an
assumed 80% local user percentage was employed. For areas that were assumed to offer less
than optimal conditions (i.e., snow based activity in southern Ontario), in consultation with the
TCT-ON GM, a local user percentage of between 95% and 100% was used.

Applying the local user percentage to the local TCT-ON user figure derives the total estimated
number of users, which can then be used to derive the total estimated number of non-local
users.

Tables 1-12 in Appendix 5 detail the local user percentage for each region and each activity.
So, for example, Region 1 local TCT-ON hiker/walkers, of which there are 28,823, it is
estimated that 80% of the hikers/walkers on the TCT-ON in Region 1 are locals. Therefore,
total TCT-ON hiking/walking usage in Region 1 is estimated at 36,029, with the difference of
7,206, which is the non-local hikers/walkers in Region 1.

Percentage Day/Overnight Users

Previous studies provided an indication of the general percentage split between day and
overnight users. For the purposes of this analysis, distinguishing between day and overnight
users was critical, as their expenditures differ significantly.

The local user day/overnight split was derived from the telephone survey results. The non-
local user day/overnight split had to be estimated as no available data existed on this split for
TCT-ON use. The Statistics Canada Canadian Travel Survey (“CTS”) and the International
Travel Survey (“ITS”) were used to determine the non-local split. The CTS and ITS report
visitor data by travel regions which are identical to the TCT-ON regions. The proportions of
day and overnight visits to Ontario for the Sport and Outdoor Activity segment in the CTS and
ITS were used for the proportions of TCT-ON day and overnight non-local users. Information
in the CTS and ITS was not at the level of individual activities, therefore a consistent
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day/overnight split was used for each activity in one given region, as no data existed to
indicate otherwise.

As seen in Tables 1-12 in Appendix 6, the split between day and overnight usage can vary
across regions and activities. The day and overnight user split reflects factors such as user
preferences, the nature of the activity, the attractiveness of the Trail, the amenities provided
(i.e., accommodation), cost of an overnight stay vs. a day trip, and the alternative trip options.

For example, in Table 1 in Appendix 6, Region 1 hikers take 100% of their total TCT-ON
trips as day trips, while only 32% of the non-local hikers in Region 1 take day trips. As can be
seen in this table, 22% of the local hikers take overnight trips. Therefore, for locals, the day
and overnight split is not a summation that adds to 100%. It was assumed that all local users
for each activity in each region will take day trips, but that only a percentage will take
overnight trips. The non-local users however are either using the TCT-ON for a day trip OR
an overnight trip, and hence their two proportions sum to 100%.

Frequency Factor

The frequency factor, as seen in Tables 1-12 in Appendix 6 generates the number of user days
when applied to the number of users. The user day estimate is a figure that reflects the total
number of users, the number of times they use the Trail in a year and the length of trail use (in
days). Inherent in the frequency factor is the length of season for each of the five activities.

Frequency factor data for the local users, both day and overnight usage, was derived from the
telephone survey. For the non-locals, the frequency factor was derived through analysis of
CTS and ITS data, and other trail economic impact studies, and the subsequent estimation of
the non-local number and duration of trips on the TCT-ON. It should be noted that the
frequency factor was adjusted for areas that, in consultation with the TCTO GM and regional
representatives, do not have adequate conditions to draw and attract non-locals users. For
example, Region 1 would not provide attractive conditions for snow based activities, therefore
it was assumed that the frequency factor for snowmobiling is O for both the local and non-local
users, as can be seen in Table 1 in Appendix 6.

The frequency factor will differ depending upon the origin of the visitor and the nature of the
trip. Overnight visitors will spend longer periods of time on the Trail; however they may not
make as many trips as day users, resulting in a lower frequency factor than day users.
Applying the frequency factor to the day/overnight local and non-local users generates the
total estimated user days for the trail by activity, as can be seen in Tables 1-12 in Appendix 6.
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Comparison of TCTO Estimated User Activity to Ontario Travel Data

The resulting users and user days generated for the non-local users are done through the use of
estimations, as significant segments of the TCT-ON are not currently developed, and hence
actual user data was not possible to collect. Therefore, as described above, a number of
sources and methods to estimate non-local usage were employed. These methods and sources
for estimation were the best available at the time of study.

The non-local usage and visitation estimated for the TCT-ON were compared to Statistics
Canada’s CTS and ITS data for Ontario. The non-local TCT-ON users estimated in this study
are significantly lower than the number of overall visitors to Ontario, according to the CTS
and ITS data. This result was as expected, for those that use the TCT-ON while in Ontario are
far fewer than the overall population of visitors that participated in outdoor activities.

The proportions of overall visitors to Ontario that visited the respective travel regions derived
in the CTS and ITS respectively were of generally similar magnitude to those proportions
derived in the estimation of non-local TCT-ON users. This confirmed an accurate set of
estimates for the non-local usage derived through the analysis.
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Non-Durable Goods Expenditure Inputs and Assumptions

The non-durable expenditures are those purchased and ultimately consumed before, during or
immediately after, the Trail activity such as food, accommodations, gasoline, and
entertainment while participating in the TCT-ON activity trip. These differ from durable
expenditure purchases, equipment and clothing, which are purchased specifically for the
activity and have an expected life of beyond the one trip on the TCT-ON. These will be
discussed in the next section.

The non-durable expenditure estimates for the locals was derived through the telephone
survey. Respondents who participated in any of the five activities were asked to indicate how
much they had spent on their last trip on a number of non-durable items. Statistically, by
asking each respondent about their expenditure on their last trip, the overall sample would
achieve a suitable average. The non-durable expenditure categories are:

e Accommodation;

Food/beverage purchased at a restaurant/café/diner etc;
Recreation (including hiring a guide, lessons and equipment rental fees);
Entertainment;

Vehicle maintenance and gas;

Car rental;

Local transportation such as bus or taxi;

Registration and other applicable fees (park registration fees etc);
Groceries purchased at a retail store;

Retail purchase such as gift, craft or mementos; and,

Other.

For the non-locals, no primary or survey data was available that was directly tied to usage of
the TCT-ON. This is due to the limited state of completion of the Trail. Therefore the
expenditure profiles of non-locals compared to locals from other economic impact studies
were examined. Through analysis, it was determined that for specific activities, certain
expenditure patterns existed when comparing local expenditures to non-local expenditures.

In terms of generating the non-local expenditure, the CTS and ITS spending were also
examined, and a weighted average determined. The CTS and ITS indicated that the majority
of visitation to Ontario is intra-provincial, or Ontario residents travelling to other regions.
Visitors from the U.S. and overseas make up a much smaller proportion of total visitation to
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Ontario. Ontario visitors, on average, spend less per day per person than do U.S. or overseas
visitors. Therefore, the weighted average of all per person per day spending on various items
is reflective of the predominance of Ontario visitors.

Factors for each expenditure category for each activity were derived based on the non-local
spending analysis which would increase the local expenditure on a specific item to the non-
local expenditure of this item. The factors were larger than 1.0, reflecting the increased
propensity of and need for non-locals to spend more on various items, such as accommodation
or car rental, while participating in activity on the TCT-ON.

Tables 1-12 in Appendix 7 provide the average per person, per day expenditures for each
activity in each region for each expenditure category. These expenditure figures, when
multiplied by the total user days for each activity in each region, determine the total annual
direct expenditure as a result of activity on the TCT-ON. Tables 1-12 in Appendix 8 provide
the total direct expenditures for each region. The total expenditures for all activities in a given
region for each expenditure category form the total direct expenditure inputs for the economic
impact model.

Economic Impact of the Trans Canada Trail in Ontario

(24)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Durable Goods Expenditure Inputs and Assumptions

Durable goods are those items which are purchased for the specific activity, but are not
consumed immediately before, during or after the activity. They are essentially items such as
equipment, clothing and accessories. An example of durable goods for cycling includes the
bicycle, helmet, gloves, inner tubes and shoes.

Durable goods are separated into two categories: equipment; and clothing and accessories.
Equipment is the hard goods such as the bicycle, skis, snowmobile, horse and peripheral
equipment such as helmet, ski poles, snowmobile trailer and horse saddle. Clothing and
accessories are items such as jackets, pants, gloves and other such accessories.

The durable goods expenditure impact has only been measured for the local population, as
data on non-local durable expenditures was unavailable, and it was assumed that they would
either bring their own durable goods, or would rent them which would be captured under the
non-durable Recreation expenditure category.

Durable goods expenditures were determined through the telephone survey, whereby each
respondent was asked the amount that they spent each year on either equipment, and clothing
and accessories associated with their activity usage.

As the entire value of the durable goods expenditures cannot be considered a result of the
TCT-ON, it was necessary to apply a proportion to the overall durable good expenditure
figure. Therefore, the proportion of total average activity participation that the survey sample
indicated was done on the TCT-ON - the usage rate as discussed earlier — was applied to the
durable good expenditures to determine the amount of durable good expenditure in Ontario by
local residents that could be attributed to the existence and development of the TCT-ON.

Tables 1-12 in Appendix 9 detail the durable good direct expenditure inputs for the economic
model.
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Construction and Maintenance Cost Inputs and Assumptions
Construction Costs

Schollen completed the trail construction cost estimate for the economic impact model.
Construction costs associated with the currently undeveloped sections of the TCT-ON were
derived by:

e Determining the anticipated Trail route through discussions with the TCTO General
Manager;

e Developing a range of 11 trail development levels or types;

e Estimating a unit price (per kilometre) for each type of trail;

e Working with regional TCT-ON representatives and the TCTO General Manager to
allocate a trail type to segments of undeveloped trail; and,

e Applying the per kilometre price to the applicable section of trail.

This approach was used to help develop the cost estimate for the Trail for two primary
reasons:

1. The overall route for the Trans Canada Trail in Ontario is not yet confirmed, and
design decisions regarding trail alignment, surface treatments, and other design details,
which are necessary to help determine construction costs, have not been made for all
currently undeveloped sections of trail.

2. Costing is required for over 1,700 kilometres of trail in Ontario. The time and
resources available to this study precluded detailed site inspections of the undeveloped
areas so that assessments of the characteristics of each site for all undeveloped sections
of trail could be made.

The approach used for this study allows estimates to be generated based on minimal specific
site information. By making assumptions on trail treatment and site conditions, the number of
cost estimates required is minimized.

The trail alignment, determination of stage of completion between known points or origin and
destination, and the allocation of trail types to each of these segments was derived from:

e Ontario Cycling Association Recreational Trail Maps;
e Ontario Trails Council Map;
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e Map of the Toronto Bike Plan, Proposed Bikeway Network — East Section (2003);

e Feedback from Trans Canada Trail Ontario; and

e Feedback from the Regional trail representatives responsible for portions of trail
throughout Ontario.

Based on information from the above sources, and understanding of the range of existing site
conditions and the desired or anticipated types of trails that are to be constructed, eleven types
of trails were identified, detailed and costed:

Level A: Rail Trail 4.5 Metre Wide Asphalt.

Level B: Rail Trail 3.5 Metre Wide Asphalt.

Level C: Rail Trail 3.5 Metre Wide Granular.

Level D: Hydro Corridor 3.5 Metre Wide Asphalt.

Level E:  Hydro Corridor 3.5 Metre Wide Granular.

Level F:  Off-Road Trail 3.0 Metre Wide Asphalt.

Level G: Off-Road Trail 3.0 Metre Wide Granular.

Level H: On-Road/paved Shoulder 2.5 Metre Wide Each Side (no widening
required).

9. Levell:  On-Road/paved Shoulder 2.5 Metre Wide Each Side (widening required).
10. Level J:  Bike Lane/on road 1.5 Metre Wide Each Side.

11. Level K: Hiking Trail — 1.5 Metre Wide Cleared Right-Of-Way.

XN R

Each development level represents a type of trail that may be implemented for one or a
number of sections, depending upon known geography and site conditions. The decision of
which level to apply to a section was based on considerations such as existing site conditions,
level of trail development linked to the section, surrounding population, anticipated level of
use and site feasibility.

For each proposed trail development level, a cost per kilometre has been calculated for the
construction of the trail, as well as any associated trail amenities such as seating, signage, and
landscape restoration of the trail right-of-way. These constitute the hard costs of construction.
Costs were based on recent tender results for projects throughout Ontario which involved
similar work in terms of landscape and trail construction. Costs were then averaged over the
entire Province since labour and materials cost will vary, not only due to specific site issues,
but also due to geographical location (i.e., distance from a major urban centre/remoteness of
the site), current market values for materials, and availability of the labour force.
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As the per kilometre cost estimates were to be applied to sections of trail throughout Ontario,
it was necessary to establish unit prices which could be applied to all sites, rather than attempt
to utilize locally based unit prices for every proposed section of trail. Finally, since tender
prices can differ significantly between contractors for the same project, and there are a number
of unforeseeable factors which may influences prices, it was assumed that an averaged
approach across the Province would provide equally accurate information as compared to
estimates based on locally obtained prices.

In order to determine the appropriate economic impacts of the trail construction, the total hard
costs of construction have been allocated into three categories:

e General labour;
e Material;
e Machinery and skilled labour.

Each of these types of construction expenditures will have different associated economic
impacts, therefore for a more accurate estimation of the impacts it was necessary to allocate
into these categories.

Another critical cost of construction to incorporate into the economic impact is that of the
planning and design of the Trail in areas where it is not yet completed, or, the soft costs. The
trail types and costing associated with this study in no way replace the need for more detailed
construction planning and design. A standard industry practice for estimating the soft costs
associated with construction is 10% of hard construction costs. Soft costs for the purposes of
this study have therefore been estimated at 10% of hard construction costs.

It should be noted that there are significant challenges to land-based trail development along
Highway 17, the western most portion of the TCT-ON, from the Manitoba border to Thunder
Bay. There has been a registration of this highway as the TCT-ON route in this area, however
the Trail consists primarily of narrow highway shoulder travel, and can be extremely unsafe.
The remoteness and weather of the area preclude extensive and significant connecting
trailways. Until the highway is widened and sufficient space is created for safe trail travel, it
is unlikely that this segment of the TCT-ON will see much usage.

The construction time for the currently undeveloped sections of TCT-ON is estimated to be
seven years, assuming all sections were to begin at the same time. While the impacts therefore
would be spread over a seven year time frame, the impacts have been run, and are modelled,
based on a completion time of one year, due to uncertainties surrounding the availability and
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cost of labour and materials over the estimated seven year time frame. It can be assumed that
the construction impacts reported on later in this report will be spread over a seven year time
frame.

Appendix 4 provides a detailed breakdown of the trail development and construction costs by
region, and a total TCT-ON construction cost.

Annual Maintenance Costs

While the construction cost impacts will be one-time impacts on the local and Ontario
economies, annual life cycle and capital maintenance will occur on an annual basis. Life cycle
and capital maintenance would include costs such as replacement of benches, signs, larger
repairs to washrooms or facilities and repaving or resurfacing if necessary. Part of the annual
economic impact of the TCT-ON will be the annual maintenance costs associated with the
currently undeveloped sections of Trail; those sections which have been costed in the above
section.

Industry standard in the estimation of annual capital maintenance costs is anywhere from 5%-
10% of hard construction costs. Discussions with trail experts indicate that annual trail capital
maintenance costs in urban areas, with paved trails, lighting and other more expensive
amenities are usually at the 10% range of hard construction costs, while more rural and remote
trails that are unpaved with fewer amenities are 5% of hard construction costs. Given the lack
of full knowledge of exact conditions of trails throughout Ontario, a conservative estimate of
5% of hard construction costs was utilized for this study as the annual trail capital maintenance
costs.

The annual cost of trail operations, such as keeping trails clean, free from debris, garbage
collection and staffing, are not included in the annual trail capital maintenance costs. The cost
of trail operations is much more complex to estimate, as it varies by population density,
resources of the surrounding jurisdiction and level of trail development. PwC and Schollen
attempted to collect information from various sources across Ontario on trail operations costs,
however accurate and applicable information that could be applied to the TCT-ON even on a
regional basis was not available for this study. Therefore, this economic impact study does not
include the annual cost of trail operations. The annual overall impacts of the TCT-ON would
be higher when including those costs.

Appendix 4 details the annual capital maintenance costs associated with the currently
undeveloped sections of Trail for each region.
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Trail User Preferences and Characteristics

It is important for modelling purposes, and for future marketing, trail design and product
development, to understand that trail users will evaluate their decision to visit a trail or region
based on a number of factors. The preferences and characteristics outlined below are some
very general characteristics of trail users that PwC has assembled based on a review of other
studies, discussions with trail groups and general trail and tourism research. They can
potentially serve as a preliminary guide for tourism development opportunities.

Hikers/Walkers

Most hikers/walkers are day-trippers. Many of the distances between towns along the
TCT-ON would be too far to cover on an average day’s walk.

The Ontario Hikers and Trail Users survey conducted by Hike Ontario found:

38.4% of hikers preferred long distance hiking trails;

28% of hikers preferred local/municipal trails;

18.1% of hikers preferred provincial and national parks for hiking;

Hikers are generally well educated; the majority hold a college diploma or higher;
Hikers are middle to upper class in terms of income;

Fall is the most popular season for hiking; and,

Most hikers hike with friends and family.

Cyclists

Cyclists spending overnight trips want to ensure that their bikes are safe in a secured
overnight storage area.

Bike repair services can assist users should service be required on their bike or any
products be needed for the trip.

Many cyclists are now preferring “spoke and hub” tours, where they establish a “home
base” at a bed & breakfast or hotel, taking day trips out on the surrounding trails. Fewer
bikers are travelling with panniers or packs to stay overnight at different locations, as this,
on average, reduces the quality of the ride. Areas that can offer the spoke and hub type of
travel will be viewed more favourably by non-local bikers.

The “spoke and hub” tours offer an opportunity for the towns and local communities to
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cater their accommodations to this type of tourism and activity usage.

e A cyclist study in Toronto found that about 48% of residents over the age of 15 are
cyclists.

e The same study in Toronto found that there are 862,000 recreational cyclists who ride for
leisure or fitness, representing 44% of the population. These recreational cyclists make
more than 1.6 million such trips per week.

Horseback Riders

e According to the Ontario Equestrian Federation, there are 298,557 horses in Ontario
located on 49,092 facilities.

e The Ontario Equestrian Federation states that the annual economic impact of the
equestrian industry is $577.8 million.

e Horseback riders typically have trouble with multi-purpose trails because of use conflicts
with other users. Riders now prefer to ride on recreational reserves, and less on the multi-
purpose trails. When riding on trails, horseback riders try to ride on designated horse trails
to minimize the levels of conflict.

e Horseback riders typically use tents or campers for accommodation during overnight trips,
relying less on commercial accommodations. This is a result of a lack of services and
establishments to care for the horses during overnight stays.

e Tourism attractions, accommodations, restaurants, retail establishments and other
businesses that attempt to attract horseback riders will need to address the access issue for
these users. Secured and safe access to a given location from the trail will be important in
drawing horseback riders. Additionally, establishments offering overnight horse
accommodations, where the horse can get food and water, will be crucial in attracting and
encouraging horseback riders.

Snowmobilers

e The Ontario Federation of Snowmobile Clubs reports that there are over 360,000
registered snowmobiles in Ontario, and about 175,000 active snowmobilers in the
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province.

Overnight snowmobilers tend to prefer the same “spoke and hub” types of trips as the
bikers. Snowmobilers prefer to make one location their “home base” and spend a few days
touring the trails around the area. Hotels and bed & breakfasts tare the preferred
accommodations for snowmobilers.

Many touring snowmobilers ride into the communities with no truck support and are
carrying little more than essential gear. Therefore, they look to spend larger amounts of
money in local communities on accommodation, food, and entertainment.

When destination snowmobiling, snowmobilers are looking for destinations where
snowmobile access is not a problem. Areas that provide easy access, gas stops and
restaurants will be viewed more favourably by snowmobile users.

Security of snowmobiles is a major concern for users. Hotels, restaurants and other
businesses would need to address the issue of snowmobile security and parking in order to

attract this type of user for overnight trips.

Snowmobile maintenance and repair is also important for overnight snowmobilers. The

ability to have a sled repaired or serviced at a local repair shop during an afternoon or
overnight stay could assist the area in drawing more non-local overnight snowmobilers.

Cross-Country Skiers

Ontario had 33.2% of Canada’s cross-country skiing population in 2003, second behind
Quebec.

Backcountry skiers typically prefer a mountain experience, while many advanced skiers
look for telemark opportunities that are not available on the TCT-ON.
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S. Results of Economic Impact Modelling

The presentation of the results from the Econometrics economic impact model is organized on a
basis of an integration of the 12 regions to provide a provincial perspective of the economic
impact. Data on a regional basis is provided in the Appendix section of the Report.

When reviewing the findings it si important to note that:

e The regional impacts accure to the regions within the 40 km boundary on either side of the
TCT-ON.

e The provincial impacts are for the province as a whole including the regional impacts.

The impacts of user expenditures and construction impacts are not additive, but the impacts of

maintenance and users’ non-durable and durable expenditures can be added to define recurrent or

ongoing, annual impacts. The recurrent impacts are expected to be realized each year of

operation. On the other hand, the construction expenditures are one time impacts during the

construction of the Trail. The impacts of the recurrent expenditures are considered sustainable,

whereas the impacts of the construction expenditures are considered temporary.

The presentation of the total annual economic impact results are organised as follows:

e Trail users’ non-durable expenditures, for non-locals® and total USers;

e Local users’ durable good expenditures;

e Trail maintenance expenditures; and,

e The one-time total economic impacts of the construction and development expenditures.

In the body of the report, only the total impacts on the entire province have been reported. The

detailed breakdown of the impacts for each of the individual 12 regions can be found in
Appendix 10.

? The tables in Appendix 10 present the total impacts as well as the “incremental” impacts. Incremental and non-
local are synonymous and can be used interchangeably.
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Trail Users’ Non-Durable Good Expenditures

It is estimated that a fully operational TCT-ON would receive 2.425 million individual users
annually, comprised of 440,000 non-locals and 1.985 local users. These users would generate
84.4 million user days of activity, with non-local users comprising 1.44 million of those user
days.

It is important here to differentiate between total persons using the Trail and user days. Total
persons using the Trail indicates that there will be, throughout the year, a certain number of
individuals using some portion of the Trail. It does not suggest that this number of people will
use the entire length of the Trail. In fact, usage will likely be more concentrated around the larger
centres. The user days is the total number of persons using the Trail multiplied by the number of
times they use the Trail. Again, this number of user days will not occur along the entire length of
Trail, but scattered throughout.

Trail users will come from many locations; some will stay for a short while, others for a longer
period of time. Users will spend differently, but significantly, on food and beverage,
accommodation, souvenirs and transportation.

A fully operational Trail is estimated to result in $1.888 billion total non-durable expenditures,
comprised of $143.6 million in non-local non-durable expenditure, as seen by tables below.

Not all of these expenditures can be legitimately considered new or incremental. In a strict sense
only the impacts of non-local users can be considered totally incremental, and therefore,
“new money” to the economy. Nonetheless, the economic impacts associated with total users’
expenditures define the overall impacts of the Trail on the Ontario and regional economies.

In addition, there are impacts that will accrue to the province as a whole, while there are impacts
that will accrue specifically to the communities within the 40-km radius around the TCT-ON.
The impacts reported on in this section and in the tables in Appendix 10, outline both regional
impacts and province/Ontario impacts. The regional impacts accrue to the regions within the 40-
km radius of either side of the TCT-ON, while the provincial impacts reported are for the
province as a whole.

As detailed in Tables 1 and 2:

e A total of $1.97 billion in value added (income) in the province will be sustained each year
in total by all users’ non-durable good expenditures, with $1.28 billion of this being sustained
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by the regions;

e A total of $152.8 million in value added (income) in the province will be sustained each
year by non-local expenditures, with $102.3 million of this sustained in the regions;

e A total of 33,212 person years (full time equivalents) of employment are likely to be
sustained annually by the total users’ expenditures in the province as a whole, with the
regional areas sustaining 23,860 person years of employment.

e The non-local expenditures are estimated to sustain 2,324 person years of employment in
the province and 1,667 in the regional areas;

e The three levels of government are expected to receive annual flows of tax revenue of about
$896 million annually as a result of total users’ non-durable good expenditures. The Federal
Government will collect $304 million. The provincial government's share is put at over
$462.6 and local Ontario governments at $129.4. Local governments in the study region
are expected to collect monies in the form of fees, business taxes and capitalised property
taxes on expenditure impacts.

e The three levels of government are expected to receive annual flows of tax revenue of about
$81.2 million annually as a result of non-local users’ non-durable good expenditures. The
Federal Government will collect $21.2 million. The provincial government's share is put at
over $47.2 and local Ontario governments at $12.8. Local governments in the study
region are expected to collect monies in the form of fees, business taxes and capitalised
property taxes on expenditure impacts.
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Table 1

Total Economic Impact of
All Total User Expenditures

In Ontario
(2003 Dollars)

Table 2
Total Economic Impact of

All Incremental User Expenditures

In Ontario
(2003 Dollars)

Total All
Regional Impacts

Ontario

Total All

Regional Impacts

Ontario

Initial Expenditure $1,888,234,151 | $1,888,234,151 Initial Expenditure $143,571,856 $143,571,856
Value Added Value Added
Direct $747,753,810 $747,753,810 Direct $74,236,320 $74,236,320
Indirect & Induced $534,367,231 | $1,225,585,394 Indirect & Induced $28,044,957 $78,538,755
Total $1,282,121,041 [ $1,973,339,204 Total $102,281,277 $152,775,075
Multiplier 0.68 1.05 Multiplier 0.71 1.06
Gross Output Gross Output
Direct $1,888,234,151 | $1,888,234,151 Direct $143,571,856 $143,571,856
Indirect & Induced $677,524,679 | $2,314,979,454 Indirect & Induced $28,668,945 $147,739,024
Total $2,565,758,830 |$4,203,213,605 Total $172,240,801 $291,310,880
Multiplier 1.36 2.23 Multiplier 1.20 2.03
Wages & Salaries Wages & Salaries
Direct $341,387,720 | $341,387,720 Direct $26,692,303 $26,692,303
Indirect & Induced $330,943,820 | $699,769,039 Indirect & Induced $17,709,381 $44,232,088
Total $672,331,540 | $1,041,156,759 Total $44,401,684 $70,924,391
Employment Employment
Direct 14,682 14,682 Direct 1,163 1,163
Indirect & Induced 9,178 18,530 Indirect & Induced 504 1,161
Total 23,860 33,212 Total 1,667 2,324
Multiplier 1.63 2.26 Multiplier 1.43 2.00
Taxes Taxes
Federal $200,785,115 | $303,995,565 Federal $13,574,764 $21,191,046
Provincial $354,605,747 | $462,639,729 Provincial $39,112,687 $47,201,658
Local $89,197,776 | $129,409,496 Local $9,767,823 $12,793,034
Total $644,588,638 | $896,044,790 Total $62,455,274 $81,185,738
Imports Imports
From Other Provinces $80,933,135 | $142,776,894 From Other Provinces $4,599,585 $9,027,123
From Other Countries $185,269,741 $312,807,921 From Other Countries $10,396,361 $19,705,449
Total $266,202,876 | $455,584,815 Total $14,995,946 $28,732,572

Source: Econometric Research Limited

Source: Econometric Research Limited

Tables 3 and 4 on the following page present the tax collection data by the three levels of
government and by type of tax for total users and incremental users on a province-wide basis.
Personal income taxes and GST revenues dominate the tax collection impacts. There appears
to be a strict share relationship among the tax revenues of the three levels of government,
despite the fact that they collect different types of taxes.
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Table 3
Total Tax Impacts of Total User Expenditures

In Ontario
(2003 Dollars)

Federal Provincial Local Total
Personal Income Tax $200,587,219| $98,261,437 $0| $298,848,656
Provincial Sales Tax $0| $108,226,045 $0| $108,226,045
Goods & Services Tax $55,265,194 $0 $0| $55,265,194
Tariffs $1,469,103 $0 $0 $1,469,103
Corporate Profit Taxes $46,674,049| $31,809,303 $0| $78,483,352
Property & Bus. Tax $0 $0| $76,992,007| $76,992,007
Tobacco & Liquor Tax $0| $14,672,989 $0| $14,672,989
Registration Fees $0| $209,669,955| $52,417,489| $262,087,444
Total $303,995,565| $462,639,729| $129,409,496( $896,044,790
Source: Econometric Research Limited
Table 4
Total Tax Impacts of Incremental User Expenditures
In Ontario
(2003 Dollars)
Federal Provincial Local Total

Personal Income Tax $13,614,853| $6,669,495 $0| $20,284,348

Provincial Sales Tax $0| $7,460,592 $0| $7,460,592

Goods & Services Tax $4,375,981 $0 $0| $4,375,981

Tariffs $92,737 $0 $0 $92,737

Corporate Profit Taxes $3,107,475| $2,117,806 $0| $5,225,281

Property & Bus. Tax $0 $0| $5,307,465| $5,307,465

Tobacco & Liquor Tax $0| $1,011,487 $0| $1,011,487

Registration Fees $0| $29,942,278| $7,485,569| $37,427,847

Total $21,191,046] $47,201,658| $12,793,034| $81,185,738

Source: Econometric Research Limited
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Local Trail Users’ Durable Good Expenditures

There are an estimated 1.986 million local users of a fully developed and operational TCT-ON.
On average, across the 12 regions, and all 5 activities, they use the TCT-ON for 18.2% of their
total activity participation.

Their purchases of durable goods can be partially attributable to the existence of a fully
developed TCT-ON. Annually, local TCT-ON users spend $432.8 million on durable goods that
can be directly associated with the existence of a fully developed TCT-ON.

As detailed in Table 5:

e A total of $447.9 million in value added (income) in the province will be sustained each
year in total, of this $191.5 million will be sustained in the regions;

e A total 0f 9,093 person years (full time equivalents) of employment are likely to be
sustained annually by the local users’ durable expenditures in the province as a whole, with
the regions sustaining 4,080 of these person years of employment;

e The three levels of government are expected to receive annual flows of tax revenue of about
$139.5 million annually. The Federal Government will collect the largest portion, which may
exceed $77.9 million. The provincial government's share is put at over $50.7 million and
local Ontario governments at $10.8 million. Local governments in the study region are
expected to collect monies in the form of fees, business taxes and capitalised property taxes
on the base scenario users’ expenditure impacts.
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Table 5

Total Economic Impact of
All Expenditures on Durable Goods

In Ontario
(2003 Dollars)

Total All Ontario
Regional Impacts

Initial Expenditure $432,777,728 | $432,777,728
Value Added

Direct $83,021,502 | $99,159,591

Indirect & Induced $108,514,407 | $348,790,046

Total $191,535,909 | $447,949,637

Multiplier 0.44 1.04
Gross Output

Direct $432,777,728 | $432,777,728

Indirect & Induced $177,212,087 | $522,903,595

Total $609,989,815 | $955,681,323

Multiplier 1.41 2.21
Wages & Salaries

Direct $53,502,540 | $60,389,540

Indirect & Induced $64,184,789 | $214,722,654

Total $117,687,329 | $275,112,194
Employment

Direct 2,326 2,574

Indirect & Induced 1,754 6,603

Total 4,080 9,093

Multiplier 1.75 3.53
Taxes

Federal $34,125,828 | $77,942,578

Provincial $21,893,782 | $50,724,194

Local $4,431,881 | $10,794,767

Total $60,451,491 | $139,461,539
Imports

From Other Provinces $11,526,659 | $27,395,332

From Other Countries $36,357,796 | $86,885,530

Total $47,884,455 | $114,280,862

Source: Econometric Research Limited

Table 6 below presents the tax collection data by the three levels of government and by type of
tax for both scenarios on a province-wide basis. Personal income taxes and GST revenues
dominate the tax collection impacts. Again, there appears to be a strict share relationship
among the tax revenues of the three levels of government, despite the fact that they collect
different types of taxes.
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Table 6
Total Tax Impacts of Expenditures on Durable Goods

In Ontario
(2003 Dollars)

Federal Provincial Local Total
Personal Income Tax $53,199,339| $26,060,700 $0| $79,260,039
Provincial Sales Tax $0| $15,173,977 $0| $15,173,977
Goods & Services Tax $13,415,955 $0 $0| $13,415,955
Tariffs $421,851 $0 $0 $421,851
Corporate Profit Taxes $10,905,433| $7,432,271 $0| $18,337,704
Property & Bus. Tax $0 $0| $10,794,767 $10,794,767
Tobacco & Liquor Tax $0| $2,057,246 $0 $2,057,246
Total $77,942,578] $50,724,194| $10,794,767( $139,461,539

Source: Econometric Research Limited

Operational Maintenance Impacts

There are impacts that will be realized as a result of annual trail maintenance. A total of $9.12
million will be spent annually on maintaining the currently undeveloped sections of the TCT-

ON. Table 7 shows:

e A total of $11.2 million in value added impacts will be generated in the province as a
result of the operational maintenance spending, with the regions sustaining $5.9 million

of this annually;

e A total of 166 jobs (full time equivalents) will be sustained yearly in Ontario by these
expenditures, with the regions sustaining 86 of these jobs annually;

e The total Federal government tax collections will rise by $2 million annually. Provincial
government tax collections will rise by over $1.7 million and local Ontario governments’
tax collections will rise by over $0.5 million. The local governments in the study
region are expected to collect over $0.3 million per year as a result of ongoing trail

maintenance.
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Table 7
Total Economic Impact of
Trail Maintenance

In Ontario
(2003 Dollars)

Total All Ontario
Regional Impacts

Initial Expenditure $9,117,563 | $9,117,563
Value Added

Direct $4,599,163 | $4,599,163

Indirect & Induced $1,297,904 | $6,561,616

Total $5,897,067 | $11,160,779

Multiplier 0.65 1.22
Gross Output

Direct $9,117,563 | $9,117,563

Indirect & Induced $2,410,638 | $12,836,856

Total $11,528,201 | $21,954,419

Multiplier 1.26 2.41
Wages & Salaries

Direct $3,649,959 | $3,649,959

Indirect & Induced $800,050 | $3,922,225

Total $4,450,009 | $7,572,184
Employment

Direct 67 67

Indirect & Induced 19 100

Total 86 166

Multiplier 1.29 2.49
Taxes

Federal $1,101,463 | $1,988,804

Provincial $967,923 | $1,679,706

Local $313,988 $521,850

Total $2,383,374 | $4,190,360
Imports

From Other Provinces $359,506 $651,759

From Other Countries $1,084,586 | $1,885,375

Total $1,444,092 | $2,537,134

Source: Econometric Research Limited

Table 8 shows the tax collection data by the three levels of government and by type of tax on a
province-wide basis.

Economic Impact of the Trans Canada Trail in Ontario

(41)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 8
Total Tax Impacts of Trail Maintenance

In Ontario
(2003 Dollars)

Federal Provincial Local Total
Personal Income Tax $1,455,962 $713,231 $0| $2,169,193
Provincial Sales Tax $0 $733,554 $0 $733,554
Goods & Services Tax $327,832 $0 $0 $327,832
Tariffs $9,176 $0 $0 $9,176
Corporate Profit Taxes $195,834 $133,466 $0 $329,300
Property & Bus. Tax $0 $0 $521,850 $521,850
Tobacco & Liquor Tax $0 $99,455 $0 $99,455
Total $1,988,804| $1,679,706 $521,850] $4,190,360

Source: Econometric Research Limited
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Total Sustainable Impacts

Since the expenditures of the users of the Trail including non durable good expenditures,, local
durable good expenditures and those on maintenance occur yearly, so will their impacts in the
region of the study section of trail. It is legitimate, therefore, to add these three impacts. They
are typically referred to as the sustainable, or recurrent, impacts. The recurrent impacts below
are based on all users’ non-durable good expenditures, and not just the non-locals’ non-
durable good expenditures. Table 9 shows:

e A total of about $2.4 billion annually in value added (income) in the Province of Ontario.

e 42,471 Ontarians can attribute their jobs to the TCT-ON’s recurrent expenditures;

e Total recurrent tax collections will add to about $1.04 billion annually for all levels of
government, of which nearly $140.7 million per year will remain with local governments
in Ontario.
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Table 9

Economic Impact of
All Recurrent Expenditures

In Ontario
(2003 Dollars)

Total All
Regional Impacts

Ontario

Initial Expenditure $2,330,129,442 | $2,330,129,442
Value Added
Direct $835,374,475 | $851,512,564
Indirect & Induced $644,179,542 | $1,580,937,056
Total $1,479,554,017 | $2,432,449,620
Multiplier 0.63 1.04
Gross Output
Direct $2,330,129,442 | $2,330,129,442
Indirect & Induced $857,147,404 | $2,850,719,905
Total $3,187,276,846 | $5,180,849,347
Multiplier 1.37 2.22
Wages & Salaries
Direct $398,540,219 | $405,427,219
Indirect & Induced $395,928,659 | $918,413,918
Total $794,468,878 | $1,323,841,137
Employment
Direct 17,075 17,322
Indirect & Induced 10,951 25,233
Total 28,026 42,471
Multiplier 1.64 2.45
Taxes
Federal $236,012,406 | $383,926,947
Provincial $377,467,452 | $515,043,629
Local $93,943,645 | $140,726,113
Total $707,423,503 | $1,039,696,689
Imports
From Other Provinces $92,819,300 | $170,823,985
From Other Countries $222,712,123 | $401,578,826
Total $315,5631,423 | $572,402,811

Source: Econometric Research Limited

Again, Table 10 shows the tax collection data by the three levels of government and by type of
tax on a province-wide basis.
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Total Tax Impacts of All Recurrent Expenditures

Table 10

In Ontario
(2003 Dollars)

Federal Provincial Local Total
Personal Income Tax $255,242,520] $125,035,368 $0 $380,277,888
Provincial Sales Tax $0| $124,133,576 $0 $124,133,576
Goods & Services Tax $69,008,981 $0 $0 $69,008,981
Tariffs $1,900,130 $0 $0 $1,900,130
Corporate Profit Taxes $57,775,316 $39,375,040 $0 $97,150,356
Property & Bus. Tax $0 $0| $88,308,624 $88,308,624
Tobacco & Liquor Tax $0 $16,829,690 $0 $16,829,690
Registration Fees $0| $209,669,955| $52,417,489 $262,087,444
Total $383,926,947| $515,043,629| $140,726,113| $1,039,696,689

Source: Econometric Research Limited
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One-Time Construction Impacts

The construction of the currently undeveloped portions of the TCT-ON will cost
approximately $200.6 million as outlined in the construction budget in Appendix 4.

The one time construction impacts of the TCT-ON are (see Table 11):

e 3,688 person years of total provincial employment, of which, 2,250 are generated in the
regions;

e New income or value added impacts of $247.5 million in the province, of which,
$149.7 million is generated in the regions; and,

e $92 million of combined tax impacts for the three levels of government, with the Federal
Government receiving the majority at $44.1 million. The Province of Ontario can
expect to receive approximately $36.7 million, while local governments could expect
to receive over $11.2 million in taxes.

Economic Impact of the Trans Canada Trail in Ontario
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Table 11

Total Economic Impact of

Tra

il Construction

In Ontario
(2003 Dollars)

Total All Ontario
Regional Impacts
Initial Expenditure $200,586,353 | $200,586,353
Value Added
Direct $103,327,467 | $103,327,467
Indirect & Induced $46,384,731 | $144,219,717
Total $149,712,198 | $247,547,184
Multiplier 0.75 1.23
Gross Output
Direct $200,586,353 | $200,586,353
Indirect & Induced $81,285,304 | $283,097,975
Total $281,871,657 | $483,684,328
Multiplier 1.41 2.41
Wages & Salaries
Direct $81,303,658 | $81,303,658
Indirect & Induced $30,578,314 | $86,148,357

Total

$111,881,972

$167,452,015

Employment
Direct 1,487 1,487
Indirect & Induced 763 2,201
Total 2,250 3,688
Multiplier 1.51 2.48
Taxes
Federal $28,369,423 | $44,106,245
Provincial $23,317,082 | $36,695,668
Local $7,014,706 | $11,225,042
Total $58,701,211 | $92,026,955
Imports
From Other Provinces $8,352,669 | $14,198,476
From Other Countries $25,247,518 | $40,954,578
Total $33,600,187 | $55,153,054

Source: Econometric Research Limited

The results in Table 12 shows a similar pattern to that of Trail users’ expenditure impacts with
personal income taxes and GST revenues dominating other sources of government revenues.
Local tax revenues generated by province wide impacts.
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Table 12
Total Tax Impacts of Trail Construction

In Ontario
(2003 Dollars)

Federal Provincial Local Total
Personal Income Tax $32,261,951| $15,804,126 $0| $48,066,077
Provincial Sales Tax $0| $15,778,807 $0| $15,778,807
Goods & Services Tax $7,281,957 $0 $0| $7,281,957
Tariffs $199,312 $0 $0 $199,312
Corporate Profit Taxes $4,363,025| $2,973,489 $0| $7,336,514
Property & Bus. Tax $0 $0| $11,225,042| $11,225,042
Tobacco & Liquor Tax $0] $2,139,246 $0| $2,139,246
Total $44.106,245| $36,695,668| $11,225,042| $92,026,955

Source: Econometric Research Limited
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6. Maximizing the Economic Impacts

Trails across North America have created numerous benefits and opportunities for the
communities that they pass through. Communities benefit from Trail development through
increases in business activity, and by providing services to an increasing number of Trail
users. Some of the benefits realized in communities across North America, as highlighted in
various studies, are detailed below.

In order to identify tourism opportunities, and to recognize the types of businesses, services
and amenities that users will demand, it is important to also acknowledge the preferences and
characteristics of Trail users. Gaining an understanding of these preferences and
characteristics will assist trail operators in encouraging businesses and services to develop
along the Trail and in the adjacent communities that are targeted to the specific users of the
Trail. The preferences and characteristics described earlier in the study as part of the input
development process are important to consider when developing a tourism development
strategy and plan.

The TCTO, Province of Ontario and other key partners in the recreation and tourism sector
will have to actively work at promoting the Trail, and ensure that the communities encourage
the development of businesses and services that users will demand. Some of the potential
tourism development and promotional and marketing efforts that may help achieve maximum
exposure and hence Trail usage and related expenditures are discussed below.

Benefits of Trails

There are numerous benefits to the development, maintenance and use of trails. Trails serve
vital health benefits by providing suitable space to undertake sports and recreation activity.
The benefits can include a healthier population and overall, reduced health care costs.

Studies have demonstrated increases in property values for properties located on or nearby to
trail networks. These studies have mitigated the fears of increased crime and reduced property
values and have in fact demonstrated positive attributes due to living next to or adjacent to a
trail.

There are also, as pertaining to this study, significant economic benefits that occur as a result
of developing trail systems. The results of the economic impact modelling in the previous
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section demonstrate significant benefits to the regional and provincial economies in Ontario as
a result of the TCT-ON. Some other jurisdictions have experienced the following benefits:

e A recent study of the T’Railway in Newfoundland (2002) found that the total annual
economic impacts associated with this trail are estimated to be as high as $17.4 million in
new income generated, upwards of 850 new jobs and millions of dollars in additional
taxation revenue for both the provincial and federal governments.

e A survey of the users of the Georgian Trail in Collingwood, Ontario estimated that the
direct expenditure associated with the trail users was $5.2 million in 1999.

e The Economic Impact Study for the Allegheny Trail Alliance (1999) found that trail
business accounts for more than 10% of annual receipts for a third of the business
respondents in the region, and that approximately half of all businesses in the area have
plans to expand their business as a result.

e A report done by the US National Park Service, Rivers, Trails and Conservation Division
(1995) indicates that for the community of Yakima, Washington, the development of the
Yakima Greenway spurred many business changes. A local hotel indicates that their year-
round occupancy is a result of its proximity to the trail. The report also suggests that local
sporting goods stores have begun to offer new products, services and rentals to serve the
users of the trail.

e The Birkebeiner Cross-Country Ski Festival, a cross-country ski loppet held each year at
the Blackfoot Recreational Area east of Edmonton, Alberta, generated an annual benefit of
approximately $171,000 in expenditures for local businesses.

This demonstrates the upside potential that might be derived from the development and
marketing of special events and relays for any number of the trail activities.

e The Heritage Trail, a trail in Iowa similar to the study section of trail, reports that areas
near communities typically receive 10 times the usage and activity levels of the more rural
areas. This reinforces the opportunities for local communities to capture the expenditures
of trail users by encouraging and developing the appropriate tourism and activity
infrastructure.

The examples above suggest that with appropriate marketing and promotions, similar levels of
business activity could occur in communities along the TCT-ON. Rail trails have helped to
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revitalize many communities, and have attracted important tourism expenditures for local
businesses. By developing the right businesses, services and amenities, communities have a
better chance of attracting non-local users to the area and enticing them to spend money in the
local economy.

Tourism Product and Service Development Opportunities

The development of the Trans Canada Trail Ontario provides unique opportunities for the
development and enhancement of tourism products and services in the regions and
municipalities surrounding the Trail.

Research has shown that complementary tourism products and services typically develop as a
result of recreational trails and the subsequent need to serve the users. Without such services,
economic impact in a region will be minimal as a result of the limited opportunities for
expenditure. One key factor to increasing economic impact is to provide maximum
opportunity for Trail users to make expenditures.

There are numerous opportunities to increase and develop tourism products and services along
the Trans Canada Trail in Ontario. The completion of the Trail can serve as a catalyst in
bringing additional visitors to the region, however only by offering the appropriate product
and service mix will expenditure opportunities be maximized and the economic impact be as
high as possible. Examples of potential Trail related products and services include:

e Additional Bed & Breakfasts, Bale and Breakfasts, campgrounds and motels either directly
along the Trail or in near-by communities. This type of development would accommodate
users who wish to do an extended tour along the Trail. These facilities should address the
issues raised above with respect to the types of amenities desired by certain users (i.e.,
horse barns, snowmobile storage, bike lockers etc.).

e Horse niche-market products and services such as trail rides, multi-day excursions/rides,
guest or working ranches, and equestrian retreats.

e Retail opportunities for equipment sales, rental, repair, supplies, food and beverage and
trail related merchandise.

¢ Guiding and outfitting opportunities such as organized bike tours, snowmobile excursions
and guided nature/flora and fauna walking tours.

Economic Impact of the Trans Canada Trail in Ontario
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e Trail experiences focused on themed outings such as bird watching, or other types of
activities enjoyed by specific naturalist market segments.

e Hosting special events such as relays, races and festivals on the Trail. These could
incorporate any of the five primary activities (i.e., walking/hiking, biking, horseback
riding, snowmobiling and cross-country skiing). These events will be important in
establishing community support, interaction and sponsorship for the Trail and its
initiatives. One-time economic benefits can also be realized as a result of the special
events, which can also serve to increase awareness and ultimately usage of the Trail.

e Other recreational/leisure opportunities such as golf course development that can be built
on Trail user visitation.

The telephone survey conducted by Environics asked respondents to provide their top product
and service needs while out participating in their activity while on the Trail. The ability to buy
food and beverages, rent equipment and eat at restaurants were unanimously the top three
needs across the 12 regions. Trail planners and the communities which the TCT-ON passes
through should consider these needs when looking at potential economic development
opportunities associated with tourism, recreation and the TCT-ON.

Further study of the possible tourism opportunities along the Trail should be undertaken after
the Trail is operational. One suggestion is to track and monitor Trail usage over the first year
and then conduct an intercept survey with Trail users to determine the types of products and
services being demanded by users that may be lacking in the region.

Supporting Amenities and Public Services

In the development of a major trail network and system such as the TCT-ON, numerous public
services and amenities are needed to provide for comfort and enjoyment of the Trail by the
wide array of users. These needs, which are detailed below, range from informational needs to
rest stops. Important public amenities and services to provide when planning and developing
the TCTO include:

e Consistent and adequate signage on the Trail, and highways, detailing maps, directions,
distances, key information, safety contacts and designated uses;

e Interpretative signage indicating areas of natural/historical interest;

Economic Impact of the Trans Canada Trail in Ontario
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e Picnic areas/lunch stops;
e Washrooms; and
e Paved pathways in key areas of interest for persons with limited accessibility.

The telephone survey completed by Environics during this study explored respondents’ needs
for public services and amenities. Across all regions and activities, the following were the top
5 responses:

Washrooms;

Lockers;

Information kiosks with maps and trail info;
Water; and

Telephones.

The provision of these public amenities and services will help to attract a variety of users to
the TCT-ON and to the communities that are distributed along it. With increased visitation
due to the provision of high quality and well planned amenities, comes the increased potential
for expenditures and economic impacts.

Marketing the TCT-ON

While the right products and services, and supporting public amenities are important to
building a user base for the Trail, the most critical requirement to increasing the non-local
Trial usage and hence increasing the amount of “new money” impact that occurs is to increase
the awareness and use of the TCT-ON through strong marketing efforts.

The potential range of tourism products, services and communities along the TCT-ON
working to attract visitors is significant. Many of these operations will be small, sole-
proprietor businesses with limited resources, while others will be regional marketing bodies or
cities with significant budgets to attract visitors.

There is also a broad range of activities and events that can be done on the Trail, through some
of the unique niche or target market segments discussed earlier. Given the diversity of
budgets, target markets, activities and seasons, there is a strong need for industry, regional and
provincial coordination of marketing activities to promote the TCT-ON as a unique
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experience. The more focused and consistent marketing efforts can be, the better the chances
for a wider scope of awareness of the TCT-ON amongst travellers to Ontario.

Therefore, a potential role for the TCT-ON office is to work to establish a TCT-ON business
and community collaborative or partnership to ensure coordination and consistency amongst
stakeholders, should they wish to be part of the larger initiative. Without some form of
collaboration, partnering or coordination, marketing and awareness building activities of the
Trail will be limited, lacking consistency and likely only possible by the larger organizations,
businesses and communities.

All stakeholders have the potential to be strong contributors to a partnership or collaborative
model with the TCT-ON. Local communities/chambers of commerce, the Provincial
Government, the Ontario Trails Council, trail activity organizations (i.e., Hike Ontario and
Ontario Federation of Snowmobile Clubs), businesses, regional trail groups all have a role
they could play to help maximize the potential for increased awareness of the Trail, increased
participation in their activities, and increased spending in their communities.

These marketing and promotion efforts should correspond with, and be undertaken in
conjunction with, any existing local tourism and economic development offices or initiatives.
This will help to broaden the scope of the attraction efforts and assist in increasing the
awareness of the Trail to a larger audience.

Additionally, the cost of marketing to markets outside of Canada, particularly abroad, can be
significant. It will be important, once the communities and businesses along the Trail have
formed any potential partnerships or collaboratives, that they consider each contributing to a
larger pool of funding so that they can take advantage of economies of scale in marketing
costs.

In essence, the most important means of maximizing the potential for economic impacts in the
communities and regions along the Trail is to increase the potential for usage; and that comes
only by building awareness and exposure for the Trail and the unique experiences and
opportunities that it can provide through strong, coordinated, and well funded marketing
efforts.

By no means exhaustive, some potential marketing activities that would be beneficial for
increasing the awareness of the Trail include:

Economic Impact of the Trans Canada Trail in Ontario
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Partnering with the Canadian Tourism Commission, Ontario Tourism Marketing
Partnership Corporation, and other stakeholders;

e Pamphlets that can be circulated in local tourism offices, chambers of commerce, mail-
out packages and hotels;

o Well written and insightful map and guide books that can be purchased ahead of time
by potential users;

e A strong Internet presence with Trail descriptions, activities, maps and links to
accommodation sites;

e Strong Trail signage indicating access to the Trail, attractions, rest areas and directional
signage once on the Trail, as well as on major highways near or adjacent to the Trail;

e Advertisements in magazines, travel brochures and other publications that are likely to
reach the target market; and,

e Packaging and partnering products together. Trail businesses and communities could
partner with Via Rail, for example where Trail riders could pack their bikes, horses or
snowmobiles onto the train for the trip, stay overnight somewhere and enjoy a ride
along the Trail the next day.

It is recommended that opportunities for TCT-ON marketing and promotions activities to tie
into existing knowledge of Ontario visitor segments would be pursued. The Province of
Ontario Ministry of Tourism and Recreation has developed a number of profiles that would
aid TCT-ON marketing efforts towards markets more likely to be attracted to experiences on
the Trail. Market segments identified by the Province that may have an increased propensity
to use the Trail as part of a visit/trip in Ontario include: affluent mature and senior couples,
affluent young couples, affluent families, mainstream young families, and mainstream mature
families.

In addition to these market segments, the Travel Attitudes and Motivations Study (“TAMS”)
conducted a custom Outdoor Segmentation Study. Many of the market segments included in
the TAMS study would be potential segments to attract to activity on the Trail.
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These studies and market analyses have information in terms of the media consumption
patterns of these segments. This information can be extremely valuable in developing a
marketing program, complete with the preferred forms of media, aimed at attracting specific
markets to the Trail.

The combination of strong collaboration and partnering, focused marketing and promotional
efforts, and the right mix of products and services, will assist businesses and communities
along the Trail in maximizing the expenditures and economic impacts in Ontario.
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7. Conclusions

Results of the economic impact analysis indicate that Ontario and its 12 Travel Regions are
shown to derive significant and real economic impacts from a completed trail. The outcome of
the economic impact study indicates that all users’ recurrent non-durable good and durable
good expenditures, as well as trail maintenance expenditures on an annual basis will result in
the following impacts:

e Over 42,000 Ontarians can attribute their jobs to the Trans Canada Trail in Ontario’s
recurrent expenditures;

e Total recurrent tax collections will add to about $1.04 billion annually for all levels of
government, of which nearly $140.7 million per year will remain with local governments
in Ontario.

e A total of about $2.4 billion will be generated annually in value added income in the
Province of Ontario. Of that, a total of $152.8 million will be sustained by non-local user
expenditures. This demonstrates the overwhelming impact of the local users — they are by
far the largest proportion of users, generating the most user days, and while spending less
per person per day, are generating the lions share of the economic activity and
expenditures associated with the use of the TCT-ON. Non-local expenditure represents an
injection of “new money” into an economy.

Construction of the currently undeveloped portions of the TCT-ON will generate an additional
$247.5 million in new income to the province, which supports 3,688 person years of total
provincial employment and combined tax impacts for all three levels of government in the
amount of $92 million.

One of the major challenges facing the Trans Canada Trail in Ontario at present is a lack of
funds to complete the currently undeveloped sections of Trail. It is interesting to note that the
cost of constructing the currently undeveloped sections of Trail could be recovered in just four
years worth of total tax revenue from all three levels of government from the non-local users’
non-durable expenditures alone.

This study also indicates the importance of marketing, promotion and attraction efforts in
order to achieve significant economic impacts. Additionally, communities will need to work
together to encourage the development of the infrastructure, businesses and services required
by trail users. There are significant opportunities to be realized and many ongoing economic
benefits can occur as a result of a well established, well marketed and well supported Trans
Canada Trail in Ontario.
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Appendix 1 — Map of Trans Canada Trail In Ontario
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Appendix 2 — Province of Ontario Travel Regions
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Appendix 3 — Schollen Inventory
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Appendix 4 — Schollen Construction Cost Estimates

Trail Cost Estimates For Each Level

Level A
Rail Trail - 4.5m wide asphalt

General Description & Assumptions

- 6.0m RoW (6000m2/kilometre)

- 4.5m asphalt (4500m2/kilometre)

- Assumes cost of salvaging railway rails, ties and ballast (if required) will be off-set by profit from sale of material
- Assumes minimal obstructions exist and only minor grading is required along length of RowW

- Centre line painting

- Constructed within and in close proximity to urban areas

General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost
Labour per km
A1 Site grading, leveling and compaction m? $ - $ 050 $ 1.00 6000 $ 1.50
A2 4.5m wide asphalt path (including granular base) m? $ 10.00 $ 8.00 $ 12.00 4500 $ 30.00
A3 Culvert/ drainage structure upgrades each $ 30000 $ 250.00 $ 250.00 5 $ 800.00
Sub Total - Trail Only
A4 TCT trail maker ( 1 marker every 500 metres) each $ 40000 $ 50.00 $ - 2 $ 450.00
AS Interpretive signs (1 sign approx. every 5 km of trail) each $ 3,00000 $ 50000 $ - 0.2 $ 3,500.00
A6  Road / highway crossings (incl. bollards, gates, signage) allowance $ 3,500.00 $ 1,500.00 $ 2,500.00 1.5 $ 7,500.00
A7  Landscape restoration of disturbed areas m? $ 200 $ 1.00 $ 1.50 1500 $ 4.50
A8 Benches (2 benches every kilometre) each $ 1,500.00 $ 750.00 $ - 2 $ 2,250.00
A9 Trash Receptacles (1 Receptacle every kilometre) each $ 1,500.00 $ 750.00 $ - 1 $ 2,250.00
A10 Lighting (standards spaced 40m oc ) each $ 200000 $ 400.00 $ 800.00 25 $ 3,200.00
Sub Total - Ammenities
Materials Only:
General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :
Level B
Rail Trail - 3.5m wide asphalt
General Description
- 6.0m RoW (6000m2/kilometre)
- 3.5m asphalt (3500m2/kilometre)
- Assumes cost of salvaging railway rails, ties and ballast (if required) will be off-set by profit from sale of material
- Assumes minimal obstructions exist and only minor grading is required along length of RoW
- centre line painting
- constructed within 10km of urban centre
General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost
Labour per km
B1  Site grading, leveling and compaction m? $ - $ 050 $ 1.00 6000 $ 1.50
B2  3.5m wide asphalt path (including granular base) m? $ 10.00 $ 8.00 $ 12.00 3500 $ 30.00
B3  Culvert/ drainage structure upgrades each $ 300.00 $ 250.00 $ 250.00 5 $ 800.00
Sub Total - Trail Only
B4  TCT trail maker ( 1 marker every 500 metres) each $ 150.00 $ 50.00 $ - 2 $ 200.00
B5 Interpretive signs (1 sign approx every 5 km of trail) each $ 3,00000 $ 500.00 $ - 0.2 $ 3,500.00
B6 Road / highway crossings (incl. Bollards, gates, signage) allowance $ 2,500.00 $ 1,000.00 $ 1,500.00 1.5 $ 5,000.00
B7 Landscape restoration of disturbed areas m? $ 200 $ 1.00 $ 1.50 2500 $ 4.50
B8 Benches (2 benches every kilometre) each $ 1,500.00 $ 750.00 $ - 2 $ 2,250.00
B9 Trash Receptacles (1 Receptacle every kilometre) each $ 1,500.00 $ 750.00 $ - 1 $ 2,250.00

Sub Total - Ammenities

Materials Only:

General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :

PO P DD APDDLBDD D

Total Cost / km

9,000.00
135,000.00
4,000.00
148,000.00
900.00
700.00
11,250.00
6,750.00
4,500.00
2,250.00
80,000.00
106,350.00

110,650.00
56,450.00
87,250.00

% of Total
43.50%
22.19%
34.30%

e o

254,350.00

100.00%

D R R R R R R R R R

Total Cost / km

9,000.00
105,000.00
4,000.00
118,000.00
400.00
700.00
7,500.00
11,250.00
4,500.00
2,250.00
26,600.00

50,650.00
38,700.00
55,250.00

% of Total
35.03%
26.76%
38.21%

e o o

144,600.00

100.00%

Economic Impact of the Trans Canada Trail in Ontario
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Level C
Rail Trail - 3.5m wide granular

General Description
- 6.0m RoW (6000m2/kilometre)
- 3.5m granular (3500m2/kilometre)

- Assumes cost of salvaging railway rails, ties and ballast (if required) will be off-set by profit from sale of material

- Assumes minimal obstructions exist and only minor grading is required along length of RowW

- constructed outside 10km radius of urban centre

# Item Description

C1  Site grading, leveling and compaction
C2  3.5m wide granular path (including granular base)
C3  Culvert/ drainage structure upgrades

C4 TCT trail maker ( 1 marker every 500 metres)
C5 Interpretive signs (1 sign approx every 5 km of trail)

C6 Road / highway crossings (incl. Bollards, gates, signage)

C7 Landscape restoration of disturbed areas
C8 Benches (2 benches every kilometre)
C9 Trash Receptacles (1 Receptacle every kilometre)

Level D

Hydro Corridor - 3.5m wide asphalt

General Description
- 5.5m RoW (5500m2/kilometre)
- 3.5m Asphalt (3500m2/kilometre)

Unit

2

m
2

m

each

each
each

allowance

m?

each
each

$
$
$

$
$
$
$
$
$

Materials

5.00
300.00

150.00
3,000.00
5,000.00

4.00
1,500.00
1,500.00

- Assumes minimal obstructions exist and minimal grading is required along length of RoW

- Constructed within 10km radius of urban centres
# Item Description

D1  Clearing & grubbing (including disposal)

D2  Stripping of topsoil

D3  Site grading, leveling and compaction

D4  3.5m wide asphalt path (including granular base)
D5 Culvert/ drainage structure upgrades

D6  TCT trail maker ( 1 marker every 500 metres)
D7 Interpretive signs (1 sign approx every 5 km of trail)

D8 Road / highway crossings (incl. Bollards, gates, signage)

D9 Landscape restoration of disturbed areas
D10 Benches (2 benches every kilometre)
D11 Trash Receptacles (1 Receptacle every kilometre)

Unit

3333
N Th T T

each

each
each

allowance

2
m

each
each

$
$
$
$
$

$
$
$
$
$
$

Materials

10.00
300.00

150.00
3,000.00
5,000.00

4.00
1,500.00
1,500.00

General

Labour

0.50
3.50
250.00

50.00
500.00
2,500.00
3.00
750.00
750.00

General

Labour

0.25
0.50
8.00
250.00

50.00
500.00
2,500.00
3.00
750.00
750.00

Machinery
& Skilled
Labour
1.00

6.50
250.00

PPAPLPLPLL PB B

Machinery
& Skilled
Labour
1.25
1.00
1.00
12.00
250.00

PPBPADPD PP PP S

Estimated Total
Frequency Unit Cost
per km
6000 $ 1.50
3500 $ 15.00
5 $ 800.00

Sub Total - Trail Only

2 $ 200.00
0.2 $ 3,500.00
1.5 $ 7,500.00
2500 $ 9.00
2 $ 2,250.00
1 $ 2,250.00

Sub Total - Ammenities

Materials Only:
General Labour Only:

Machinery & Skilled Labour:

TOTAL COST /KM :
Estimated Total
Frequency Unit Cost

per km
5500 $ 1.50
5500 $ 1.00
5500 $ 1.50
3500 $ 30.00
5 $ 800.00

Sub Total - Trail Only

2 $ 200.00
0.2 $ 3,500.00
1.5 $ 7,500.00
2000 $ 9.00
2 $ 2,250.00
1 $ 2,250.00

Sub Total - Ammenities

Materials Only:
General Labour Only:

Machinery & Skilled Labour:

TOTAL COST /KM :

Total Cost / km

9,000.00
52,500.00
4,000.00
65,500.00
400.00
700.00
11,250.00
22,500.00
4,500.00
2,250.00
41,600.00

DL PLhDLPLLBLSD B

41,900.00
30,200.00
35,000.00

% of Total
39.12%
28.20%
32.68%

len o o

107,100.00

100.00%

Total Cost / km

8,250.00
5,500.00
8,250.00
105,000.00
4,000.00
131,000.00
400.00
700.00
11,250.00
18,000.00
4,500.00
2,250.00
37,100.00

DDPD DA DDLPD B BB

57,400.00
45,575.00
65,125.00

% of Total
34.15%
27.11%
38.74%

s o o

168,100.00

100.00%

Economic Impact of the Trans Canada Trail in Ontario
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Level E

Hydro Corridor - 3.5m wide granular

General Description
- 5.5m RoW (5500m2/kilometre)
- 3.5m granular (3500m2/kilometre)

- Assumes minimal obstructions exist and minimal grading is required along length of RoW

- constructed outside 10km radius of urban centre
# Item Description

E1  Clearing & grubbing (including disposal)

E2  Stripping of topsoil

E3 Site grading, leveling and compaction

E4  3.5m wide granular path (including granular base)
E5 Culvert/ drainage structure upgrades

E6  TCT trail maker ( 1 marker every 500 metres)
E7 Interpretive signs (1 sign approx every 5 km of trail)

E8 Road / highway crossings (incl. Bollards, gates, signage)

E9 Landscape restoration of disturbed areas
E10 Benches (2 benches every kilometre)
E11 Trash Receptacles (1 Receptacle every kilometre)

Level F

Off-Road Trail - 3.0m wide asphalt

General Description

- 5.0m ROW (5000m2/kilometre)

- 3.0m asphalt (3000m2/kilometre)

- Assumes clear RoW does not exist

Unit

3333
N Th T T

each

each
each
allowance
mZ

each
each

- Assumes that significant clearing and re-grading will be required in some areas

# Item Description

F1  Clearing & grubbing (including disposal)

F2  Stripping of topsoil

F3  Site grading

F4  3.5m wide asphalt path (including granular base)
F5  Culvert/ drainage structure upgrades

F6  TCT trail maker ( 1 marker every 500 metres)
F7  Interpretive signs (1 sign approx every 5 km of trail)

F8 Road / highway crossings (incl. Bollards, gates, signage)

F9 Landscape restoration of disturbed areas
F10 Benches (2 benches every kilometre)
F11 Trash Receptacles (1 Receptacle every kilometre)

Unit

3333
o Th h Th

each

each
each
allowance
n,|2

each
each

L R R

PP P PDHB

Materials

5.00
300.00

150.00
3,000.00
5,000.00

4.00
1,500.00
1,500.00

Materials

10.00
300.00

150.00
3,000.00
5,000.00

4.00
1,500.00
1,500.00

General
Labour

0.25
0.50
3.50
250.00

50.00
500.00
2,500.00
3.00
750.00
750.00

General
Labour

1.00

2.00
8.00
250.00

50.00
500.00
2,500.00
3.00
750.00
750.00

Machinery  Estimated Total
& Skilled Frequency Unit Cost
Labour per km
$ 1.25 5500 $ 1.50
$ 1.00 5500 $ 1.00
$ 1.00 5500 $ 1.50
$ 6.50 3500 $ 15.00
$  250.00 5 $ 800.00
Sub Total - Trail Only
$ - 2 $  200.00
$ - 0.2 $ 3,500.00
$ - 1.5 $ 7,500.00
$ 2.00 2000 $ 9.00
$ - 2 $ 2,250.00
$ - $ 2,250.00

1
Sub Total - Ammenities

Materials Only:

General Labour Only:

Machinery & Skilled Labour:

TOTAL COST /KM :
Machinery  Estimated Total
& Skilled  Frequency Unit Cost
Labour per km
$ 2.00 5000 $ 3.00
$ 1.50 5000 $ 1.50
$ 3.00 5000 $ 5.00
$ 12.00 3000 $ 30.00
$  250.00 5 $ 800.00
Sub Total - Trail Only
$ N 2 $ 200.00
$ - 0.2 $ 3,500.00
$ - 15 $ 7,500.00
$ 2.00 2000 $ 9.00
$ N 2 $ 2,250.00
$ - 1 $ 2,250.00

Sub Total - Ammenities

Materials Only:

General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :

POPDD LA LDLPYD B BB

Total Cost / km

8,250.00
5,500.00
8,250.00
52,500.00
4,000.00
78,500.00
400.00
700.00
11,250.00
18,000.00
4,500.00
2,250.00
37,100.00

39,900.00
29,825.00
45,875.00

% of Total
34.52%
25.80%
39.68%

e o o

115,600.00

100.00%

DD DD LA DBDYD D BD B

Total Cost / km

15,000.00
7,500.00
25,000.00
90,000.00
4,000.00
141,500.00
400.00
700.00
11,250.00
18,000.00
4,500.00
2,250.00
37,100.00

52,400.00
52,450.00
73,750.00

% of Total
29.34%
29.37%
41.29%

e o o

178,600.00

100.00%

Economic Impact of the Trans Canada Trail in Ontario
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Level G
Off-Road Trail - 3.0m wide granular

General Description

- 6.0m ROW (6000m2/kilometre)

- 3.0m granular (3000m2/kilometre)
- Assumes clear RoW does not exist
- Assumes that significant clearing and re-grading will be required in some areas

#

G1
G2
G3
G4
G5

G6
G7
G8
G9

Item Description

Clearing & grubbing (including disposal)

Stripping of topsoil

Site grading

3.5m wide granular path (including granular base)
Culvert / drainage structure upgrades

TCT trail maker ( 1 marker every 500 metres)
Interpretive signs (1 sign approx every 5 km of trail)
Road / highway crossings (incl. Bollards, gates, signage)
Landscape restoration of disturbed areas

G10 Benches (2 benches every kilometre)
G11 Trash Receptacles (1 Receptacle every kilometre)

Level G2
Off-Road Trail - 3.0m wide granular -

General Description

- 6.0m ROW (6000m2/kilometre)

- 3.0m granular (3000m2/kilometre)

- Assumes clear ROW does not exist
- Assumes that significant clearing and re-grading filling and Terrain alteration - remote location will be required in some areas

#

G1
G2
G3
G4
G5

G6
G7
G8
G9

Item Description

Clearing & grubbing (including disposal)

Stripping of topsoil

Site grading

3.5m wide granular path (including granular base)
Culvert / drainage structure upgrades

TCT trail maker ( 1 marker every 500 metres)
Interpretive signs (1 sign approx every 5 km of trail)
Road / highway crossings (incl. Bollards, gates, signage)
Landscape restoration of disturbed areas

G10 Benches (2 benches every kilometre)
G11 Trash Receptacles (1 Receptacle every kilometre)

Unit Materials
m? $ -
m? $ -
m? $ -
m? $ 5.00
each $  300.00
each $ 150.00
each $ 3,000.00
allowance $ 5,000.00
m’ $ 4.00
each $ 1,500.00
each $ 1,500.00

General

Labour
1.00

2.00
5.00
250.00

50.00
500.00
2,500.00
3.00
750.00
750.00

Machinery
& Skilled
Labour

2.00

1.50
3.00
5.00
250.00

Estimated Total
Frequency Unit Cost
per km

5000 $ 3.00
5000 $ 1.50
5000 $ 5.00
3000 $ 15.00
5 $ 800.00
Sub Total - Trail Only
2 $ 200.00
0.2 $ 3,500.00
1.5 $ 7,500.00
2000 $ 9.00
2 $ 2,250.00
1 $ 2,250.00

Sub Total - Ammenities

Materials Only:
General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :

Diverse Terrain Conditions / Remote Location

Unit Materials
m? $ -
m? $ -
m? $ -
m? $ 6.00
each $  300.00
each $ 150.00
each $ 3,000.00
allowance $ 5,000.00
m’ $ 5.00
each $ 1,500.00
each $ 1,500.00

General

Labour

2.00
3.00
7.00
300.00

50.00
500.00
2,500.00
4.00
750.00
750.00

Machinery
& Skilled
Labour

2.00

1.50
6.00
8.00
350.00

PPPPAPDPD PP PP

Estimated Total
Frequency Unit Cost
per km

5000 $ 4.00
5000 $ 1.50
5000 $ 9.00
3000 $ 21.00
10 $ 950.00
Sub Total - Trail Only
2 $ 200.00
0.2 $ 3,500.00
1.5 $ 7,500.00
2000 $ 12.00
2 $ 2,250.00
1 $ 2,250.00

Sub Total - Ammenities

Materials Only:
General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :

POPD DAL DLPYD B BB

Total Cost / km

15,000.00
7,500.00
25,000.00
45,000.00
4,000.00
96,500.00
400.00
700.00
11,250.00
18,000.00
4,500.00
2,250.00
37,100.00

37,400.00
43,450.00
52,750.00

% of Total
27.99%
32.52%
39.48%

e o o

133,600.00

100.00%

PDOPDL PLDALDPD B BB

Total Cost / km

20,000.00
7,500.00
45,000.00
63,000.00
9,500.00
145,000.00
400.00
700.00
11,250.00
24,000.00
4,500.00
2,250.00
43,100.00

43,900.00
63,200.00
81,000.00

% of Total
23.34%
33.60%
43.06%

e o o

188,100.00

100.00%

Economic Impact of the Trans Canada Trail in Ontario
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Level H

On-Road / Paved Shoulder - 2.5m wide asphalt (both sides) - Widening required

General Description

- 2.5m asphalt shoulder on each side of the road (5000m2 per kilometre)

- Assumes road base widening and relocation of some roadside signs, barriers, etc. is required
- Proposed on rural and secondary highways

General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost Total Cost / km
Labour per km
H1 Clearing & grubbing, relocating of signage m? $ - $ 150 § 0.50 5000 $ 200 $ 10,000.00
H2  Site grading, cut & fill m? $ - $ 175 $ 2.50 5000 $ 425 $ 21,250.00
H3  2.5m wide asphalt shoulder (including granular base) m? $ 12.00 $ 10.00 $ 13.00 5000 $ 35.00 $ 175,000.00
H4  Culvert/ drainage structure upgrades/extensions each $ 300.00 $ 250.00 $ 250.00 5 $ 800.00 $ 4,000.00
Sub Total - Trail Only  § 210,250.00
H5 TCT trail maker (markers spaced at 500m both sides) each $ 40000 $ 50.00 $ - 4 $ 450.00 $ 1,800.00
H6 Landscape restoration of disturbed areas (seeding) m? $ 050 $ 200 $ - 1500 $ 250 $ 3,750.00
Sub Total - Ammenities $ 5,550.00
% of Total
Materials Only: $ 63,850.00 29.59%
General Labour Only: $ 70,700.00 32.76%
Machinery & Skilled Labour: _$ 81,250.00 37.65%
TOTAL COST/KM: $ 215,800.00 100.00%
Level |
On-Road / Paved Shoulder - 2.5m wide asphalt (both sides) - No Widening of roadway base required
General Description
- 2.5m asphalt shoulder on each side of the road (5000m2)
- Assumes there is an existing gravel shoulder which only requires minimal improvements
- Proposed on rural and secondary highways
General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost Total Cost / km
Labour per km
11 2.5m wide asphalt shoulder (asphalt only) m? $ 6.00 $ 450 $ 6.00 5000 $ 16.50 $ 82,500.00
12 TCT trail maker (markers spaced at 500m both sides) each $ 40000 $ 50.00 $ - 4 $ 450.00 $ 1,800.00
% of Total
Materials Only: $ 31,600.00 37.49%
General Labour Only: $ 22,700.00 26.93%
Machinery & Skilled Labour: _$ 30,000.00 35.59%
TOTAL COST/KM: _§ 84,300.00 100.00%
Level J
On-Road Bike Lane - 1.5m wide asphalt (both sides)
General Description
-1.5m asphalt bike lane on each side of the road
- Assumes road widening is not required
- Includes signage and line painting
- Proposed for urban areas
General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost Total Cost / km
Labour per km
J1  Asphalt top coat and line painting m? $ 450 $ 1.00 $ 1.50 3000 $ 7.00 $ 21,000.00
J2  TCT trail maker (markers spaced at 500m both sides) each $ 40000 $ 50.00 $ - 4 $ 450.00 $ 1,800.00
% of Total
Materials Only: 15,100.00 66.23%
3,200.00 14.04%
4,500.00 19.74%
TOTAL COST/KM: $ 22,800.00 100.00%

Economic Impact of the Trans Canada Trail in Ontario
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Level K
Hiking Trail - 1.5m wide cleared right-of-way

General Description

-1.5m cleared right of way

- Assumes trail passes through remote areas and significant clearing is necessary
- Assumes low level of use and provides wilderness experience for hikers

- Crossing structures and other amenities built out of cleared/found materials

General Machinery  Estimated Total
# Item Description Unit Materials Labour & Skilled Frequency Unit Cost
Labour per km
K1 Clearing & grubbing m? $ - $ 500 $ 4.00 1500 $ 9.00
K2  Contruction of trail amentities (bridges, boardwalks, waterbars etc m? $ 1.00 $ 3.00 $ 1.50 1500 $ 5.50
K3  TCT trail maker/signage each $ 100.00 $ 20.00 $ - 1 $ 120.00

Materials Only:

General Labour Only:
Machinery & Skilled Labour:
TOTAL COST /KM :

Trail Development Level Cost Per Kilometre Summary

Level A: Rail Trail - 4.5m wide asphalt

Level B: Rail Trail - 3.5m wide asphalt

Level C: Rail Trail - 3.5m wide granular

Level D: Hydro Corridor - 3.5m wide asphalt

Level E: Hydro Corridor - 3.5m wide granular

Level F: Off-Road Trail - 3.0m Wide Asphalt

Level G: Off-Road Trail - 3.0m Wide Granular

Level G2 - Off-road trail: 3.0m wide granular-diverse terrain conditions/remote location

Level H: On-Road Paved Shoulder - 2.5m wide asphalt (both sides)- widening required
Level I: On-Road Paved Shoulder - 2.5m wide asphalt (both sides)- no widening required
Level J: On-Road Bike Lane - 1.5m wide asphalt (both sides)

Level K: Hiking Trail - 1.5m wide cleared right of way

Total Cost / km

13,500.00
8,250.00
120.00

1,600.00
12,020.00
8,250.00

% of Total
7.32%
54.96%
37.72%

$

21,870.00

100.00%

254,350.00
144,600.00
107,100.00
168,100.00
115,600.00
178,600.00
133,600.00
188,100.00
215,800.00

84,300.00

22,800.00

21,870.00

Economic Impact of the Trans Canada Trail in Ontario

(71)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000812 $ Mlenen
000082 $ rlerel
0000e78  $ 119497
00008G1Z  $ HloAa1
0000188l $ 2O 19A1
00009'€El  $ O enel
sjpAoIddD puD ‘spusad ‘UOHDISIUILIPD UOHINLSUOD SSPNJIU] 001009821 w 41eAa7 $9NSS| 59000
0000961l $ 3enel ppo
00687751z § :(uo 10 %8) IDW 3 suoypiadQ [onuuy 00001891 $ Qlensl 311100} [DI108ds
000010l $ D oAl soBpug
000£9'8682y § V101 0000977l $ glenen sBUISSOIO POOJ [DUOKIPPD
0005€75C  $ VoA 1$§S0D [DUOHPPY [DJUS}Od
000£6'8087  $ s (%01) ubisaq 3 Bujuupig
%00°001 00°002°680°SY ﬁ §S0D uoydNYsuo |pjoy >_UEE:m DYSWO[IY 134 IS0 |9A3] —:QEQO_0>WB I01]
%22 65 0005200691 § :noge pajims 3 Aisuiyoeiy
%iLLE 00059907l $ :AjuQ noqeT jessus
%99'6Z 000062842l § Ao seualei
150D [ejoL
0% f4x 4 :9duejsiq [ejoL
- - V/N /1 UHON POy Jopead aluundl 917
00'008'866' - 000088667 _$|oo0ol'z0L $] O 8¢ s[IAuUNg MoA[s1T
- - V/N 8 HOA ouopePd] ¥17
0000696 - 00'006'€96 00001201 2 3 [p1041240M JOBUJ "Py UOISSSOUOD Uig 20owis] €17
00000F€L'L - 00°0007€£'L 00009'G1 L 3 Sl 200Wg| [4¥4
00°007'€6€'E - 00'00v'€4€'E 00009821 4 sl uieg 11T
- - V/N 91 MBIASHDT SI8UI0D s1lewwns| 01z
0010002£5'€ - 000002£6'¢  $|00009'82L $] 4 0z Binquos SIBuI0D sIBWWNS| 67
00°008'82¥'L - 0000882yl _$ 00009821 $] 4 8 $1I8UI0D) SISWIWNG Ilemio] 8T
- - V/N 91 oMIO sowoul 15[ £
- - V/N 85 SDWOYL 4 MOBSOID Hod[ 92
00°00y'8€Z'61 - 0000786261 $ | 00°009°€€ 1L B) vyl MOBSDIO Hod Aog SIBUDH| ST
00°000'682 - 00:000'682 00'009'GLL 3 ST Aog sieyoIW SUN SIMaT JueN-WOUPUD| T
00008'2£0°€ - 00008220 00°009'€€L B) €C 2UI SIMS1 JUSY-WDYIDYD aun a|dow jusy-wpyipud| €7
00002028 - 00002028 00:009'G1LL 3 Sy aur aidow juey-woyioyd| e pooy Aunod uibig jpdpunw| zz
00°00r'828'S - 00:00v'8/8'S 00°009'€€1 ) [ € Py AJunoD uioid [odidIuNy WOYoYd "py Aunod pin Aeppaym] 1z
V101 [pjo1-gng $ sun uoydussag [pjoi-gng wyy/Spun | (2491 | (wx)ysig ol woy| #
5450 JuawdojoAaq [oUoHIPPY OUDJUQ UIBISOM Y4nos - Z uoibay
00081z $ Nlerel
0000822 $ rlone
0000678 $ 119A97
00008'S1Z $ HIoraT
00001'881 $ ZO 19AS1
00009°€EL $ O leraT
SIDACIAAD PUD “SyuLad “UOKDHSIUILIPD UOHINYSUOD SSPNIDU o 00009'82L $ 410n87 58NS5] 559000
00009'SLL $ F18re] 54500 uolpiodaid o))
0s'zel'eee $ 10 %S) ki O IpnuuY 00001891 $ QleAa] Sol|IoD} [Poads
00001201 $ Dlerel sebpuq
00569988y § 1vIOL 00009771 $ glersl SBUISSO1D PDOJ [DUOHIPPD
0005€'7ST $ V [9A9] $§S0D |PUOHPPY |PHUSjO4
00 ST yiy $ s (%01) uBisaq 3 Bujuuoid
200001 00'0SF'Zyy'y __$ 450D uoyonysuod |pjo) Apwwng 134 150D |9A9] q 1oL
%6G°LE 00000049l $ :noqeq pajnis 3 Aseuiyoey
%09°2¢ 00050°8vy’L ¢ :Aluo Inogen jeseus
%1862 00007 72e’l  $ :AIuO sleuele
180D |ejoL
0% L'9L  ©OuDjsiq |PjOL
000009 L€ - 00°00091EY. 00008512 $ H (V4 “PY AiUnoD PIA ASIDaYM USAUINY| #|
000S7'9Z1 - 00°0S¥'9Z1L 0000678 $ | Sl USAYINY (USAUINY JO "M "PY UOSISIS 8 € Py UOISSBOUOD| €'L
- - - V/N (12 (UAYINY JO M) “PY UOSIa}ad 3 € Py UOISS8ou0D (opis yspa) Jospum| z'1
- - - V/N z0l Jospum] 11
1v.iOL pjol-gns $ sun uoydudsag Ipjo1-qns wdi/$ gun 19497 | (wx) 451 ol woij) #
54502 juawdoja43q [PUOHIPPY X553 - | uoibay

Economic Impact of the Trans Canada Trail in Ontario

(72)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000812 $ N1oral
0000822 $ r19Aa]
0000€%8 $ 11987
00008S1Z $ HleAal
0000188l $ TO19A9T
00009°€El $ O oA
sppa0IddD puD ‘sjuLad ‘UOYDLSIUILPD UOKINLSUOD SSPNIDU] 4 00009821 $ 41987 S8NSS| $S8000
000009°SLL $ 3 eAaT 5§50 uolpIpdaid ajis [pUOHIPPL
00'055'96€ $ :(uoy 10 %5) 1IOW 3 do [pnuuy 00°001'89L $ aloAe1 Sal{1o0 [0109ds
S — 0000120l $ DA sebpuq
000017228 $ ‘IVIOL 00009 %71 $ gleral SBUISSOID POOI [PUOHIPPD
00'0SE¥5Z $ V 19AS1 154500 [DUOHPPY |DYUS}Od
00001862 $ i« (%01) ubisaq 3 Buluuoid
2%00°001 00°000'LE6L ¢$ 350D uoydNYsuo) |pjoL Apwwing ayaw 134 50D |9A31 Juswdo|aAaq |ID1L
%16'LE 00052'900¢ ¢ :anoqeT pajnis g Aisuiyoepn
%E€0°0€ 00005'186C ¢ :AluQ InoqeT [essausn
%026 000STEFST  §
3509 |ejoL
0% 18€ :aoueysiq [ejo L
- - - VIN 95 0L# AMH 0I03[ G
00°00091LEY - 00'00091EY 00008512 $ H (V4 piog ydeno| v1'y
- - - V/IN 14 ydieno ely
- - - VN / SIVE] uisisusiom| Zly
- - - V/IN S UISJSUS|IOM SQOO0r 4S| LIy
- - - V/IN 14 SQOO0r '4S OOUSIPM| QLY
- - - VIN ¥4 00[191DM 18usyoI| 6%
- - - VIN el JENENEI oBpuqund| gy
- - - V/N Jz4 2BpuqUIDD piopunig| /'y
- - - VIN 91 DIUOPSIDD 9y
- - - V/N £2 (o4uoig JO "M) Gz# Py AJunoD Sy
- - - VIN 8l UojIWDH[ v
- - - VIN 8T UO}IDH pioyjuoig| ¢y
- - - V/IN 6L plojunig| ¢y
00000G19°¢ - 00000619°¢ 000097rL $ k] ST plojjupig (PIop2}OM JOBU) "PY UOISSEOU0D Uil L'y
1v10L I401-ans S #un uondussag 1D401-gns wy/s yun | (oAe1 [ (w)ysia ol wou| _#
550D juswdojaAaq [PUOHIPPY OUDJUQ |PJUSD - Y§Nos - { uoibay
000£8'1  $ M 1onan
0000822 $ rlene]
0000€¥8  $ 119707
0000851z $ HloAal
0000188l $ 2O 19AO7
00009°€El $ O 19n07
sjoACIAdD PUD ‘syuad “UOHDASIUILIPD UOHINUSUOD SBPNIDU| . 00°009'8Z1 ﬂ 4 |9A97 $ONss| $S8000
00009GLL $ Flerel 51500 uoypiodalid ojis [pUOIHIPPD
0008958 $ :(uoyonysuod jo %) @dupuBUIDW B suoypiado [PAUUY 00001891 $ Qlorel 50} [o1oads
00001°£0L  $ D 19Aa] sobpLq
00°096'v88'L __ $ violL 00009v¥L $ gloAe] SBUISSOID PDOJ [DUOHPPD
00°0SE€¥ST  $ V 19A1 150D [PUOHPPY [DYUSIOd
00°09€"1ZL $ :x (%01) ubisaq 3 Buluuoid
2%00°001L 00°009°€1Z'L $ 450D uoydnysuod |pjoL Alowiwing ayawoly 194 §s0D |2Aa7 jJuawdolaAaq |IviL
%89°2E 00'000°09S $ s g Assuiyoeiy
%0Z°8Z 00°00Z°€8Y $ :Aluo noqeT jeseusn
%2CL 6E 00°007°0£9 ¢ :Aluo sjeusje
150D [ejoL
1°% 16 :@ouejsiq |ejoL
- - - V/N ¥9 ©D7-8Y}-U0-DIPb| Aomebpiy[  e¢
00009°€1£°L - 00009°€1L'L 0000L°20L_$ 2 91 AomaBpR suioqioD Hod| T
- - - V/N LL SUI0QI0D 10d ULION POy Jopaad]  1°¢
1V1OL 10401-gns S #un uoydussag 1pjoL-gns wdi/$ pun 19491 | (w)isia oL wold| #
s4s0D juswdojaAaq [PUCHIPPY uol6ay PIDBDIN - € U

Economic Impact of the Trans Canada Trail in Ontario

(73)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000812 $ MNlore]
000082C $ A9l
0000€%8  $ 119A91
00008'S1Z $ HIeAaT
00001'88l $ 29 [eAe]
00009'€€l  $ O lena]
S|PA0JIAAD PUD “SpULISd “UOYDYSIUIPD UOHINYSUOD SEPNIDU| 00009°8ZL ﬂ 419A07 SONSSI $S9000
00009'SLL ¢ Jlere 51500 uolpIodaid ayis jouolIPPO
05957108 § :(uoy 10 %S) 3 suoyoiado [onuuy 00001'89L  $ Qendl sal1o0y [oloads
0000120l $ DleA] sabpuq
00'€¥0'Z€9'9  § 1VIOL 0000977l $ 8 lene] $BUISSOID PDOI [DUOHIPPD
000S€'7ST $ V [one1 1$§S0D [DUOHPPY [DYUSJ04
00€16209  $ :»(%01) ubisaq 3 Buluuoig
%0000 000€1°620'9 ﬁ 0D uoydNysuo) |pjo >_UEE:M DUSWO|IY 134 §SOD |9A3] EOEQOE\,&Q o1y
%80°0% 0SCIE9LF'T  $ :anoqeq paiipis g Aisuiyoe
%0v'8Z 054y1'2IL'l  $ :Aluo anogeT jessusn
%25 LE 000£9'006'L  $ :AuQ sjeusien
150D [ejoL
0% €pllL  :eduejsig jejoL
00'00r'€4€°€ - 00'00r'€4€'E 00009821 $ | 4 2# kMK Buuexold
- E - VIN Bupidld
00°0v0'LY - 00°0v0'LY 0000822 r (Buuexold o) 86pug Pad) Yooeg abnoy "OAY 92USIMDT
00007 1L - 000071 00100822 r SNUBAY 80USIMD] PDOY UoluN HOd
00'081'Z€2 - 00'081'2€2 00°009'8/L F] PDOY UoIuN HOd aur by
- - - V/N 11011 6313 PUBIYBIH
00°009'8ZL - 00°009'8ZL 00009821 $ | 4 1 1011 991D PUPIYEH H0d UOHO!
000027 - 00°00Z'7€ 000082z $| ¢ Sl HI0d UOHO i uopowug
00055726 - 00055726 oooorgel $1 a SS ig uopowug 10pUIOD OIPAH NDBUSIPD
IOpLIOD OIPAH
000stese  $| - $ 00051252 ooool'gel $| a Sl JOPIIOD OIPAH NDBULDD 921D JOJID1/UOHDIS JISupIL ApBuuay| 01°S
IOPLIOD OIPAH
00051252 - 00081252 ooool'gel $| a 991D JO|IOL/UOHDIS JISUDIL APSUUSY|  (D0JSWOD 4O §SDB) JOPIOD 10y SANDY| 'S
00°007'89 - 00'007'89 000082z $| (42015W0D JO §SD3) JOPWIOD [I0Y BAYIY 8s
00088'Z¥ L - 00088'Z¥ L 00009821 $ | 4 Py JunowyoIg LS
0009651 - 00'096°G1 000082z $| 1503 joous pioueo| 96
00'00€°68 - 00'00€°68 00°009'8ZL F] 1503 }284S PIDLUSD 2Aug @sowuo| 66
00°009'8ZL - 00'009'8ZL 00'009'8ZL F] 1 ©AUQ SI0WUOID "PY 400IG6 'S
00°009'8ZL - 00'009'8ZL 00'009'8ZL F] 1 “Py 300IgBulIRg isp3 jeaus useno| €6
00'02£'5€ - 0002/'5€ 00°009'8ZL F] 20 4503 J881S USSND oAy yoseg[ g
- - - V/N S ('pd yooag 1b) ojuoiol (e4uoig jo "M) Sz# Py Ajunod| 1'S
1V.1OL Ipjo1-gns S Hun uoydussag IpjoI-gns wy/$ pun | 19497 | (w)4sig ol| wol| #
450D Juswdo|aAaQ [PUOHIPPY D31y puD OjuoIo] - § uoibay

Economic Impact of the Trans Canada Trail in Ontario

(74)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000812 $ Mool
000082 $ r19Aa1
0000€¥8  $ I1eAa]
0000851 $ HIoAo]
00001881 $ ZO oA
00009'€El $ O lenen
sipACIIAD PUD “sjiuad “UODASIUILIPD UOKINISUOD SSPNJIU] 000009821 ¢ 410A87 $9NSS| 59000
00°009SLL $ F1eAal 51502 uopIpdaid 8 [Pl
TO00Z8€6S T § :(uoyonisuo Jo %5) S2UDUBJUIDW 3 SUOKDISdO [PNUUY 00001891 $ Qleral 04 [o10ads
R 00001201 $ DleAs] sebpug
00°071'§90'SE § 1VIOL 00009771 ¢ @lensl sBUISSOIO POOI [ou
000S€75T $ V [oAa] 1S|S0D [PUOHIPPY [DJUS}Od
000r£'£81'€ _$ 4 (%01) uBisaq 3 Bujuupbld
%00°001 0000V /8 1€ $ :4s0D uoysnysuo) |pjoy Alpwiwing ayawolly 134 §s0D |9Aa7 jJuswdojaaaq |IbiL
%06 LE 00'0SZ'180CL $ :4nogeq paliis g Aauiyoe
%6882 00051'80¢'6 ¢ :AluQ Inogen jessusn
%1TEE 000008850l $ :AluO sieusien
1503 [ejoL
0% 6685 eouejsiq [ejoL
- - V/N | Pi0p2BUNH JO '3 WG poomi] 1E'9
- - V/N 1L (PROY 9BPIY 9407) PaamL] SOUNSOH| 0£°9
000001529 - 0000071579 $[00009'8z1 $[ 4 [ SBULSOH ubnooquaiad| 629
- V/N 69 ybnoloqiaiad| 879
0000v'9 L6y - 0000V'9 L6y 00°009'p¥ L q ybnosogieled Aospun| 929
00'000"1£0 - 00001201 2 Apspun| 9z°9
00'002'LL9'S - 00'009'€€ L B) Apspun (€2 Py Aunod 4o -3) ebpuaxn] 529
00°000'1£0'L - 00°000'1£0'L 00001201 2 #bpuaxn| yz'9
00°00F'ZIS'L - 00°00F'ZIS'L 00'00€'78 1 °Bpuaxn /# kmH] €29
- - V/N L SIIASJUNH JO "N WM/
- - V/N (54 BIASjUNH QOUtDmUOLm
- - V/N €T omvtﬂmuokm 1SINYUBADID
- - Y/N (4 JSINYUSADID S|4 &@QOOU
0000£ 77T - 0000£y¥¥'T $ | 0000EY8 S| | 6T SiIP4 5104000
- - V/N /
- - V/N 0z o diysumoy useras| 91°9
00009279 - 000097¥9  $]0000LZ0L $| O 9 diysumo] uIdASs[ 619
00°005'909'1 - 00005909t $[oooor'zol §[ O diysumoy Apy[ v 19
- - V/N PupIPIW] €19
000089 - 00°00¢89 §[oooosze §[ r (umojumoq) auaysinbupjauad| z L
- - V/N mcwr_m_:mcﬂtm:mm
- - V/N m:m;mwjmcnukm,;@n_ BDAWF
- - Y/N BPAWF 0ss3
00'005'5€S - 0000s'ses  $[oooor'zol $[ O diusumoy Jejombuuds Ui 8Bo4od oIW 6| 89
- - V/N awg| /9
00°00€/26 - 0000€'/26  $]0000e%8 ¢ 1 SUIT UMO] a1iog 00y AoMYBIH/UOHOYL[ 99
- - V/N 00y APMUBIH/UOHOYL UMoIs100D[ 69
00'002'626'€ - 00'002'626'€ 00°009'8ZL F] UMOISH00D woyusyol| ¥'9
00009279 - 00009279 00°001°£01 2 WDYUSHOL 6 AOMUBH| €9
00009279 - 00009279 00001'Z01 2 6 AOMUBIH erpiBPd| 79
V/N SADIBIDd OL# AMH| 19
V101 Ipjo1-gng $ sun uoydussag Ipyo1-qns uny/$pun | 12437 | (wi)ysig oH_ woi| #

5450 jusawdolaAaq [PUOHIPPY

OLDJUQ [PHYUID - 9 U

Economic Impact of the Trans Canada Trail in Ontario

(75)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

00081z $ NleAal
00008TC  $ rleadl
000078 $ I19A97
00008'S1Z $ HIeAal
00001'88L $ 2O 19AS]
00009'€El $ O lonal
sjpA0IddD PUD “spuLISd “UOHDLSIUILIPD UOHINYSUOD SOPNIIU 00009'821 $ 41eA97 SONSS| $S9200D
00009'SLL $ 3[0Aa7 > uoypiodaid ais [oUoHIPPL
- $ :(uoyonysuod Jo %) @oupbusjuUIDY 3 suoypIadQ |PNUUY 00001'891L $ Alera] saIIony [pIoads
00001201 $ D1eAsT sebpuq
o $ V1oL 000097l $ dlerel sBUISSOIO PDOI [DUOHIPPD
00'0SEYST $ VI9AST S|S0 [PUOHPPY [OHUS}0d
- $ s (%01) uBisaq 3 Buuuoid
%000 - $ 450D uoloNIsuo) |PJoL Alpwwing alawofy 194 §s0D |9Aa7 juswdolaraqg
- - ¢ :noqeq pajipis B Asuiyoey
- - ¢ :AluQ Jnogeq |essusn
- - $ :Aluo sjeusien
1509 [ejoL
0% 9% :92uDjsiq |pjoL
B ST - $ [ ] - $ T w/N | ov 1 OMDHO] ___ (9001d UOISUDD 10 3) /I Pood AJunoD] ]
1VIOL | iojoi-gns | § | wun | uoydudsag oi-gns | wxy/Spun | 19497 | (w)iysig | oi] wouy| |
§§50D JuswdojaAaQq [puoHIPPY DMDYO - 8 co_mwx
0008’1z $ AloAa
000082 $ rlenel
0000£Y8  $ 119A97
00008'S1Z $ Hlerel
00001881l $ TOI9AS1
00009'€El $ O lona
sjppAaosddp puo uad ‘UOHDYSIUILUPD UOHDINLSUOD SEPNIIU] 4 00°009'8Z1L w FREIC SONSS| $S920D
00°009'SLL % ERELE Nieje) EOZU;__UQMK_Q BJIS [pUoCHIPPB
00002’ 1€T $ :(uoyonysuod Jo %g) @dupuBUIDW 3 suoypiado [PNUUY 00001'891 $ Qlendl o0} [P108ds
0000120l $ D19Aa] sobpuq
00°007'980'S _$ -TvIOL 000097l $ €loAa sBUISSOID POOJ [OUOHIPPD
000SE€¥ST $ V 19Aa] S}SOD |PUOHPPY |
00'00v'Z9% $ :x (%01) ubisaq 3 Buuuoig
%00°001 00000729%7 $ :4SOD uoydnysuod |pjor Alpwiwing a149WoNy 194 S0 [9A97 juswdojaAaq |IpJ)
%89'6€ 00'000'G€8'L ~ § :4noqeT pajnis 8 Aauiyoe
%08°SC 00000€61°L  $ :AuQ JnogeT jessusn
%2ZSYE  000000965°L  $ :Aluo sieusie
150D [eJoL
0% el :92uDjsig [pjo)
- - - V/N 1z (euAogman 40 °N) G PPy Ajunod SIIP4 supws| v/
- - - V/N & (104104) ¥ PPOY AJUNOD! YHWSMOLDH| €/
00°000'729'% - 00000729 00009GLL $| 3 [ (9407 40GIBYS 4O °5) PROY 8407 MOID UHUWSMOLDH] Z'/
B - - V/N €2 YHUWISMOLIDH ybingmen| 1z
1V1OL [pjo1-gns $ Hun ydussag [pjo1-gns w/S gun__| 19491 | (w)Isia o] won| #
450D jusawdojaAa(q [PUOHIPPY IOPLIOD ISAIY 92USIMDT ‘JS - £ uoibay

Economic Impact of the Trans Canada Trail in Ontario

(76)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000£8'1z  $ d1eAal
000082z $ rleAsl
0000€¥8 ¢ I1eAa]
00008'Sle ¢ Hlora
0000188l $ TOPAST
00°009°€EL  $ O 19AT
sipACIddD puUp “spusad ‘UOHDSIUILUPD UOHINYSUOD SBPNIIUJ 00009821 $ 419A87 SONSS| $S900D
00°009'SLL ¢ 319A87 34502 UopIDdBId SIS [DUCHIPPD
00'6€5°659 $ :(uoyonysuo) jo %g) SoupuBUIDW B suoypIadQ [PNUUY 00001891 ¢ Qleasl 20} [D1oads
00001201 $ Dl1eAel sebpuq
00'0££'60S'FL S VIOl 00000977l $ 9l1ora] SBUISSOID PO [PUOHIPPD
00'0S€¥ST ¢ VI19Aa :S§S0D |PUOYIPPY |PYUS}Od
000£0'61€'L _$ :+(%01) ubisaq g Buuuoig
%00°001 0000£°06L'EL_$ :4SOD UOKDNYSUOD |DJOL Alowiwing ayawoty 124 §s0 [9A97] juswdolaaaq |IbiL
%68'€€ 000000477 $ :4nogeT panms @ A1suiyoe
%L19'LT 00006'6v9'¢ ¢ :AluQ anoqeT jessus
%Y 8€ 00'008'0£0'S ¢ :AuO sjeusiey
}soQ |ejoL
0% ) 444 :aduegsiq |ejoL
0000C'LLLL - 0000Z'LLL L 00001201 $ o] |74 JSUIDA JO Jsom Apg ypoN| 60l
- - - V/N Zl Aog YHON Bpunip]| ¥'0L
00°00S'647'S - 00°00S'64¥'S 000078 $ | S9 19pup|iPd PpUPWWOD| €01
- - - V/N (074 DpPpUDWWOD COBO%@C@OE 0l
- - - V/N S¢ uomepuBPW SIIASJUNH JO "N W/| 101
1V1OL |pjol-qns W fun :0.:&.=UWWQ |pjoL-qns Ev_\w yun _ [9A97 ﬁEvtgm.-Q o] woli4 #
$50D juaWdojaAaq [PUOHIPPY |PJU3D - YUON - O uoibay
000812 $ Mleael
000087 $ oAl
000078 $ 119A7
000081z $ H1oAa7
ooooL'ggl $ zOereT
00009'€EL $ O [eAa
SIpAOIAAD PUD “sjuIad “UOHDISIUILPD UOHDNUSUOD SOPNDU] . 00009'821 ¢ 41eAe SONSS| $S9O00
0000951l ¢ F1era] $}500 uolpipdaid 8yis [pUCHIPPD
00S/¢€Sc  $ (Uou2nusuoD o %g) SIUPDUSJUIDW B sUOYRISdO [PNUUY ooool'gyl $ alesen 0} |pIoads
00001201 $ DIoAre] sobpLq
_00°050'25'S_$_ ‘1VIOL 00009v¥L ¢ gleAa] sBuIssoID pool [puolIPPD
000SE€YST $ V [oAS]
00055905 $ :x(%01) ubisaq 2 Bujuuoid
%0000 | 00°005°G90'S $ :4S0D uoyINYsSuUoOd |pjoL Alowiwing ayawolly 194 §soD |9Aa1 jusawdol|aAaq |Ib1L
%L0°€E 00000649l $ :anoqeT pajinis @ Asuiyse
%E0°8Z 00008617l $ :AluO 4noqeq [eseus
%06°8€ 00'00£°0£6'L  $ :Aluo siensle
350D 1oL
0% 0oL :92uDysig IvjoL
- $1 - $ - $ V/N € £1 PPOY AjunoD ©9pId Uojeuod[ S'6
00008866 | - $ 00008'866T _$ | 0000L20L $ | O 8T 99D]d UO}8p0D S04 sypwis] y°6
0000£26€’L _$ - $ 0000€2ée’l _$ 00001201 $[ O €l (SUAOGMON 4O 'N) G PPOY AjUNOD (104104) gy POOY Aluno]| €6
00007 729 s - $ 0000r¥49  $|0000€%8 $ 1 8 PPOY &307 MOID 401 40qIDYS|
- $ - $ - $ V/N 8y D7 jOgIoys PIOpSBUNH JO "3 UG
1VIOL I0jo1-gns S Hun uoydussaa 10401-gNns uni/$ pun [ 19497 | (uni)ysia o1 woly
s§s0D jusawdo|aAaQg [PUOCHIPPY OLDJUQ UIB)SP]T - 4 uoibay

Economic Impact of the Trans Canada Trail in Ontario

(77)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

000/8'17  $ N orel
000082z $ I loA91
0000€78  $ I10A2]
00008512 $ HIera]
SjoACIAAD PUD “sfiuLISd “UOHDASIUILIPD UOHINYSUOD SIPNIDU o o00ool'ggl ¢ zoleAe $ONSS| SS90
00°009'€EL $ O leral 54500 uoypIdaid 8jis [PUOHIPPO
052L8'9/8'L $:(uoy D 40 %5) IOW g SUOH 0 [pnuuy 00009'81 $ 4[ene1 saopy [ooads
00009511 $ 312ra] sebpuq
00'S6L°16Z°lLY  $ “IVIOL 00001891 $ oAl
0000101 $ D eAs1 15§50 [DUOHPPY [PHUS}Od
00'SY/L'€SL'E $ :«(%01) ubisaq g Bujuupig 00009771 $ 919497
%00°001 00'05¥'£EG"LE $ :s0D uoydnysuod [ojor 000S€75Z $ V 19A]
%€6'9€ 00005 [98°E [ $ :nogeq paypis B Asuiyoe
%9L'LE 00'0S0°€Z6'L L $ :Auo noqe jeseusn A 184 1502 [9A91 1oL
%LELE 00'0062S£'LL $ :Auo sieusien
150D [ej0L SL'1S.  :eduelsig [ejoL
0% 00'05Y'S9/ - 00'0S7'S9/L o00o/81z  $] A S (15000 BUOD) IsoM WX G€ OMOM[ZE' L |
00'001'959 - 00001959 00081z $] 0¢ OMPOM|  [IOH UINOS] 41Dd IDIIUINOI] J0UadNS X[ LE"LL
- - - VIN & (JIOH UINOS] %104 [DIOUIAOId oliadng 9307 Aog omoBV[0g"L |
000S5°12r' L - 00°056"1z¥'L 00081z $| [ Aog DMOBY| Aog pubmaYoog| 6z L L
- - - V/N z Aog bUDMDYD}Dg (oPIS UHON] JoAl SPINOD 8T L L
00°05€'601 - 00°05€'601 00081z S| (9PIS UHON] JoA1 SIPINOD) (opIs uINos) Jony SIPINOD[ £z L1
- - - VIN (9PIS Yinog) JaAly SI0IN0D SUOW 94$ INOS[9Z"L |
- - - V/N SUDW 31 1INDS| 0T &
00'008'£/8°€ - 00'008'Z2/8° 00°00E 78 | 3014018 RessOW[ v LL
00'007'9¥0% - 000079707 000078 | AossOW| Djounds3 / MOLSYOW[EZ LL
00'000'989°L - 00°000'989"L 00°00€'78 | D[OURS3 / MOLYOW S1u8D UWIPN[ZT LI
00'005'£01'Z. - 00005201 00'00£'78 | 21jU8D WION 10 [PUSUSD[ 171 L
- - - V/N 04 [D1UUBIUSD)!
00'000'020°01 - 00°000'020°01 00009€€L_$| © 104 [D1UUB1USD)]
- - - V/N H Auegenig
- - - V/N H Alagal &
- - - VIN 0d OO
- - - VIN 0d OO
- - - V/N OIOMAIN OIOYAIW /i0d 1591911
- - - V/N DIOXAIN /40d 158191IH $10d BupeH[eL L L
00°007°0/8'L - 00°0070/8'L 00009°€el $| © B B (enued Aol Ainapns[z it
- - - V/N H Aid) Aingpns| uomd PA[ILLL
00'000°07€E’ - 00'000'07€ 00009€€L_$| © H Aud) Aingpns| uoiod PA[OLLL
- - - V/N 010D DA os9I0Ul IPA] 611
00'009°€€ L - 00°009°€€1 00009¢el_$| © UoIDD [OA SS2IUL IPA] B'LL
- - - V/N UOIDD PA EENE AT
00009891 - 00009891 0000€78  $[ 1 UoIDD PA 25210uL IPA| 9L
- - - VIN 959J9UL DA 1001doD[ 61 |
00009108 - 00°009"108 00009°€eL $| © 959184l [DA 1081d00[ ¥'I1
- - - V/N 1021dD D! j02ido) Jo 1sp3] €11
- - - V/N ,O@%&UU JO Jso3 _Ow._QUU joyso3| z'LL
000016659 - 000016659 oooorzoL $1 O 102.d03 0 4sp3 JoUIBA JO 1sam] 1L
1V1OL 10jo1-gns 3 aun uoyduosea Ipjoj-ans uni/$ yun | 19491 | (unt)ysia ol woul[ #
450D JuawdojaAaq [puoyIPPY }sp3 YUoN - || uoibay

Economic Impact of the Trans Canada Trail in Ontario

(78)



PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

S10A0IICD PUD ‘SyUIad “UOROASIUIPD UORONYSUOD SopNfoU] ,

02'990°S1€'L $ :(uoyonisuod 4o %) 8dubuBUIDW F suoyoiado [PnULY
Ob'95p°LE6 09 L $ V1oL
07 ZEL0E9Y L $ 4 (%01) uBisaq 3 Buiuuold
%0001 007Z€' 108971 § :450D UOKIYSUOD [DjoL
%bL LY 00'0vZ'890'19 ¢ :noqeq pajiis § Alauiyoen
%G0°€E 00'829'S¥E'8y ¢ :Ajuo anoge |essua 00048°1T ﬁ RRELE
|%elzse  009sv'ses'9e $ SYIFWNN 4O 13S SIHL 000087 $ rlor9]
1500 IE0L 3SN LON Od 411V 310N 0000€Y8  § 119497
0% 00008'S1Z $ HIoAa1
0000188l $ T (A9
00'009'€EL  $ O 1oAa]
SIPACIID PUD “S}uLISd “UODASIUIUPD UOINASUOD SSPIDU . 00000981 ¢ 41eAs7 59NSS| 59200
S — 00009'SLL $ JI1ers] 54500 uolLILdaId 8BS [PUOKIPPD
00G1S2re’lL  § :(uoudnisuoD Jo %§) 3DUDUBUIDW 3 sUOKRISAQ [PNUUY 00001891 $ @ lonra] sal1o0} [01oads
—_— 00001201 $ D 1eAa sebpuq
_00°0ge’ses’sz $ 1vIOL 00009771l $ @leAal sBUISSOI0 PPOI [DUOHIPPD
000SE€YSZ $ V1997 IS§SOD |PUOHPPY [PHUSIO4
000£0'689°7 _$ *+(%01) ubisaq g Buluuoid
%00°001 00'00€'0S8'9Z _$ 450D uoyonysuo |ojoy Apwiwing ai2wWojty 134 50D [9Aa7 juswdolaAaq [1piL
%.8'SE 000000696 ¢ :anoge p: S B Asuyoey
%8508 00001'L1z’8 ¢ :AuQ InogeT essusn
SGEE 000026006 § :AluO S|eusien
}sod ejoL 00'720'1SY'611 $ 00001881 $ (5] 0569 :(HOL @y} Buoje @jnol Jueuno o} BdueLIEA 10} YIBUB| %0Z [EUOHIPPE ‘|oUl) BjeWNS® }S0)
0% 7625 IOUSY| PUE KB JBPUNU] UBBMIB] BOUBISID [ENJOY
panoudde oq wejsAs [1es ajeusele aininy PINOYS ei0us) pue Aeg JOPUNLL USIMIS] 3301 10§ BUISOD JO UOPRLSUOWSG ,
LGLL  :eduejsig |ejoL
V/N 85 Japlog DQOJIUDW DIOUSY
V/N 861 [
V/N 16 DIiouSY ADg uoI|IWIB A
V/N (44
V/N o ADg UOI[IULLISA!
V/N
VIN usphig
V/IN
V/N 20DUub| Aoquepuny]|
V/N S|I04 DYSGRYOY Apquepuny]|
V/N Apg 1apuny)]
0000€'95¥'€  $ - $ 0000£9sy'e  $ [ 0000€¥8  § | Aog Jopunyl 407 ssPd
00005'€62'€  $ - $ 00005'€62'€ _$ [0000€¥8  § | dd JupIo Buidesis 407 ssPd
0000€TK LS - 0000€Tr LS 0000£¥8  $ | 19 P ssod 220y Pay
—_ Z - V/N S %00y pay uoBIdIN
00'006°€51°9 - 00'006'€51'9 00008 S| | €L uoBIdiIN Hodssoy
V/N 09 podssoy [CEEERIEN
000015087 § - $ 000015087 $ [ 0000€¥8 _$ | /S ADg ©0D1S1| (UOUJDIOW JO UHOU) /[ ADMUBIH
V/N S (UOYPIOW JO Ypou) /| ADMYBIH UOynIDW
V/N UOUJDIDW JOAIY Dld
0000C'66v'e _$ - $ 00002'66v'€ _$ 1000812 $ P 091 JoAIY Oid (15002 BuO|D) Jsom WY 5
1viOL Ipjol-gns $ aun uopyduosag |pjoL-qns wy/$ yun 19497 | (wy)4sig of wolqj

$50 juswdojaAaq [DUOHIPPY

o IS9M UHON - Z| uoibay

Economic Impact of the Trans Canada Trail in Ontario

(79)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cost Estimate Summary

Region 1 - Essex

Region 2 - South Western Ontario
Region 3 - Niagara Region
Region 4 - South - Central Ontario
Region 5 - Toronto and Area
Region 6 - Central Ontario

Region 7 - St. Lawrence River Corridor
Region 8 - Ottawa

Region 9 - Eastern Ontario

Region 10 - North - Central
Region 11 - North East

Region 12 - North West °

Total Construction (all regions):
Planning & Design 10% (all regions):

TOTAL ESTIMATE:

ANNUAL OPERATIONS & MAINTENANCE:
(6% of trail contruction cost)

A P PO P PP PP PR PR

4,442,450.00
43,089,700.00
1,713,600.00
7,931,000.00
6,029,130.00
31,877,400.00
4,624,000.00
5,065,500.00
13,190,700.00
37,537,450.00
26,850,300.00

S
$

182,351,230.00

18,235,123.00

S 200,586,353.00

$

9.117.,561.50
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Appendix 5 — Trail User Inputs and Assumptions

Trans Canada in Trail Ontario
Economic Impact Study m CEVl//‘-rER’—IOUS@)PER
Table 1: Region 1 Trail User Inputs and Assumptions Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing
Local Population (1 283,999 283,999 283,999 283,999 283,999
Local Population 2003 (2 291,115 291,115 291,115 291,115 291,115
Participation Rate (3 58% 31% 2% 5% 3%
Local Participants 168,555 90,537 4,949 15,720 9,898
Usage Rate (4 17% 15% 3% 16% 1%
Local Trans Canada Trail Ontario Users 28,823 13,218 124 2,484 142
Local User Percentage (5 80% 80% 80% 100% 100%
Non-local Users 7,206 3,305 31 0 0
Total Users 36,029 16,523 155 2,484 142
Estimated Local Users at 2003 28,823 13,218 124 2,484 142
Estimated Non-Local Users at 2003 7,206 3,305 31 0 0
Total Estimated Users at 2003 36,029 16,523 155 2,484 142

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 2: Region 2 Trail User Inputs and Assumptions Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing
Local Population (1 640,421 640,421 640,421 640,421 640,421
Local Population 2003 (2 656,467 656,467 656,467 656,467 656,467
Participation Rate (3 58% 31% 2% 5% 3%
Local Participants 380,094 204,161 11,160 35,449 22,320
Usage Rate (4 17% 15% 3% 16% 1%
Local Trans Canada Trail Ontario Users 64,996 29,808 279 5,601 319
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 16,249 7,452 70 1,400 80
Total Users 81,245 37,259 349 7,001 399
Estimated Local Users at 2003 64,996 29,808 279 5,601 319
Estimated Non-Local Users at 2003 16,249 7,452 70 1,400 80
Total Estimated Users at 2003 81,245 37,259 349 7,001 399

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.
2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm
3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

Economic Impact of the Trans Canada Trail in Ontario
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Table 3: Region 3 Trail User Inputs and Assumptions Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing
Local Population (1 319,935 319,935 319,935 319,935 319,935
Local Population 2003 (2 327,951 327,951 327,951 327,951 327,951
Participation Rate (3 75% 38% 3% 6% 7%
Local Participants 245,307 124,621 9,183 19,021 22,301
Usage Rate (4 23% 31% 10% 10% 10%
Local Trans Canada Trail Ontario Users 56,421 38,757 918 1,817 2,150
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 14,105 9,689 230 454 537
Total Users 70,526 48,447 1,148 2,271 2,687
Estimated Local Users at 2003 56,421 38,757 918 1,817 2,150
Estimated Non-Local Users at 2003 14,105 9,689 230 454 537
Total Estimated Users at 2003 70,526 48,447 1,148 2,271 2,687

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 4: Region 4 Trail User Inputs and Assumptions Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing
Local Population (1 1,109,497 1,109,497 1,109,497 1,109,497 1,109,497
Local Population 2003 (2 1,137,295 1,137,295 1,137,295 1,137,295 1,137,295
Participation Rate (3 75% 38% 3% 6% 7%
Local Participants 850,697 432,172 31,844 65,963 77,336
Usage Rate (4 23% 31% 10% 10% 10%
Local Trans Canada Trail Ontario Users 195,660 134,406 3,184 6,299 7,455
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 48,915 33,601 796 1,575 1,864
Total Users 244,575 168,007 3,981 7,874 9,319
Estimated Local Users at 2003 195,660 134,406 3,184 6,299 7,455
Estimated Non-Local Users at 2003 48,915 33,601 796 1,575 1,864
Total Estimated Users at 2003 244,575 168,007 3,981 7,874 9,319

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.
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Table 5: Region 5 Trail User Inputs and Assumptions Activity

Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing
Local Population (1 3,510,845 3,510,845 3,510,845 3,510,845 3,510,845
Local Population 2003 (2 3,598,809 3,598,809 3,598,809 3,598,809 3,598,809
Participation Rate (3 53% 28% 3% 4% 5%
Local Participants 1,910,967 996,870 100,767 125,958 161,946
Usage Rate (4 20% 27% 0% 14% 19%
Local Trans Canada Trail Ontario Users 387,926 264,171 0 17,886 30,608
Local User Percentage (5 95% 95% 100% 100% 100%
Non-local Users 20,417 13,904 0 0 0
Total Users 408,344 278,074 0 17,886 30,608
Estimated Local Users at 2003 387,926 264,171 0 17,886 30,608
Estimated Non-Local Users at 2003 20,417 13,904 0 0 0
Total Estimated Users at 2003 408,344 278,074 0 17,886 30,608

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 6: Region 6 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 793,510 793,510 793,510 793,510 793,510
Local Population 2003 (2 813,391 813,391 813,391 813,391 813,391
Participation Rate (3 75% 40% 5% 19% 17%
Local Participants 610,857 322,916 38,229 151,291 138,277
Usage Rate (4 26% 28% 5% 34% 13%
Local Trans Canada Trail Ontario Users 160,044 89,771 1,988 51,590 17,423
Local User Percentage (5 80% 80% 80% 40% 80%
Non-local Users 40,011 22,443 497 77,385 4,356
Total Users 200,056 112,213 2,485 128,975 21,779
Estimated Local Users at 2003 160,044 89,771 1,988 51,590 17,423
Estimated Non-Local Users at 2003 40,011 22,443 497 77,385 4,356
Total Estimated Users at 2003 200,056 112,213 2,485 128,975 21,779

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.
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Table 7: Region 7 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 259,482 259,482 259,482 259,482 259,482
Local Population 2003 (2 265,983 265,983 265,983 265,983 265,983
Participation Rate (3 69% 36% 3% 7% 16%
Local Participants 184,326 94,956 7,182 19,151 41,227
Usage Rate (4 19% 22% 41% 19% 12%
Local Trans Canada Trail Ontario Users 35,575 20,416 2,944 3,581 4,989
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 8,894 5,104 736 895 1,247
Total Users 44,469 25,519 3,681 4,476 6,236
Estimated Local Users at 2003 35,575 20,416 2,944 3,581 4,989
Estimated Non-Local Users at 2003 8,894 5,104 736 895 1,247
Total Estimated Users at 2003 44,469 25,519 3,681 4,476 6,236

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 8: Region 8 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 598,628 598,628 598,628 598,628 598,628
Local Population 2003 (2 613,627 613,627 613,627 613,627 613,627
Participation Rate (3 69% 36% 3% 7% 16%
Local Participants 425,243 219,065 16,568 44,181 95,112
Usage Rate (4 19% 22% 41% 19% 12%
Local Trans Canada Trail Ontario Users 82,072 47,099 6,793 8,262 11,509
Local User Percentage (5 80% 80% 80% 100% 80%
Non-local Users 20,518 11,775 1,698 0 2,877
Total Users 102,590 58,874 8,491 8,262 14,386
Estimated Local Users at 2003 82,072 47,099 6,793 8,262 11,509
Estimated Non-Local Users at 2003 20,518 11,775 1,698 0 2,877
Total Estimated Users at 2003 102,590 58,874 8,491 8,262 14,386

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.
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Table 9: Region 9 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 109,399 109,399 109,399 109,399 109,399
Local Population 2003 (2 112,140 112,140 112,140 112,140 112,140
Participation Rate (3 69% 36% 3% 7% 16%
Local Participants 77,713 40,034 3,028 8,074 17,382
Usage Rate (4 19% 22% 41% 19% 12%
Local Trans Canada Trail Ontario Users 14,999 8,607 1,241 1,510 2,103
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 3,750 2,152 310 377 526
Total Users 18,748 10,759 1,552 1,887 2,629
Estimated Local Users at 2003 14,999 8,607 1,241 1,510 2,103
Estimated Non-Local Users at 2003 3,750 2,152 310 377 526
Total Estimated Users at 2003 18,748 10,759 1,662 1,887 2,629

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 10: Region 10 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 88,976 88,976 88,976 88,976 88,976
Local Population 2003 (2 91,205 91,205 91,205 91,205 91,205
Participation Rate (3 58% 34% 3% 22% 14%
Local Participants 53,081 31,192 3,101 19,792 12,495
Usage Rate (4 30% 29% 33% 40% 16%
Local Trans Canada Trail Ontario Users 15,871 8,921 1,033 7,837 2,049
Local User Percentage (5 53% 53% 53% 53% 53%
Non-local Users 14,075 7,911 916 6,950 1,817
Total Users 29,946 16,832 1,948 14,788 3,866
Estimated Local Users at 2003 15,871 8,921 1,033 7,837 2,049
Estimated Non-Local Users at 2003 14,075 7,911 916 6,950 1,817
Total Estimated Users at 2003 29,946 16,832 1,948 14,788 3,866

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.
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Table 11: Region 11 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 228,320 228,320 228,320 228,320 228,320
Local Population 2003 (2 234,041 234,041 234,041 234,041 234,041
Participation Rate (3 60% 25% 3% 26% 14%
Local Participants 140,190 57,340 7,723 61,085 33,468
Usage Rate (4 14% 24% 0% 24% 14%
Local Trans Canada Trail Ontario Users 19,907 13,876 0 14,538 4,585
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 4,977 3,469 0 3,635 1,146
Total Users 24,884 17,345 0 18,173 5,731
Estimated Local Users at 2003 19,907 13,876 0 14,538 4,585
Estimated Non-Local Users at 2003 4,977 3,469 0 3,635 1,146
Total Estimated Users at 2003 24,884 17,345 0 18,173 5,731

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.

Table 12: Region 12 Trail User Inputs and Assumptions Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing

Local Population (1 134,355 134,355 134,355 134,355 134,355
Local Population 2003 (2 137,721 137,721 137,721 137,721 137,721
Participation Rate (3 60% 25% 3% 26% 14%
Local Participants 82,495 33,742 4,545 35,945 19,694
Usage Rate (4 14% 24% 0% 24% 14%
Local Trans Canada Trail Ontario Users 11,714 8,165 0 8,555 2,698
Local User Percentage (5 80% 80% 80% 80% 80%
Non-local Users 2,929 2,041 0 2,139 675
Total Users 14,643 10,207 0 10,694 3,373
Estimated Local Users at 2003 11,714 8,165 0 8,555 2,698
Estimated Non-Local Users at 2003 2,929 2,041 0 2,139 675
Total Estimated Users at 2003 14,643 10,207 0 10,694 3,373

SOURCE: PricewaterhouseCoopers LLP

1) Local population 18+ data based on Statistics Canada 2001 Census data. This figure represents the population within a 40 kilometre radius of the study sections of trail.

2) Ontario government population projections for 2001-2002 are 1.28% and 2002-2003 1.21% from web site http://www.gov.on.ca/FIN/english/demographics/demog00et1.htm

3) Based on survey conducted by Environics for PwC, and validated by the Canadian Fitness and Lifestyle Research Institute Physical Activity Monitor 2001.

4) Represents the percentage of total activity participation that local participant would do on the TCT. Percentage based on survey conducted by Environics for PwC and validated
by benchmarking similar trails and usage patterns, and discussions with activity associations and trail managers in Alberta and across North America.

5) Based on discussions with regional TCTO representatives, activity associations, trail associations and benchmarking from existing trail studies.
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Appendix 6 — User Days Calculation

Trans Canada Trail in Ontario PRI AN/ " RH ECCD )
Economic Impact Study - User Days Calculation C A E! OUS PERS

Table 1: Region 1

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 28,823 7,206 36,029
Day Users

Estimated Percentage Day Users (1 100% 32%

Estimated Number Day Users 28,823 2,306 31,129

Frequency Factor (2 35 1

User Days (3 1,002,174 2,306 1,004,480
Overnight Users

Estimated Percentage Overnight Users (1 22% 68%

Estimated Number Overnight Users 6,306 4,900 11,206

Frequency Factor (2 7 3.8

User Days (3 46,580 18,620 65,200
Total User Days 1,048,755 20,925 1,069,680

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 13,218 3,305 16,523
Day Users

Estimated Percentage Day Users (1 100% 32%

Estimated Number Day Users 13,218 1,057 14,276

Frequency Factor (2 29 1

User Days (3 386,901 1,057 387,959
Overnight Users

Estimated Percentage Overnight Users (1 13% 68%

Estimated Number Overnight Users 1,688 2,247 3,935

Frequency Factor (2 19 2.0

User Days (3 31,498 4,494 35,992
Total User Days 418,399 5,552 423,951

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Economic Impact of the Trans Canada Trail in Ontario
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 124 31 155
Day Users

Estimated Percentage Day Users (1 100% 32%

Estimated Number Day Users 124 10 134

Frequency Factor (2 24 1

User Days (3 2,969 10 2,979
Overnight Users

Estimated Percentage Overnight Users (1 25% 68%

Estimated Number Overnight Users 31 21 52

Frequency Factor (2 10 2.0

User Days (3 309 42 351
Total User Days 3,279 52 3,331

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 2,484 0 2,484
Day Users

Estimated Percentage Day Users (1 100% 32%

Estimated Number Day Users 2,484 0 2,484

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 2,533 0 2,533

Frequency Factor (2 0 0

User Days (3 0 0 0
Overnight Users

Estimated Percentage Overnight Users (1 68% 68%

Estimated Number Overnight Users 1,699 0 1,699

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Users 1,733 0 1,733

Frequency Factor (2 0 0

User Days (3 0 0 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 142 0 142
Day Users

Estimated Percentage Day Users (1 100% 32%

Estimated Number Day Users 142 0 142

Frequency Factor (2 4 0

User Days (3 519 0 519
Overnight Users

Estimated Percentage Overnight Users (1 19% 68%

Estimated Number Overnight Users 27 0 27

Frequency Factor (2 17 0.0

User Days (3 442 0 442
Total User Days 961 0 961

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 1,392,564 3,373 1,395,937
Overnight User Days 78,829 23,156 101,985
Total User Days 1,471,393 26,529 1,497,922
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Trans Canada Trail in Ontario
Economic Impact Study - User Days Calculation

Table 2: Region 2

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 64,996 16,249 81,245
Day Users

Estimated Percentage Day Users (1 100% 45%

Estimated Number Day Users 64,996 7,312 72,308

Frequency Factor (2 35 1

User Days (3 2,259,915 7,312 2,267,227
Overnight Users

Estimated Percentage Overnight Users (1 22% 55%

Estimated Number Overnight Users 14,221 8,937 23,158

Frequency Factor (2 7 3.8

User Days (3 105,039 33,960 138,999
Total User Days 2,364,954 41,273 2,406,226

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 29,808 7,452 37,259
Day Users

Estimated Percentage Day Users (1 100% 45%

Estimated Number Day Users 29,808 3,353 33,161

Frequency Factor (2 29 1

User Days (3 872,466 3,353 875,820
Overnight Users

Estimated Percentage Overnight Users (1 13% 55%

Estimated Number Overnight Users 3,806 4,099 7,905

Frequency Factor (2 19 2.0

User Days (3 71,028 8,197 79,225
Total User Days 943,494 11,550 955,045

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders  Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 279 70 349
Day Users

Estimated Percentage Day Users (1 100% 45%

Estimated Number Day Users 279 31 310

Frequency Factor (2 24 1

User Days (3 6,696 31 6,727
Overnight Users

Estimated Percentage Overnight Users (1 25% 55%

Estimated Number Overnight Users 70 38 108

Frequency Factor (2 10 20

User Days (3 697 7 774
Total User Days 7,393 108 7,502

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 5,601 1,400 7,001
Day Users

Estimated Percentage Day Users (1 100% 45%

Estimated Number Day Users 5,601 630 6,231

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 5,713 643 6,356

Frequency Factor (2 7.58 1

User Days (3 43,304 643 43,947
Overnight Users

Estimated Percentage Overnight Users (1 68% 55%

Estimated Number Overnight Users 3,832 770 4,602

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Use 3,909 786 4,694

Frequency Factor (2 10.6896 2

User Days (3 41,784 1,571 43,355
Total User Days 85,088 2,214 87,302

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 319 80 399
Day Users

Estimated Percentage Day Users (1 100% 45%

Estimated Number Day Users 319 36 355

Frequency Factor (2 4 1

User Days (3 1,171 36 1,207
Overnight Users

Estimated Percentage Overnight Users (1 19% 55%

Estimated Number Overnight Users 60 44 104

Frequency Factor (2 17 2.0

User Days (3 996 88 1,084
Total User Days 2,168 124 2,291

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 3,183,553 11,375 3,194,928
Overnight User Days 219,544 43,893 263,437
Total User Days 3,403,097 55,269 3,458,366

Economic Impact of the Trans Canada Trail in Ontario
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Trans Canada Trail in Ontario P?ICEVVATERHOUSEC@PERS

Economic Impact Study - User Days Calculation

Table 3: Region 3

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 56,421 14,105 70,526
Day Users

Estimated Percentage Day Users (1 100% 35%

Estimated Number Day Users 56,421 4,937 61,357

Frequency Factor (2 45 1

User Days (3 2,540,623 4,937 2,545,560
Overnight Users

Estimated Percentage Overnight Users (1 18% 65%

Estimated Number Overnight Users 10,308 9,168 19,476

Frequency Factor (2 8 3.8

User Days (3 77,889 34,840 112,728
Total User Days 2,618,512 39,777 2,658,288

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 38,757 9,689 48,447
Day Users

Estimated Percentage Day Users (1 100% 35%

Estimated Number Day Users 38,757 3,391 42,148

Frequency Factor (2 34 1

User Days (3 1,311,933 3,391 1,315,324
Overnight Users

Estimated Percentage Overnight Users (1 14% 65%

Estimated Number Overnight Users 5,476 6,298 11,774

Frequency Factor (2 13 2.0

User Days (3 73,408 12,596 86,004
Total User Days 1,385,341 15,987 1,401,328

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 918 230 1,148
Day Users

Estimated Percentage Day Users (1 100% 35%

Estimated Number Day Users 918 80 999

Frequency Factor (2 7 1

User Days (3 6,244 80 6,325
Overnight Users

Estimated Percentage Overnight Users (1 20% 65%

Estimated Number Overnight Users 184 149 333

Frequency Factor (2 12 2.0

User Days (3 2,204 298 2,502
Total User Days 8,448 379 8,827

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 1,817 454 2,271
Day Users

Estimated Percentage Day Users (1 100% 35%

Estimated Number Day Users 1,817 159 1,975

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 1,853 162 2,015

Frequency Factor (2 7.58 1

User Days (3 14,045 162 14,207
Overnight Users

Estimated Percentage Overnight Users (1 61% 65%

Estimated Number Overnight Users 1,110 295 1,405

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight User 1,132 301 1,433

Frequency Factor (2 10.7158 2

User Days (3 12,133 602 12,735
Total User Days 26,178 764 26,942

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers
Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 2,150 537 2,687
Day Users

Estimated Percentage Day Users (1 100% 35%

Estimated Number Day Users 2,150 188 2,338

Frequency Factor (2 2 1

User Days (3 4,106 188 4,294
Overnight Users

Estimated Percentage Overnight Users (1 23% 65%

Estimated Number Overnight Users 489 349 838

Frequency Factor (2 6 2.0

User Days (3 3,127 699 3,826
Total User Days 7,233 887 8,120

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 3,876,951 8,759 3,885,709
Overnight User Days 168,762 49,035 217,797
Total User Days 4,045,712 57,794 4,103,506

Economic Impact of the Trans Canada Trail in Ontario
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Trans Canada Trail in Ontario PQICEM/ATERHOUSECd)PERS

Economic Impact Study - User Days Calculation

Table 4: Region 4

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 195,660 48,915 244,575
Day Users

Estimated Percentage Day Users (1 100% 64%

Estimated Number Day Users 195,660 31,306 226,966

Frequency Factor (2 45 1

User Days (3 8,810,583 31,306 8,841,888
Overnight Users

Estimated Percentage Overnight Users (1 18% 36%

Estimated Number Overnight Users 35,747 17,609 53,357

Frequency Factor (2 8 3.8

User Days (3 270,109 66,916 337,025
Total User Days 9,080,692 98,221 9,178,913

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 134,406 33,601 168,007
Day Users

Estimated Percentage Day Users (1 100% 64%

Estimated Number Day Users 134,406 21,505 155,910

Frequency Factor (2 34 1

User Days (3 4,549,628 21,505 4,571,133
Overnight Users

Estimated Percentage Overnight Users (1 14% 36%

Estimated Number Overnight Users 18,992 12,097 31,088

Frequency Factor (2 13 2.0

User Days (3 254,572 24,193 278,765
Total User Days 4,804,200 45,698 4,849,898

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 3,184 796 3,981
Day Users

Estimated Percentage Day Users (1 100% 64%

Estimated Number Day Users 3,184 510 3,694

Frequency Factor (2 7 1

User Days (3 21,654 510 22,164
Overnight Users

Estimated Percentage Overnight Users (1 20% 36%

Estimated Number Overnight Users 637 287 923

Frequency Factor (2 5 2.0

User Days (3 3,184 573 3,758
Total User Days 24,839 1,083 25,921

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 6,299 1,575 7,874
Day Users

Estimated Percentage Day Users (1 100% 64%

Estimated Number Day Users 6,299 1,008 7,307

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 6,425 1,028 7,454

Frequency Factor (2 7.58 1

User Days (3 48,705 1,028 49,733
Overnight Users

Estimated Percentage Overnight Users (1 61% 36%

Estimated Number Overnight Users 3,850 567 4,417

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Users 3,927 578 4,505

Frequency Factor (2 10.7158 2

User Days (3 42,077 1,157 43,233
Total User Days 90,782 2,185 92,966

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Economic Impact of the Trans Canada Trail in Ontario
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Cross Country Skiers
Local Cross Country Skiers  Non-Local Cross Country Skiers  Total Cross Country Skiers

Estimated Users at 2003 7,455 1,864 9,319
Day Users

Estimated Percentage Day Users (1 100% 64%

Estimated Number Day Users 7,455 1,193 8,648

Frequency Factor (2 2 1

User Days (3 14,239 1,193 15,432
Overnight Users

Estimated Percentage Overnight Users (1 23% 36%

Estimated Number Overnight Users 1,695 671 2,366

Frequency Factor (2 6 2.0

User Days (3 10,845 1,342 12,187
Total User Days 25,085 2,535 27,619

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 13,444,809 55,541 13,500,350
Overnight User Days 580,787 94,181 674,967
Total User Days 14,025,596 149,721 14,175,318

Economic Impact of the Trans Canada Trail in Ontario
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Economic Impact Study - User Days Calculation

Table 5: Region 5

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 387,926 20,417 408,344
Day Users

Estimated Percentage Day Users (1 100% 46%

Estimated Number Day Users 387,926 9,392 397,318

Frequency Factor (2 59 1

User Days (3 22,961,363 9,392 22,970,755
Overnight Users

Estimated Percentage Overnight Users (1 23% 54%

Estimated Number Overnight Users 90,077 11,025 101,102

Frequency Factor (2 10 3.8

User Days (3 876,571 41,896 918,467
Total User Days 23,837,934 51,288 23,889,222

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 264,171 13,904 278,074
Day Users

Estimated Percentage Day Users (1 100% 46%

Estimated Number Day Users 264,171 6,396 270,566

Frequency Factor (2 31 1

User Days (3 8,302,881 6,396 8,309,276
Overnight Users

Estimated Percentage Overnight Users (1 9% 54%

Estimated Number Overnight Users 24,330 7,508 31,838

Frequency Factor (2 4 20

User Days (3 87,474 15,016 102,490
Total User Days 8,390,355 21,412 8,411,766

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 0 0 0
Day Users

Estimated Percentage Day Users (1 100% 46%

Estimated Number Day Users 0 0 0

Frequency Factor (2 0 0

User Days (3 0 0 0
Overnight Users

Estimated Percentage Overnight Users (1 33% 54%

Estimated Number Overnight Users 0 0 0

Frequency Factor (2 0 0.0

User Days (3 0 0 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 17,886 0 17,886
Day Users

Estimated Percentage Day Users (1 100% 46%

Estimated Number Day Users 17,886 0 17,886

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 18,244 0 18,244

Frequency Factor (2 0 0

User Days (3 0 0 0
Overnight Users

Estimated Percentage Overnight Users (1 47% 54%

Estimated Number Overnight Users 8,347 0 8,347

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 8,514 0 8,514

Frequency Factor (2 0 0

User Days (3 0 0 0
Total User Days 0 [1] 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 30,608 0 30,608
Day Users

Estimated Percentage Day Users (1 100% 46%

Estimated Number Day Users 30,608 0 30,608

Frequency Factor (2 0 0

User Days (3 0 0 0
Overnight Users

Estimated Percentage Overnight Users (1 38% 54%

Estimated Number Overnight Users 11,662 0 11,662

Frequency Factor (2 0 0.0

User Days (3 0 0 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day  User Days 31,264,244 15,788 31,280,032
Overnig User Days 964,045 56,912 1,020,957
Total  User Days 32,228,289 72,700 32,300,988

Economic Impact of the Trans Canada Trail in Ontario
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Economic Impact Study - User Days Calculation

Table 6: Region 6

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 160,044 40,011 200,056
Day Users

Estimated Percentage Day Users (1 100% 37%

Estimated Number Day Users 160,044 14,804 174,849

Frequency Factor (2 53 1

User Days (3 8,466,354 14,804 8,481,158
Overnight Users

Estimated Percentage Overnight Users (1 25% 63%

Estimated Number Overnight Users 39,803 25,207 65,010

Frequency Factor (2 1 3.8

User Days (3 431,784 95,787 527,570
Total User Days 8,898,138 110,591 9,008,728

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 89,771 22,443 112,213
Day Users

Estimated Percentage Day Users (1 100% 37%

Estimated Number Day Users 89,771 8,304 98,075

Frequency Factor (2 39 1

User Days (3 3,501,059 8,304 3,509,363
Overnight Users

Estimated Percentage Overnight Users (1 15% 63%

Estimated Number Overnight Users 13,403 14,139 27,542

Frequency Factor (2 7 2.0

User Days (3 96,500 28,278 124,778
Total User Days 3,597,559 36,582 3,634,141

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Economic Impact of the Trans Canada Trail in Ontario
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 1,988 497 2,485
Day Users

Estimated Percentage Day Users (1 100% 37%

Estimated Number Day Users 1,988 184 2,172

Frequency Factor (2 24 1

User Days (3 47,710 184 47,894
Overnight Users

Estimated Percentage Overnight Users (1 30% 63%

Estimated Number Overnight Users 596 313 909

Frequency Factor (2 5 2.0

User Days (3 3,185 626 3,811
Total User Days 50,895 810 51,705

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 51,590 77,385 128,975
Day Users

Estimated Percentage Day Users (1 100% 37%

Estimated Number Day Users 51,590 28,633 80,223

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 52,622 29,205 81,827

Frequency Factor (2 26.74 9.8

User Days (3 1,407,111 286,211 1,693,322
Overnight Users

Estimated Percentage Overnight Users (1 37% 63%

Estimated Number Overnight Users 18,949 48,753 67,702

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 19,328 49,728 69,056

Frequency Factor (2 6.5148 6.08

User Days (3 125,918 302,345 428,263
Total User Days 1,533,030 588,556 2,121,585

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 17,423 4,356 21,779
Day Users

Estimated Percentage Day Users (1 100% 37%

Estimated Number Day Users 17,423 1,612 19,034

Frequency Factor (2 1 1

User Days (3 15,681 1,612 17,292
Overnight Users

Estimated Percentage Overnight Users (1 15% 63%

Estimated Number Overnight Users 2,629 2,744 5,373

Frequency Factor (2 3 2.0

User Days (3 6,901 5,488 12,390
Total User Days (4 22,582 7,100 29,682

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 13,437,915 311,114 13,749,029
Overnig User Days 664,288 432,524 1,096,812
Total  User Days 14,102,203 743,638 14,845,841

Economic Impact of the Trans Canada Trail in Ontario
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Economic Impact Study - User Days Calculation

Table 7: Region 7

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 35,575 8,894 44,469
Day Users

Estimated Percentage Day Users (1 100% 38%

Estimated Number Day Users 35,575 3,380 38,955

Frequency Factor (2 36 1

User Days (3 1,271,095 3,380 1,274,474
Overnight Users

Estimated Percentage Overnight Users (1 19% 62%

Estimated Number Overnight Users 6,649 5,514 12,163

Frequency Factor (2 1 3.8

User Days (3 72,128 20,954 93,082
Total User Days 1,343,223 24,333 1,367,556

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 20,416 5,104 25,519
Day Users

Estimated Percentage Day Users (1 100% 38%

Estimated Number Day Users 20,416 1,939 22,355

Frequency Factor (2 31 1

User Days (3 634,311 1,939 636,251
Overnight Users

Estimated Percentage Overnight Users (1 10% 62%

Estimated Number Overnight Users 2,068 3,164 5,233

Frequency Factor (2 7 2.0

User Days (3 14,890 6,329 21,219
Total User Days 649,201 8,268 657,470

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Economic Impact of the Trans Canada Trail in Ontario
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 2,944 736 3,681
Day Users

Estimated Percentage Day Users (1 100% 38%

Estimated Number Day Users 2,944 280 3,224

Frequency Factor (2 1 1

User Days (3 31,211 280 31,491
Overnight Users

Estimated Percentage Overnight Users (1 20% 62%

Estimated Number Overnight Users 589 456 1,045

Frequency Factor (2 8 2.0

User Days (3 4,711 913 5,624
Total User Days 35,922 1,192 37,115

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 3,581 895 4,476
Day Users

Estimated Percentage Day Users (1 100% 38%

Estimated Number Day Users 3,581 340 3,921

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 3,653 347 4,000

Frequency Factor (2 9.04 1

User Days (3 33,022 347 33,369
Overnight Users

Estimated Percentage Overnight Users (1 32% 62%

Estimated Number Overnight Users 1,140 555 1,695

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 1,162 566 1,729

Frequency Factor (2 6.5494 2

User Days (3 7,613 1,132 8,745
Total User Days 40,634 1,479 42,113

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Estimated Users at 2003

Day Users

Estimated Percentage Day Users (1
Estimated Number Day Users
Frequency Factor (2

User Days (3

Overnight Users

Estimated Percentage Overnight Users (1
Estimated Number Overnight Users
Frequency Factor (2

User Days (3

Total User Days

Local Cross Country Skiers

Non-Local Cross Country Skiers

Total Cross Country Skiers

4,989

100%
4,989
13
62,606

7%
370
3
970

63,576

1,247

38%
474
1
474

62%
773
2.0

1,546

2,020

6,236

5,462

63,080

1,143
2,517

65,597

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and

International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.
2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Day User Days
Overnig User Days
Total  User Days

Local Users Non-Local Users Total Users
2,032,244 6,420 2,038,664
100,312 30,874 131,186
2,132,556 37,294 2,169,850

Economic Impact of the Trans Canada Trail in Ontario

(107)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Trans Canada Trail in Ontario PQICEV‘A"ER’_IOUSEC;”PERS

Economic Impact Study - User Days Calculation

Table 8: Region 8

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 82,072 20,518 102,590
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 82,072 6,976 89,048

Frequency Factor (2 36 1

User Days (3 2,932,430 6,976 2,939,406
Overnight Users

Estimated Percentage Overnight Users (1 19% 66%

Estimated Number Overnight Users 15,339 13,542 28,881

Frequency Factor (2 11 3.8

User Days (3 166,400 51,459 217,859
Total User Days 3,098,830 58,435 3,157,266

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 47,099 11,775 58,874
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 47,099 4,003 51,102

Frequency Factor (2 31 1

User Days (3 1,463,363 4,003 1,467,366
Overnight Users

Estimated Percentage Overnight Users (1 10% 66%

Estimated Number Overnight Users 4,771 7,771 12,542

Frequency Factor (2 7 2.0

User Days (3 34,352 15,543 49,895
Total User Days 1,497,715 19,546 1,517,261

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Economic Impact of the Trans Canada Trail in Ontario
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 6,793 1,698 8,491
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 6,793 577 7,370

Frequency Factor (2 11 1

User Days (3 72,004 577 72,582
Overnight Users

Estimated Percentage Overnight Users (1 20% 66%

Estimated Number Overnight Users 1,359 1,121 2,479

Frequency Factor (2 8 2.0

User Days (3 10,869 2,242 13,110
Total User Days 82,873 2,819 85,692

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 8,262 0 8,262
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 8,262 0 8,262

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 8,427 0 8,427

Frequency Factor (2 0 0

User Days (3 0 (1] (1]
Overnight Users

Estimated Percentage Overnight Users (1 32% 66%

Estimated Number Overnight Users 2,629 0 2,629

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 2,682 0 2,682

Frequency Factor (2 0 0

User Days (3 0 0 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 11,509 2,877 14,386
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 11,509 978 12,487

Frequency Factor (2 13 1

User Days (3 144,433 978 145,411
Overnight Users

Estimated Percentage Overnight Users (1 7% 66%

Estimated Number Overnight Users 853 1,899 2,752

Frequency Factor (2 3 2.0

User Days (3 2,239 3,798 6,036
Total User Days 146,671 4,776 151,447

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 4,612,230 12,535 4,624,765
Overnig User Days 213,859 73,041 286,901
Total  User Days 4,826,089 85,576 4,911,666

Economic Impact of the Trans Canada Trail in Ontario
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Economic Impact Study - User Days Calculation

Table 9: Region 9

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 14,999 3,750 18,748
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 14,999 1,275 16,273

Frequency Factor (2 36 1

User Days (3 535,900 1,275 537,175
Overnight Users

Estimated Percentage Overnight Users (1 19% 66%

Estimated Number Overnight Users 2,803 2,475 5,278

Frequency Factor (2 11 3.8

User Days (3 30,410 9,404 39,814
Total User Days 566,310 10,679 576,989

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 8,607 2,152 10,759
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 8,607 732 9,339

Frequency Factor (2 31 1

User Days (3 267,429 732 268,161
Overnight Users

Estimated Percentage Overnight Users (1 10% 66%

Estimated Number Overnight Users 872 1,420 2,292

Frequency Factor (2 7 2.0

User Days (3 6,278 2,840 9,118
Total User Days 273,707 3,572 277,279

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 1,241 310 1,552
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 1,241 106 1,347

Frequency Factor (2 11 1

User Days (3 13,159 106 13,264
Overnight Users

Estimated Percentage Overnight Users (1 20% 66%

Estimated Number Overnight Users 248 205 453

Frequency Factor (2 8 2.0

User Days (3 1,986 410 2,396
Total User Days 15,145 515 15,660

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 1,510 377 1,887
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 1,510 128 1,638

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 1,540 131 1,671

Frequency Factor (2 22.35 9.8

User Days (3 34,420 1,283 35,703
Overnight Users

Estimated Percentage Overnight Users (1 32% 66%

Estimated Number Overnight Users 480 249 730

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 490 254 744

Frequency Factor (2 15.1575 6.08

User Days (3 7,428 1,545 8,973
Total User Days 41,848 2,828 44,676

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 2,103 526 2,629
Day Users

Estimated Percentage Day Users (1 100% 34%

Estimated Number Day Users 2,108 179 2,282

Frequency Factor (2 13 1

User Days (3 26,395 179 26,574
Overnight Users

Estimated Percentage Overnight Users (1 7% 66%

Estimated Number Overnight Users 156 347 503

Frequency Factor (2 3 2.0

User Days (3 409 694 1,103
Total User Days 26,804 873 27,677

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day  User Days 877,303 3,574 880,877
Overnig User Days 46,511 14,893 61,404
Total  User Days 923,814 18,467 942,281
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Trans Canada Trail in Ontario PQICEV‘A"ER’_IOUSEC;”PERS

Economic Impact Study - User Days Calculation

Table 10: Region 10

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 15,871 14,075 29,946
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 15,871 2,252 18,123

Frequency Factor (2 59 1

User Days (3 931,808 2,252 934,060
Overnight Users

Estimated Percentage Overnight Users (1 16% 84%

Estimated Number Overnight Users 2,511 11,823 14,334

Frequency Factor (2 8 3.8

User Days (3 20,245 44,926 65,171
Total User Days 952,053 47,178 999,231

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 8,921 7,911 16,832
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 8,921 1,266 10,187

Frequency Factor (2 38 1

User Days (3 335,339 1,266 336,605
Overnight Users

Estimated Percentage Overnight Users (1 9% 84%

Estimated Number Overnight Users 822 6,645 7,467

Frequency Factor (2 5 2.0

User Days (3 4,453 13,291 17,744
Total User Days 339,792 14,556 354,349

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 1,033 916 1,948
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 1,033 147 1,179

Frequency Factor (2 21 1

User Days (3 21,788 147 21,935
Overnight Users

Estimated Percentage Overnight Users (1 14% 84%

Estimated Number Overnight Users 148 769 917

Frequency Factor (2 2 2.0

User Days (3 295 1,538 1,834
Total User Days 22,084 1,685 23,768

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 7,837 6,950 14,788
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 7,837 1,112 8,949

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 7,994 1,134 9,128

Frequency Factor (2 22.35 9.8

User Days (3 178,670 11,116 189,786
Overnight Users

Estimated Percentage Overnight Users (1 32% 84%

Estimated Number Overnight Users 2,528 5,838 8,367

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 2,579 5,955 8,534

Frequency Factor (2 15.1575 6.08

User Days (3 39,090 36,206 75,296
Total User Days 217,761 47,322 265,082

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 2,049 1,817 3,866
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 2,049 291 2,340

Frequency Factor (2 8 1

User Days (3 17,357 291 17,647
Overnight Users

Estimated Percentage Overnight Users (1 16% 84%

Estimated Number Overnight Users 334 1,526 1,860

Frequency Factor (2 8 2.0

User Days (3 2,590 3,053 5,643
Total User Days 19,947 3,344 23,291

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day  User Days 1,484,962 15,071 1,500,033
Overnig User Days 66,674 99,014 165,688
Total  User Days 1,651,637 114,085 1,665,721
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Trans Canada Trail in Ontario PQICEV‘A"ER’_IOUSEC;”PERS

Economic Impact Study - User Days Calculation

Table 11: Region 11

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 19,907 4,977 24,884
Day Users

Estimated Percentage Day Users (1 100% 20%

Estimated Number Day Users 19,907 995 20,902

Frequency Factor (2 60 1

User Days (3 1,202,185 995 1,203,180
Overnight Users

Estimated Percentage Overnight Users (1 15% 80%

Estimated Number Overnight Users 3,038 3,981 7,019

Frequency Factor (2 8 3.8

User Days (3 24,494 15,129 39,624
Total User Days 1,226,679 16,125 1,242,804

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 13,876 3,469 17,345
Day Users

Estimated Percentage Day Users (1 100% 20%

Estimated Number Day Users 13,876 694 14,570

Frequency Factor (2 70 1

User Days (3 971,338 694 972,032
Overnight Users

Estimated Percentage Overnight Users (1 13% 80%

Estimated Number Overnight Users 1,809 2,775 4,585

Frequency Factor (2 5 2.0

User Days (3 9,807 5,551 15,358
Total User Days 981,146 6,244 987,390

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 0 0 0
Day Users

Estimated Percentage Day Users (1 100% 20%

Estimated Number Day Users 0 0 0

Frequency Factor (2 0 0

User Days (3 0 0 1]
Overnight Users

Estimated Percentage Overnight Users (1 0% 80%

Estimated Number Overnight Users 0 0 0

Frequency Factor (2 0 0.0

User Days (3 1] 1] 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 14,538 3,635 18,173
Day Users

Estimated Percentage Day Users (1 100% 20%

Estimated Number Day Users 14,538 727 15,265

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 14,829 741 15,570

Frequency Factor (2 26.72 9.8

User Days (3 396,228 7,266 403,494
Overnight Users

Estimated Percentage Overnight Users (1 28% 80%

Estimated Number Overnight Users 4,106 2,908 7,013

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 4,188 2,966 7,153

Frequency Factor (2 8.0704 6.08

User Days (3 33,796 18,032 51,828
Total User Days 430,024 25,298 455,322

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 4,585 1,146 5,731
Day Users

Estimated Percentage Day Users (1 100% 20%

Estimated Number Day Users 4,585 229 4,814

Frequency Factor (2 10 1

User Days (3 43,788 229 44,017
Overnight Users

Estimated Percentage Overnight Users (1 9% 80%

Estimated Number Overnight Users 426 917 1,343

Frequency Factor (2 7 2.0

User Days (3 2,932 1,834 4,766
Total User Days 46,719 2,063 48,782

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 2,613,539 9,185 2,622,723
Overnig User Days 71,029 40,546 111,575
Total  User Days 2,684,568 49,730 2,734,299

Economic Impact of the Trans Canada Trail in Ontario

(119)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Trans Canada Trail in Ontario PQICEV‘A"ER’_IOUSEC;”PERS

Economic Impact Study - User Days Calculation

Table 12: Region 12

Hikers
Local Hikers Non-Local Hikers Total Hikers

Estimated Users at 2003 11,714 2,929 14,643
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 11,714 469 12,183

Frequency Factor (2 60 1

User Days (3 707,426 469 707,895
Overnight Users

Estimated Percentage Overnight Users (1 15% 84%

Estimated Number Overnight Users 1,788 2,460 4,248

Frequency Factor (2 8 3.8

User Days (3 14,414 9,348 23,762
Total User Days 721,840 9,817 731,656

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Cyclists
Local Cyclists Non-Local Cyclists Total Cyclists

Estimated Users at 2003 8,165 2,041 10,207
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 8,165 327 8,492

Frequency Factor (2 70 1

User Days (3 571,584 327 571,911
Overnight Users

Estimated Percentage Overnight Users (1 13% 84%

Estimated Number Overnight Users 1,065 1,715 2,780

Frequency Factor (2 5 2.0

User Days (3 5,771 3,430 9,201
Total User Days 577,356 3,756 581,112

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Horseback Riders

Local Horseback Riders Non-Local Horseback Riders Total Horseback Riders

Estimated Users at 2003 0 0 0
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 0 0 0

Frequency Factor (2 0 0

User Days (3 0 0 1]
Overnight Users

Estimated Percentage Overnight Users (1 0% 84%

Estimated Number Overnight Users 0 0 0

Frequency Factor (2 0 0.0

User Days (3 1] 1] 0
Total User Days 0 0 0

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Snowmobilers

Local Snowmobilers Non-Local Snowmobilers Total Snowmobilers

Estimated Users at 2003 8,555 2,139 10,694
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 8,555 342 8,897

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Day Users 8,726 349 9,075

Frequency Factor (2 26.72 9.8

User Days (3 233,161 3,421 236,581
Overnight Users

Estimated Percentage Overnight Users (1 28% 84%

Estimated Number Overnight Users 2,416 1,797 4,212

Allowance for Passengers 1.02 1.02

Adjusted Estimated Number Overnight Us 2,464 1,832 4,297

Frequency Factor (2 8.0704 6.08

User Days (3 19,887 11,141 31,029
Total User Days 253,048 14,562 267,610

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.
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Cross Country Skiers

Local Cross Country Skiers Non-Local Cross Country Skiers Total Cross Country Skiers

Estimated Users at 2003 2,698 675 3,373
Day Users

Estimated Percentage Day Users (1 100% 16%

Estimated Number Day Users 2,698 108 2,806

Frequency Factor (2 10 1

User Days (3 25,767 108 25,875
Overnight Users

Estimated Percentage Overnight Users (1 9% 84%

Estimated Number Overnight Users 251 567 818

Frequency Factor (2 7 2.0

User Days (3 1,725 1,133 2,858
Total User Days 27,492 1,241 28,733

SOURCE: PricewaterhouseCoopers LLP

1) Estimated split between day users and over night users. Based on Environics survey for local users, and Statistics Canada Canadian Travel Survey and
International Travel Survey, information from regional TCTO reps, and previous economic impact studies for the non-local users.

2) Represents frequency of use, considering the number and length of visits. Estimates based on Environics survey for local users, and discussions
with regional TCTO reps and review of existing economic impact studies for non-local users.

3) Represents total number of trail users' usage annually.

Total

Local Users Non-Local Users Total Users
Day User Days 1,637,938 4,324 1,542,262
Overnig User Days 41,797 25,052 66,849
Total  User Days 1,679,735 29,376 1,609,111
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Table 13: Total All Regions

Hikers

Local Hikers Non-Local Hikers Total Hikers
Estimated Users at 2003 1,074,009 202,045 1,276,054
Day User Days 53,621,856 85,403 53,707,259
Overnight User Days 2,136,062 443,239 2,579,300
Total User Days 55,757,918 528,642 56,286,560

SOURCE: PricewaterhouseCoopers LLP

Cyclists

Local Cyclists

Non-Local Cyclists

Total Cyclists

Estimated Users at 2003 677,214 122,845 800,060
Day User Days 23,168,233 52,967 23,221,200
Overnight User Days 690,031 139,757 829,788
Total User Days 23,858,264 192,724 24,050,988

SOURCE: PricewaterhouseCoopers LLP

Horseback Riders

Local Horseback Riders

Non-Local Horseback Riders

Total Horseback Riders

Estimated Users at 2003 18,505 5,284 23,788
Day User Days 223,436 1,924 225,360
Overnight User Days 27,441 6,719 34,160
Total User Days 250,877 8,643 259,520

SOURCE: PricewaterhouseCoopers LLP

Snowmobilers

Local Snowmobilers

Non-Local Snowmobilers

Total Snowmobilers

Estimated Users at 2003 129,960 94,811 224,771
Day User Days 2,388,666 311,476 2,700,142
Overnight User Days 329,726 373,731 703,458
Total User Days 2,718,392 685,208 3,403,600

SOURCE: PricewaterhouseCoopers LLP

Cross Country Skiers

Local Cross Country Skiers

Non-Local Cross Country Skiers

Total Cross Country Skiers

Estimated Users at 2003 86,029 15,125 101,154
Day User Days 356,061 5,287 361,349
Overnight User Days 33,177 19,675 52,852
Total User Days 389,239 24,962 414,201
SOURCE: PricewaterhouseCoopers LLP
Total

Local Users Non-Local Users Total Users
Day User Days 79,758,253 457,058 80,215,311
Overnight User Days 3,216,437 983,121 4,199,558
Total User Days 82,974,690 1,440,179 84,414,869
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Appendix 7 — Expenditure Tables

Trans Canada Trail in Ontario
Economic Impact Study - Expenditure Tables

Table 1: Region 1

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 471 $ 5.82
Groceries 292 $ 3.61
Retail 142 % 2.85
Entertainment 090 $ 1.80
Recreation 1.04 § 2.08
Vehicle Maintenance and Gas 3.94 § 8.44
Car Rental 1.02 § 2.20
Local Transportation 0.02 $ 0.04
Registration and other Fees 278 $ 5.56
Other 078 $ 2.48
Total Day User Expenditure 19.54 $ 34.87
Overnight Users
Accommodation 8.07 $ 18.15
Food and Beverage - Purchased at Store 8.62 $ 8.62
Groceries 6.08 $ 6.08
Retail 201 $ 4.01
Entertainment 325 $ 6.50
Recreation 180 $ 3.59
Vehicle Maintenance and Gas 746 $ 15.98
Car Rental 044 $ 0.93
Local Transportation 024 $ 0.50
Registration and other Fees 404 § 8.09
Other 152 $ 3.56
Total Overnight User Expenditure 4351 $ 76.01
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Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
4.64
2.77
1.41
1.49
1.41
3.07
0.00
0.09
0.72
0.03
15.64

7.56
6.97
3.02
2.15
0.63
1.93
5.11
0.00
0.00
0.61
0.19
28.15

PP PP APADPR PP APAAR

PP PP PR D PP PR

10.12
6.05
2.82
2.98
2.82

22.22
7.25
0.67
1.44
0.08

56.46

7.56
8.42
3.65
7.25
2.13
6.50
6.52
1.28
1.28
2.05
0.26
46.88
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Horseback Rider Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
0.99
6.45
0.53
4.25
4.25
5.71
0.32
0.32
1.12
0.27
2419

9.59
1.40
9.13
0.75
6.01
6.01
8.08
0.45
0.45
1.58
0.38
43.84

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.57
16.77
1.33
10.62
10.62
11.41
0.64
0.64
2.79
0.83
58.21

146.25
2.45
15.98
1.55
12.40
12.40
23.08
1.29
1.29
3.26
0.26
220.22
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Cross-Country Skier Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
1.46
0.68
1.24
0.00
0.87
2.72
0.00
0.00
1.87
4.33
13.15

4.39
4.69
3.31
1.09
1.77
0.98
4.06
0.24
0.13
2.20
0.83
23.67

PP PP APADPR PP APAAR

PP PP PR D PP PR

1.80
0.84
2.47
2.00
1.73
5.82
2.14
2.14
3.74
13.70
36.38

9.87
4.69
3.31
2.18
3.53
1.95
8.69
0.51
0.27
4.40
1.94
41.35
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Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
18.48
13.56

7.73

5.78
12.51
20.26

7.22

0.16
56.10

0.20

142.01

51.14
40.97
27.18
4.93
7.08
5.19
24.90
3.99
0.68
49.17
1.75
216.98

PP PP APADPR PP APAAR

PP PP PR D PP PR

28.40
20.85
7.73
5.78
12.51
20.26
7.22
0.16
56.10
0.20
159.21

51.14
63.19
41.91
4.93
7.08
5.19
24.90
3.99
0.68
49.17
1.75
253.93
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Table 2: Region 2

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 471 § 5.82
Groceries 292 $ 3.61
Retail 142 % 2.85
Entertainment 0.90 $ 1.80
Recreation 104 $ 2.08
Vehicle Maintenance and Gas 3.94 § 8.44
Car Rental 102 $ 2.20
Local Transportation 0.02 $ 0.04
Registration and other Fees 278 $ 5.56
Other 0.78 $ 2.48
Total Day User Expenditure 19.54 $ 34.87
Overnight Users
Accommodation 8.07 $ 18.15
Food and Beverage - Purchased at Store 8.62 $ 8.62
Groceries 6.08 $ 6.08
Retail 201 $ 4.01
Entertainment 325 $ 6.50
Recreation 1.80 $ 3.59
Vehicle Maintenance and Gas 746 $ 15.98
Car Rental 044 $ 0.93
Local Transportation 024 $ 0.50
Registration and other Fees 404 $ 8.09
Other 152 $ 3.56
Total Overnight User Expenditure 4351 $ 76.01

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
4.64
2.77
1.41
1.49
1.41
3.07
0.00
0.09
0.72
0.03
15.64

7.56
6.97
3.02
2.15
0.63
1.93
5.11
0.00
0.00
0.61
0.19
28.15

PP PP APADPR PP APAAR

PP PP PR D PP PR

10.12
6.05
2.82
2.98
2.82

22.22
7.25
0.67
1.44
0.08

56.46

7.56
8.42
3.65
7.25
2.13
6.50
6.52
1.28
1.28
2.05
0.26
46.88
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
0.99
6.45
0.53
4.25
4.25
5.71
0.32
0.32
1.12
0.27
2419

9.59
1.40
9.13
0.75
6.01
6.01
8.08
0.45
0.45
1.58
0.38
43.84

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.57
16.77
1.33
10.62
10.62
11.41
0.64
0.64
2.79
0.83
58.21

146.25
2.45
15.98
1.55
12.40
12.40
23.08
1.29
1.29
3.26
0.26
220.22
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
1.46
0.68
1.24
0.00
0.87
2.72
0.00
0.00
1.87
4.33
13.15

4.39
4.69
3.31
1.09
1.77
0.98
4.06
0.24
0.13
2.20
0.83
23.67

PP PP APADPR PP APAAR

PP PP PR D PP PR

1.80
0.84
2.47
2.00
1.73
5.82
2.14
2.14
3.74
13.70
36.38

9.87
4.69
3.31
2.18
3.53
1.95
8.69
0.51
0.27
4.40
1.94
41.35
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
18.48
13.56

7.73

5.78
12.51
20.26

7.22

0.16
56.10

0.20

142.01

51.14
40.97
27.18
4.93
7.08
5.19
24.90
3.99
0.68
49.17
1.75
216.98

PP PP APADPR PP APAAR

PP PP PR D PP PR

28.40
20.85
7.73
5.78
12.51
20.26
7.22
0.16
56.10
0.20
159.21

51.14
63.19
41.91
4.93
7.08
5.19
24.90
3.99
0.68
49.17
1.75
253.93
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 3: Region 3

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 764 $ 9.44
Groceries 335 % 4.14
Retail 1.09 $ 217
Entertainment 190 $ 3.80
Recreation 225 $ 4.49
Vehicle Maintenance and Gas 253 % 5.43
Car Rental 0.61 $ 1.31
Local Transportation 0.10 $ 0.21
Registration and other Fees 097 $ 1.93
Other 0.99 $ 3.13
Total Day User Expenditure 2142 $ 36.06
Overnight Users
Accommodation 1091 $ 24.54
Food and Beverage - Purchased at Store 1024 $ 10.24
Groceries 382 % 3.82
Retail 3.08 $ 6.15
Entertainment 062 $ 1.25
Recreation 297 $ 5.94
Vehicle Maintenance and Gas 356 $ 7.63
Car Rental 116 § 2.48
Local Transportation 019 $ 0.40
Registration and other Fees 126 $ 2.52
Other 076 $ 1.76
Total Overnight User Expenditure 38.56 $ 66.74
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
3.40
3.07
0.97
0.92
0.30
2.43
0.00
0.08
1.28
0.25
12.70

7.55
3.59
3.46
2.30
1.18
0.58
2.88
0.00
0.00
1.02
0.29
22.86

PP PP APADPR PP APAAR

PP PP PR D PP PR

7.41
6.71
1.94
1.83
0.61
17.58
7.25
0.60
2.56
0.56
47.05

7.55
4.34
4.18
7.78
4.00
1.95
3.68
1.28
1.28
3.44
0.40
39.86
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
1.08
7.07
0.58
4.66
4.66
6.26
0.35
0.35
1.22
0.29
26.52

13.39
1.42
9.24
0.76
6.09
6.09
8.18
0.46
0.46
1.60
0.38

48.06

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.82
18.38
1.46
11.64
11.64
12.51
0.70
0.70
3.06
0.91
63.82

204.15
2.48
16.18
1.57
12.56
12.56
23.37
1.31
1.31
3.30
0.26
279.04
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Accommodation 0.00 $ -

Food and Beverage - Purchased at Restaurant etc 334 $ 4.13
Groceries 161 $ 1.98
Retail 0.06 $ 0.12
Entertainment 0.96 $ 1.91
Recreation 1.02 § 2.04
Vehicle Maintenance and Gas 532 § 11.40
Car Rental 0.00 $ 2.14
Local Transportation 0.02 $ 0.05
Registration and other Fees 0.62 $ 1.25
Other 019 $ 0.61
Total Day User Expenditure 1315 $ 25.65

Overnight Users

Accommodation 6.70 $ 15.07
Food and Beverage - Purchased at Store 6.29 $ 6.29
Groceries 235 §$ 2.35
Retail 1.89 § 3.78
Entertainment 038 $ 0.76
Recreation 182 $ 3.64
Vehicle Maintenance and Gas 219 $ 4.68
Car Rental 071 $ 1.52
Local Transportation 011 $ 0.25
Registration and other Fees 077 $ 1.55
Other 046 $ 1.08
Total Overnight User Expenditure 23.67 $ 40.97

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
65.96
8.06
0.00
15.74
13.38
14.78
0.00
0.00
24.09
0.00
142.01

47.30
47.48
26.24
0.27
1.19
0.71
54.97
0.00
0.27
34.98
3.57
216.98

PP PP APADPR PP APAAR

PP PP PR D PP PR

101.38
12.39
1.00
15.74
13.38
14.78
1.00
1.00
24.09
1.00
185.76

47.30
73.22
40.46
0.27
1.19
0.71
54.97
1.00
0.27
34.98
3.57
257.95
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 4: Region 4

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 764 $ 9.44
Groceries 335 % 4.14
Retail 1.09 $ 217
Entertainment 190 $ 3.80
Recreation 225 $ 4.49
Vehicle Maintenance and Gas 253 % 5.43
Car Rental 0.61 $ 1.31
Local Transportation 0.10 $ 0.21
Registration and other Fees 097 $ 1.93
Other 0.99 $ 3.13
Total Day User Expenditure 2142 $ 36.06
Overnight Users
Accommodation 1091 $ 24.54
Food and Beverage - Purchased at Store 1024 $ 10.24
Groceries 382 % 3.82
Retail 3.08 $ 6.15
Entertainment 062 $ 1.25
Recreation 297 $ 5.94
Vehicle Maintenance and Gas 356 $ 7.63
Car Rental 116 § 2.48
Local Transportation 019 $ 0.40
Registration and other Fees 126 $ 2.52
Other 076 $ 1.76
Total Overnight User Expenditure 38.56 $ 66.74
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
3.40
3.07
0.97
0.92
0.30
2.43
0.00
0.08
1.28
0.25
12.70

7.55
3.59
3.46
2.30
1.18
0.58
2.88
0.00
0.00
1.02
0.29
22.86

PP PP APADPR PP APAAR

PP PP PR D PP PR

7.41
6.71
1.94
1.83
0.61
17.58
7.25
0.60
2.56
0.56
47.05

7.55
4.34
4.18
7.78
4.00
1.95
3.68
1.28
1.28
3.44
0.40
39.86
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
1.08
7.07
0.58
4.66
4.66
6.26
0.35
0.35
1.22
0.29
26.52

13.39
1.42
9.24
0.76
6.09
6.09
8.18
0.46
0.46
1.60
0.38

48.06

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.82
18.38
1.46
11.64
11.64
12.51
0.70
0.70
3.06
0.91
63.82

204.15
2.48
16.18
1.57
12.56
12.56
23.37
1.31
1.31
3.30
0.26
279.04

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Accommodation 0.00 $ -

Food and Beverage - Purchased at Restaurant etc 334 $ 4.13
Groceries 161 $ 1.98
Retail 0.06 $ 0.12
Entertainment 0.96 $ 1.91
Recreation 1.02 § 2.04
Vehicle Maintenance and Gas 532 § 11.40
Car Rental 0.00 $ 2.14
Local Transportation 0.02 $ 0.05
Registration and other Fees 0.62 $ 1.25
Other 019 $ 0.61
Total Day User Expenditure 1315 $ 25.65

Overnight Users

Accommodation 6.70 $ 15.07
Food and Beverage - Purchased at Store 6.29 $ 6.29
Groceries 235 §$ 2.35
Retail 1.89 § 3.78
Entertainment 038 $ 0.76
Recreation 182 $ 3.64
Vehicle Maintenance and Gas 219 $ 4.68
Car Rental 071 $ 1.52
Local Transportation 011 $ 0.25
Registration and other Fees 077 $ 1.55
Other 046 $ 1.08
Total Overnight User Expenditure 23.67 $ 40.97

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
65.96
8.06
0.00
15.74
13.38
14.78
0.00
0.00
24.09
0.00
142.01

47.30
47.48
26.24
0.27
1.19
0.71
54.97
0.00
0.27
34.98
3.57
216.98

PP PP APADPR PP APAAR

PP PP PR D PP PR

101.38
12.39
1.00
15.74
13.38
14.78
1.00
1.00
24.09
1.00
185.76

47.30
73.22
40.46
0.27
1.19
0.71
54.97
1.00
0.27
34.98
3.57
257.95

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 5: Region 5

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 463 $ 5.72
Groceries 472 $ 5.83
Retail 076 $ 1.53
Entertainment 171 $ 3.42
Recreation 141 $ 2.81
Vehicle Maintenance and Gas 389 §$ 8.33
Car Rental 145 $ 3.12
Local Transportation 0.05 $ 0.10
Registration and other Fees 215 $ 4.29
Other 035 $ 1.12
Total Day User Expenditure 2112 $ 36.27
Overnight Users
Accommodation 6.63 $ 14.92
Food and Beverage - Purchased at Store 1187 $ 11.87
Groceries 5.03 § 5.03
Retail 204 $ 4.08
Entertainment 084 $ 1.68
Recreation 1.31 § 2.63
Vehicle Maintenance and Gas 468 $ 10.03
Car Rental 069 $ 1.48
Local Transportation 027 $ 0.59
Registration and other Fees 255 $ 5.09
Other 048 $ 1.12
Total Overnight User Expenditure 36.39 $ 58.51

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
6.21
3.15
0.37
0.34
1.29
2.97
4.32
0.13
0.10
0.06
18.94

13.34
3.43
3.68
2.40
1.83
3.20
1.74
3.04
0.00
1.1
0.30

34.09

PP PP APADPR PP APAAR

PP PP PR D PP PR

13.54
6.87
0.75
0.68
2.58

21.54

31.35
0.92
0.20
0.15

78.56

13.34
4.15
4.45
8.11
6.18

10.81
2.22
3.88
1.28
3.73
0.42

58.58

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
1.07
6.97
0.57
4.59
4.59
6.17
0.34
0.34
1.21
0.29
26.14

10.18
1.52
9.92
0.82
6.53
6.53
8.78
0.49
0.49
1.72
0.41

47.39

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.78
18.12
1.43
11.47
11.47
12.33
0.69
0.69
3.01
0.90
62.91

155.27
2.66
17.36
1.68
13.48
13.48
25.07
1.40
1.40
3.54
0.28
235.63

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
5.74
0.50
0.05
0.06
3.94
1.59
0.00
0.00
1.27
0.00
13.15

4.31
7.72
3.27
1.33
0.55
0.85
3.04
0.45
0.18
1.66
0.31
23.67

PP PP APADPR PP APAAR

PP PP PR D PP PR

7.09
0.62
0.10
0.12
7.88
3.41
2.14
2.14
2.54
3.17
29.21

9.70
7.72
3.27
2.66
1.10
1.71
6.52
0.96
0.38
3.31
0.73
38.06
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
5.07
17.32
1.69
0.00
10.14
31.44
0.00
0.00
41.38
0.00
107.04

16.95
27.41
35.87
9.95
0.00
0.00
56.19
0.00
0.00
17.19
0.00
163.55

PP PP APADPR PP APAAR

PP PP PR D PP PR

7.79
26.63
1.69
1.00
10.14
31.44
1.00
1.00
41.38
1.00
123.07

16.95
42.27
55.31
9.95
1.00
1.00
56.19
1.00
1.00
17.19
1.00
202.86

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 6: Region 6

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 239 $ 2.95
Groceries 272 % 3.36
Retail 1.60 $ 3.20
Entertainment 024 $ 0.47
Recreation 103 $ 2.06
Vehicle Maintenance and Gas 5.65 $ 12.11
Car Rental 0.00 $ 2.14
Local Transportation 044 $ 0.95
Registration and other Fees 094 $ 1.88
Other 034 $ 1.08
Total Day User Expenditure 15.34 $ 30.19
Overnight Users
Accommodation 428 $ 9.62
Food and Beverage - Purchased at Store 412 § 4.12
Groceries 555 § 5.55
Retail 133 % 2.67
Entertainment 013 $ 0.25
Recreation 051 $ 1.01
Vehicle Maintenance and Gas 484 § 10.38
Car Rental 044 $ 0.95
Local Transportation 0.00 $ 2.14
Registration and other Fees 185 $ 3.70
Other 050 $ 1.16
Total Overnight User Expenditure 23.55 $ 41.56

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
3.58
1.80
0.19
0.60
1.79
2.56
0.00
0.00
0.69
0.17
11.38

4.57
5.13
3.26
0.72
0.38
1.20
3.83
0.00
0.00
0.74
0.65
20.48

PP PP APADPR PP APAAR

PP PP PR D PP PR

7.81
3.93
0.38
1.20
3.58
18.55
7.25
7.25
1.38
0.39
51.72

4.57
6.20
3.94
2.43
1.29
4.05
4.88
1.28
1.28
2.50
0.90
33.32
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
0.78
5.06
0.42
3.33
3.33
4.48
0.25
0.25
0.88
0.21
18.99

6.63
1.14
7.41
0.61
4.88
4.88
6.55
0.37
0.37
1.28
0.31
34.42

PP PP APADPR PP APAAR

PP PP PR D PP PR

2.02
13.16
1.04
8.34
8.34
8.96
0.50
0.50
2.19
0.65
45.70

101.16
1.99
12.96
1.26
10.06
10.06
18.73
1.05
1.05
2.64
0.21
161.17
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Users
Accommodation
Food and Beverage - Purchased at Store
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Overnight User Expenditure

0.00
2.86
1.33
0.40
0.00
0.51
2.22
0.00
0.00
5.34
0.49
13.15

4.31
7.72
3.27
1.33
0.55
0.85
3.04
0.45
0.18
1.66
0.31
23.67

PP PP APADPR PP APAAR

PP PP PR D PP PR

3.53
1.65
0.80
2.00
1.03
4.75
2.14
2.14
10.68
1.54
30.26

9.70
7.72
3.27
2.66
1.10
1.71
6.52
0.96
0.38
3.31
0.73
38.06
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
26.42
12.62

0.49

0.92

1.00
19.92

0.00

0.00
43.61

3.14

108.11

30.47
29.95
6.09
2.04
0.58
0.00
28.21
0.00
0.00
66.51
1.33
165.18

PP PP APADPR PP APAAR

PP PP PR D PP PR

40.60
19.40
0.49
0.92
1.00
19.92
1.00
1.00
43.61
3.14
131.07

30.47
46.18
9.40
2.04
0.58
1.00
28.21
1.00
1.00
66.51
1.33
187.72
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 7: Region 7

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 277 $ 3.43
Groceries 207 $ 2.55
Retail 037 $ 0.75
Entertainment 0.18 $ 0.35
Recreation 0.85 $ 1.71
Vehicle Maintenance and Gas 277 $ 5.94
Car Rental 0.81 $ 1.73
Local Transportation 013 $ 0.27
Registration and other Fees 196 § 3.92
Other 020 $ 0.63
Total Day User Expenditure 1211 $ 21.28
Overnight Users
Accommodation 449 $ 10.09
Food and Beverage - Purchased at Store 3.81 % 3.81
Groceries 359 § 3.59
Retail 211§ 4.21
Entertainment 085 $ 1.70
Recreation 1.07 § 2.13
Vehicle Maintenance and Gas 2.80 $ 6.01
Car Rental 064 $ 1.36
Local Transportation 003 $ 0.05
Registration and other Fees 234 $ 4.68
Other 0.09 $ 0.21
Total Overnight User Expenditure 2180 $ 37.85

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
297
1.27
0.00
0.40
0.28
0.85
0.00
0.00
0.26
0.01
6.04

3.34
2.29
0.45
0.49
0.30
1.35
1.12
0.00
0.00
0.21
1.31
10.87

P P D PP DA DDA NP

P P D PP D PP PP NP

6.49
2.76
2.00
0.81
0.56
6.13
7.25
7.25
0.53
0.02
33.79

3.34
2.77
0.55
1.67
1.00
4.57
1.42
1.28
1.28
0.70
1.82
20.39
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
0.61
4.00
0.33
2.63
2.63
3.54
0.20
0.20
0.69
0.16
14.99

5.44
0.89
5.79
0.48
3.82
3.82
5.12
0.29
0.29
1.00
0.24
27.17

P P D PP DA DDA NP

P P D PP D PP PP NP

1.59
10.39
0.82
6.58
6.58
7.07
0.40
0.40
1.73
0.51
36.07

83.00
1.56
10.14
0.98
7.87
7.87
14.64
0.82
0.82
2.07
0.16
129.92
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
213
1.25
0.00
0.39
0.73
1.65
0.00
0.00
2.26
0.13
8.55

3.17
2.69
2.53
1.49
0.60
0.75
1.98
0.45
0.02
1.65
0.06
15.39

P P D PP DA DDA NP

P P D PP D PP PP NP

2.64
1.54
2.00
0.78
1.46
3.54
2.14
2.14
4.53
0.42
21.18

7.13
2.69
2.53
297
1.20
1.51
4.24
0.96
0.04
3.31
0.15
26.72
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
12.54
2.76
2.48
1.85
3.21
14.27
0.59
0.18
20.30
0.00
58.18

7.50
20.93
3.60
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
88.89

P P D PP DA DDA NP

P P D PP D PP PP NP

19.28
4.24
2.48
1.85
3.21

14.27
0.59
0.18

20.30
1.00

67.40

7.50
32.28
5.55
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
102.19

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 8: Region 8

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 277 $ 3.43
Groceries 207 $ 2.55
Retail 037 $ 0.75
Entertainment 0.18 $ 0.35
Recreation 0.85 $ 1.71
Vehicle Maintenance and Gas 277 $ 5.94
Car Rental 0.81 $ 1.73
Local Transportation 013 $ 0.27
Registration and other Fees 196 § 3.92
Other 020 $ 0.63
Total Day User Expenditure 1211 $ 21.28
Overnight Users
Accommodation 449 $ 10.09
Food and Beverage - Purchased at Store 3.81 % 3.81
Groceries 359 § 3.59
Retail 211§ 4.21
Entertainment 085 $ 1.70
Recreation 1.07 § 2.13
Vehicle Maintenance and Gas 2.80 $ 6.01
Car Rental 064 $ 1.36
Local Transportation 003 $ 0.05
Registration and other Fees 234 $ 4.68
Other 0.09 $ 0.21
Total Overnight User Expenditure 2180 $ 37.85

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
297
1.27
0.00
0.40
0.28
0.85
0.00
0.00
0.26
0.01
6.04

3.34
2.29
0.45
0.49
0.30
1.35
1.12
0.00
0.00
0.21
1.31
10.87

P P D PP DA DDA NP

P P D PP D PP PP NP

6.49
2.76
2.00
0.81
0.56
6.13
7.25
7.25
0.53
0.02
33.79

3.34
2.77
0.55
1.67
1.00
4.57
1.42
1.28
1.28
0.70
1.82
20.39

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
0.61
4.00
0.33
2.63
2.63
3.54
0.20
0.20
0.69
0.16
14.99

5.44
0.89
5.79
0.48
3.82
3.82
5.12
0.29
0.29
1.00
0.24
27.17

P P D PP DA DDA NP

P P D PP D PP PP NP

1.59
10.39
0.82
6.58
6.58
7.07
0.40
0.40
1.73
0.51
36.07

83.00
1.56
10.14
0.98
7.87
7.87
14.64
0.82
0.82
2.07
0.16
129.92

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
213
1.25
0.00
0.39
0.73
1.65
0.00
0.00
2.26
0.13
8.55

3.17
2.69
2.53
1.49
0.60
0.75
1.98
0.45
0.02
1.65
0.06
15.39

P P D PP DA DDA NP

P P D PP D PP PP NP

2.64
1.54
2.00
0.78
1.46
3.54
2.14
2.14
4.53
0.42
21.18

7.13
2.69
2.53
297
1.20
1.51
4.24
0.96
0.04
3.31
0.15
26.72
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
12.54
2.76
2.48
1.85
3.21
14.27
0.59
0.18
20.30
0.00
58.18

7.50
20.93
3.60
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
88.89

P P D PP DA DDA NP

P P D PP D PP PP NP

19.28
4.24
2.48
1.85
3.21

14.27
0.59
0.18

20.30
1.00

67.40

7.50
32.28
5.55
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
102.19

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 9: Region 9

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 277 $ 3.43
Groceries 207 $ 2.55
Retail 037 $ 0.75
Entertainment 0.18 $ 0.35
Recreation 0.85 $ 1.71
Vehicle Maintenance and Gas 277 $ 5.94
Car Rental 0.81 $ 1.73
Local Transportation 013 $ 0.27
Registration and other Fees 196 § 3.92
Other 020 $ 0.63
Total Day User Expenditure 1211 $ 21.28
Overnight Users
Accommodation 449 $ 10.09
Food and Beverage - Purchased at Store 3.81 % 3.81
Groceries 359 § 3.59
Retail 211§ 4.21
Entertainment 085 $ 1.70
Recreation 1.07 § 2.13
Vehicle Maintenance and Gas 2.80 $ 6.01
Car Rental 064 $ 1.36
Local Transportation 003 $ 0.05
Registration and other Fees 234 $ 4.68
Other 0.09 $ 0.21
Total Overnight User Expenditure 2180 $ 37.85

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
297
1.27
0.00
0.40
0.28
0.85
0.00
0.00
0.26
0.01
6.04

3.34
2.29
0.45
0.49
0.30
1.35
1.12
0.00
0.00
0.21
1.31
10.87

P P D PP DA DDA NP

P P D PP D PP PP NP

6.49
2.76
2.00
0.81
0.56
6.13
7.25
7.25
0.53
0.02
33.79

3.34
2.77
0.55
1.67
1.00
4.57
1.42
1.28
1.28
0.70
1.82
20.39
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
0.61
4.00
0.33
2.63
2.63
3.54
0.20
0.20
0.69
0.16
14.99

5.44
0.89
5.79
0.48
3.82
3.82
5.12
0.29
0.29
1.00
0.24
27.17

P P D PP DA DDA NP

P P D PP D PP PP NP

1.59
10.39
0.82
6.58
6.58
7.07
0.40
0.40
1.73
0.51
36.07

83.00
1.56
10.14
0.98
7.87
7.87
14.64
0.82
0.82
2.07
0.16
129.92
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
213
1.25
0.00
0.39
0.73
1.65
0.00
0.00
2.26
0.13
8.55

3.17
2.69
2.53
1.49
0.60
0.75
1.98
0.45
0.02
1.65
0.06
15.39

P P D PP DA DDA NP

P P D PP D PP PP NP

2.64
1.54
2.00
0.78
1.46
3.54
2.14
2.14
4.53
0.42
21.18

7.13
2.69
2.53
297
1.20
1.51
4.24
0.96
0.04
3.31
0.15
26.72

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
12.54
2.76
2.48
1.85
3.21
14.27
0.59
0.18
20.30
0.00
58.18

7.50
20.93
3.60
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
88.89

P P D PP DA DDA NP

P P D PP D PP PP NP

19.28
4.24
2.48
1.85
3.21

14.27
0.59
0.18

20.30
1.00

67.40

7.50
32.28
5.55
2.95
7.12
3.79
34.93
1.36
0.11
5.18
1.40
102.19

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 10: Region 10

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 3.77 $ 4.65
Groceries 230 $ 2.84
Retail 1.85 $ 3.69
Entertainment 025 $ 0.50
Recreation 176 $ 3.53
Vehicle Maintenance and Gas 204 $ 4.38
Car Rental 0.10 $ 0.22
Local Transportation 029 $ 0.62
Registration and other Fees 055 $ 1.10
Other 1.69 $ 5.35
Total Day User Expenditure 1460 $ 26.87
Overnight Users
Accommodation 543 $ 12.22
Food and Beverage - Purchased at Store 559 $ 5.59
Groceries 447 $ 4.47
Retail 133 § 2.67
Entertainment 023 $ 0.47
Recreation 2.08 § 4.17
Vehicle Maintenance and Gas 439 § 9.41
Car Rental 1.20 $ 2.57
Local Transportation 046 $ 0.98
Registration and other Fees 0.70 $ 1.39
Other 040 $ 0.93
Total Overnight User Expenditure 26.28 $ 44.86

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
4.63
1.76
1.00
0.77
6.72
2.81
1.69
0.00
0.29
0.22
19.89

15.06
9.31
1.70
0.92
0.97
5.28
2.57
0.00
0.00
0.00
0.00

35.80

P P D PP DA DDA NP

P P D PP D PP PP NP

10.09
3.84
2.01
1.54

13.43

20.38

12.23
7.25
0.58
0.49

71.85

15.06
11.25
2.05
3.09
3.27
17.81
3.27
1.28
1.28
3.38
1.39
63.13
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Accommodation 0.00 $ -

Food and Beverage - Purchased at Restaurant etc 074 $ 1.92
Groceries 482 $ 12.53
Retail 040 $ 0.99
Entertainment 317 § 7.93
Recreation 317 $ 7.93
Vehicle Maintenance and Gas 426 $ 8.52
Car Rental 024 $ 0.48
Local Transportation 024 $ 0.48
Registration and other Fees 0.83 $ 2.08
Other 020 $ 0.62
Total Day User Expenditure 18.07 $ 43.49

Overnight Users

Accommodation 782 % 119.28
Food and Beverage - Purchased at Store 1.02 $ 1.78
Groceries 6.65 $ 11.64
Retail 055 $ 1.13
Entertainment 438 $ 9.03
Recreation 438 $ 9.03
Vehicle Maintenance and Gas 5.88 $ 16.81
Car Rental 033 $ 0.94
Local Transportation 033 % 0.94
Registration and other Fees 115 $ 2.37
Other 027 $ 0.19
Total Overnight User Expenditure 3276 $ 173.14

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
1.62
1.12
0.08
0.10
0.23
0.79
0.00
0.03
4.16
0.05
8.19

3.05
3.13
2.51
0.75
0.13
1.17
2.46
0.67
0.26
0.39
0.22
14.74

P P D PP DA DDA NP

P P D PP D PP PP NP

2.01
1.38
0.17
0.21
0.46
1.69
2.14
0.07
8.32
0.17
16.61

6.85
3.13
2.51
1.50
0.26
2.34
5.28
1.44
0.55
0.78
0.52
25.16
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
13.40
5.00
1.06
0.84
0.64
17.20
0.19
0.00
32.20
2.36
72.89

13.47
24.07
11.22
4.69
0.73
1.83
36.11
0.00
0.00
16.41
2.84
111.37

P P D PP DA DDA NP

P P D PP D PP PP NP

20.60
7.69
1.06
0.84
0.64

17.20
0.19
1.00

32.20
2.36

83.77

13.47
37.12
17.30
4.69
0.73
1.83
36.11
1.00
1.00
16.41
2.84
132.50
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 11: Region 11

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 249 § 3.07
Groceries 215 $ 2.65
Retail 077 $ 1.53
Entertainment 0.28 $ 0.56
Recreation 0.88 $ 1.76
Vehicle Maintenance and Gas 193 $ 4.14
Car Rental 0.00 $ 2.14
Local Transportation 0.08 $ 0.17
Registration and other Fees 280 §$ 5.60
Other 0.39 $ 1.24
Total Day User Expenditure 11.76 $ 22.85
Overnight Users
Accommodation 314 § 7.08
Food and Beverage - Purchased at Store 285 $ 2.85
Groceries 491 $ 4.91
Retail 310 $ 6.20
Entertainment 047 $ 0.95
Recreation 0.00 $ 2.00
Vehicle Maintenance and Gas 422 $ 9.04
Car Rental 093 $ 1.99
Local Transportation 0.08 $ 0.18
Registration and other Fees 114 $ 2.28
Other 034 §$ 0.78
Total Overnight User Expenditure 2117 $ 38.23

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
3.60
1.26
1.76
0.32
0.10
1.83
0.00
0.07
2.02
8.93
19.89

5.93
3.39
5.65
3.05
3.66
1.53
6.11
0.00
0.00
5.57
0.92
35.80

P P D PP DA DDA NP

P P D PP D PP PP NP

7.86
2.75
3.51
0.64
0.21
13.27
7.25
0.48
4.04
20.09
60.10

5.93
4.09
6.83
10.29
12.36
5.16
7.79
1.28
1.28
18.79
1.27
75.08
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
0.60
3.88
0.32
2.56
2.56
3.43
0.19
0.19
0.67
0.16
14.56

5.07
0.87
5.68
0.47
3.74
3.74
5.03
0.28
0.28
0.98
0.23
26.39

P P D PP DA DDA NP

P P D PP D PP PP NP

1.55
10.09
0.80
6.39
6.39
6.87
0.38
0.38
1.68
0.50
35.04

77.39
1.53
9.95
0.97
7.72
7.72

14.36
0.80
0.80
2.03
0.16

123.42

Economic Impact of the Trans Canada Trail in Ontario

(176)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Accommodation 0.00 $ -

Food and Beverage - Purchased at Restaurant etc 241§ 2.98
Groceries 1.04 $ 1.28
Retalil 0.00 $ 2.00
Entertainment 029 $ 0.58
Recreation 145 $ 2.90
Vehicle Maintenance and Gas 215 § 4.61
Car Rental 0.00 $ 2.14
Local Transportation 0.06 $ 0.12
Registration and other Fees 0.00 $ 2.00
Other 0.00 $ 3.17
Total Day User Expenditure 739 $ 21.77

Overnight Users

Accommodation 198 $ 4.45
Food and Beverage - Purchased at Store 179 $ 1.79
Groceries 3.08 $ 3.08
Retail 195 § 3.89
Entertainment 0.30 $ 0.59
Recreation 0.00 $ 2.00
Vehicle Maintenance and Gas 265 $ 5.68
Car Rental 058 $ 1.25
Local Transportation 0.05 $ 0.1
Registration and other Fees 071 $ 1.43
Other 021 $ 0.49
Total Overnight User Expenditure 13.30 $ 24.76

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
21.88
3.04
0.10
0.54
0.39
17.99
0.00
0.04
37.97
3.00
84.96

39.80
20.27
11.17
0.00
1.67
2.38
34.64
0.00
0.00
18.20
1.69
129.81

P P D PP DA DDA NP

P P D PP D PP PP NP

33.63
4.67
0.10
0.54
0.39

17.99
1.00
0.04

37.97
3.00

99.34

39.80
31.25
17.22
1.00
1.67
2.38
34.64
1.00
1.00
18.20
1.69
149.85
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 12: Region 12

TCTO-ON Non-
TCTO-ON Local Local
Expenditure Expenditure
Hiker Expenditures
Day Users
Accommodation $0.00 $ -
Food and Beverage - Purchased at Restaurant etc 249 § 3.07
Groceries 215 $ 2.65
Retail 077 $ 1.53
Entertainment 0.28 $ 0.56
Recreation 0.88 $ 1.76
Vehicle Maintenance and Gas 193 $ 4.14
Car Rental 0.00 $ 2.14
Local Transportation 0.08 $ 0.17
Registration and other Fees 280 §$ 5.60
Other 0.39 $ 1.24
Total Day User Expenditure 11.76 $ 22.85
Overnight Users
Accommodation 314 § 7.08
Food and Beverage - Purchased at Store 285 $ 2.85
Groceries 491 $ 4.91
Retail 310 $ 6.20
Entertainment 047 $ 0.95
Recreation 0.00 $ 2.00
Vehicle Maintenance and Gas 422 $ 9.04
Car Rental 093 $ 1.99
Local Transportation 0.08 $ 0.18
Registration and other Fees 114 $ 2.28
Other 034 §$ 0.78
Total Overnight User Expenditure 2117 $ 38.23

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cyclist Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
3.60
1.26
1.76
0.32
0.10
1.83
0.00
0.07
2.02
8.93
19.89

5.93
3.39
5.65
3.05
3.66
1.53
6.11
0.00
0.00
5.57
0.92
35.80

P P D PP DA DDA NP

P P D PP D PP PP NP

7.86
2.75
3.51
0.64
0.21
13.27
7.25
0.48
4.04
20.09
60.10

5.93
4.09
6.83
10.29
12.36
5.16
7.79
1.28
1.28
18.79
1.27
75.08

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Horseback Rider Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
0.60
3.88
0.32
2.56
2.56
3.43
0.19
0.19
0.67
0.16
14.56

5.07
0.87
5.68
0.47
3.74
3.74
5.03
0.28
0.28
0.98
0.23
26.39

P P D PP DA DDA NP

P P D PP D PP PP NP

1.55
10.09
0.80
6.39
6.39
6.87
0.38
0.38
1.68
0.50
35.04

77.39
1.53
9.95
0.97
7.72
7.72

14.36
0.80
0.80
2.03
0.16

123.42

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Cross-Country Skier Expenditures

Day Users

Accommodation 0.00 $ -

Food and Beverage - Purchased at Restaurant etc 241§ 2.98
Groceries 1.04 $ 1.28
Retalil 0.00 $ 2.00
Entertainment 029 $ 0.58
Recreation 145 $ 2.90
Vehicle Maintenance and Gas 215 § 4.61
Car Rental 0.00 $ 2.14
Local Transportation 0.06 $ 0.12
Registration and other Fees 0.00 $ 2.00
Other 0.00 $ 3.17
Total Day User Expenditure 739 $ 21.77

Overnight Users

Accommodation 198 $ 4.45
Food and Beverage - Purchased at Store 179 $ 1.79
Groceries 3.08 $ 3.08
Retail 195 § 3.89
Entertainment 0.30 $ 0.59
Recreation 0.00 $ 2.00
Vehicle Maintenance and Gas 265 $ 5.68
Car Rental 058 $ 1.25
Local Transportation 0.05 $ 0.1
Registration and other Fees 071 $ 1.43
Other 021 $ 0.49
Total Overnight User Expenditure 13.30 $ 24.76

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Snowmobile Expenditures

Day Users

Overnight

Accommodation

Food and Beverage - Purchased at Restaurant etc

Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas
Car Rental

Local Transportation
Registration and other Fees
Other

Total Day User Expenditure

Users

Accommodation

Food and Beverage - Purchased at Store
Groceries

Retail

Entertainment

Recreation

Vehicle Maintenance and Gas

Car Rental

Local Transportation

Registration and other Fees

Other

Total Overnight User Expenditure

0.00
21.88
3.04
0.10
0.54
0.39
17.99
0.00
0.04
37.97
3.00
84.96

39.80
20.27
11.17
0.00
1.67
2.38
34.64
0.00
0.00
18.20
1.69
129.81

P P D PP DA DDA NP

P P D PP D PP PP NP

33.63
4.67
0.10
0.54
0.39

17.99
1.00
0.04

37.97
3.00

99.34

39.80
31.25
17.22
1.00
1.67
2.38
34.64
1.00
1.00
18.20
1.69
149.85

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Appendix 8 — Total Regional Expenditures

Total Region 1 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Local Non-Local Total
1,392,564 3,373 1,395,937
78,829 23,156 101,985
1,471,393 26,529 1,497,922
$ 6,519,584 $ 24147 $ 6,543,731
$ 4018916 $ 14,882 $ 4,033,798
$ 1,976,006 $ 9,568 $ 1,985,574
$ 1,488,335 $ 7,394 $ 1,495,729
$ 1,601,767 $ 7,887 $ 1,609,654
$ 5,152,277 $ 43,078 $ 5,195,355
$ 1,027,969 $ 12,737 % 1,040,706
$ 56,171 $ 813 $ 56,984
$ 3,071,910 $ 14,385 $ 3,086,295
$ 800,401 $ 5,803 $ 806,204
$ 25,713,336 $ 140,694 $ 25,854,030
$ 618,744 $ 378,047 $ 996,791
$ 623,402 $ 198,411 $ 821,812
$ 382,374 % 130,208 $ 512,582
$ 161,831 $ 107,349 $ 269,180
$ 173,800 $ 131,049 $ 304,849
$ 146,625 $ 96,615 $ 243,240
$ 512,550 $ 327,832 % 840,382
$ 20,549 $ 23,180 $ 43,729
$ 11,159 $ 15,179 $ 26,338
$ 208,976 $ 159,953 §$ 368,929
$ 77,345 $ 67,414 $ 144,759
$ 2,937,355 $ 1,635,236 $ 4,572,591
$ 618,744 $ 378,047 $ 996,791
$ 7142986 $ 222,558 $ 7,365,543
$ 4,401,290 $ 145,089 $ 4,546,380
$ 2,137,837 $ 116,918 $ 2,254,754
$ 1,662,135 $ 138,443 $ 1,800,578
$ 1,748,392 $ 104,502 $ 1,852,894
$ 5,664,827 $ 370911 $ 6,035,738
$ 1,048,518 $ 35917 $ 1,084,435
$ 67,330 $ 15,992 $ 83,322
$ 3,280,886 $ 174,338 $ 3,455,224
$ 877,746 $ 73,216 $ 950,963
$ 28,650,691 $ 1,775,930 $ 30,426,621

Economic Impact of the Trans Canada Trail in Ontario
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 2 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

3,183,553
219,544
3,403,097

15,502,016
9,650,115
4,790,652
3,606,452
4,153,918

12,495,908
2,630,882

133,410
9,356,468
1,813,526

64,133,349

PP PO PP PPN

3,532,092
3,117,831
1,997,849
570,810
687,955
547,357
2,196,041
213,208
53,510
2,525,708
247,663
15,690,024

PP DO PP LDDPR PO

3,532,092
18,619,848
11,647,963

5,361,462

4,294,407

4,701,275
14,691,949

2,844,091

186,920
11,882,176

2,061,190

79,823,373

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

11,375
43,893
55,269

94,894
60,623
35,399
27,232
33,116
149,838
45,108
2,755
81,806
19,021
549,791

770,733
461,568
303,624
203,727
250,463
184,537
637,811
48,597
28,774
369,373
125,881
3,385,089

770,733
556,462
364,247
239,127
277,695
217,653
787,650
93,706
31,529
451,179
144,901
3,934,880

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

3,194,928
263,437
3,458,366

15,596,910
9,710,737
4,826,052
3,633,684
4,187,034

12,645,746
2,675,991

136,165
9,438,274
1,832,547

64,683,140

4,302,824
3,579,400
2,301,473
774,537
938,417
731,894
2,833,852
261,806
82,284
2,895,081
373,544
19,075,113

4,302,824
19,176,310
12,012,210

5,600,589

4,572,101

4,918,928
15,479,599

2,937,796

218,450
12,333,355

2,206,091

83,758,254
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 3 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

3,876,951
168,762
4,045,712

24,820,215
12,704,051
4,032,588
6,281,076
6,329,139
9,885,544
1,557,897
362,852
4,485,491
2,841,485
73,300,338

PP PO PP PPN

2,028,470
1,659,838
897,884
419,599
164,466
301,488
1,180,781
93,399
19,203
603,315
125,673
7,494,118

PP DO PP LDDPR PO

2,028,470
26,480,053
13,601,936

4,452,187

6,445,543

6,630,627
11,066,325

1,651,296

382,055

5,088,806

2,967,158
80,794,456

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

8,759
49,035
57,794

89,176
47,028
17,588
28,814
27,739
91,968
31,686
3,315
22,620
17,709
377,644

1,050,144
460,578
216,699
315,598

98,714
238,185
355,484
104,554

30,776
154,243

69,512

3,094,487

1,050,144
549,754
263,727
333,186
127,528
265,924
447,453
136,240
34,091
176,863
87,221

3,472,132

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

3,885,709
217,797
4,103,506

24,909,391
12,751,080
4,050,176
6,309,891
6,356,878
9,977,513
1,589,582
366,167
4,508,111
2,859,194
73,677,983

3,078,614
2,120,416
1,114,583
735,198
263,181
539,673
1,536,265
197,954
49,980
757,558
195,185
10,588,605

3,078,614
27,029,807
13,865,663

4,785,373

6,573,071

6,896,551
11,513,778

1,787,536

416,146

5,265,669

3,054,380
84,266,588
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 4 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

13,444,809
580,787
14,025,596

86,073,591
44,056,158
13,984,541
21,782,035
21,948,709
34,281,906
5,402,602
1,258,328
15,655,155
9,853,937
254,196,963

PP PO PP PPN

6,974,815
5,749,800
3,072,545
1,451,727
543,208
1,018,384
4,058,349
321,859
64,556
2,085,097
434,122
25,774,460

PP DO PP LDDPR PO

6,974,815
91,823,391
47,128,703
15,436,267
22,325,243
22,967,093
38,340,255

5,724,461

1,322,884
17,640,252
10,288,059

279,971,423

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

55,541
94,181
149,721

565,489
298,220
111,530
182,718
175,902
583,197
200,929
21,019
143,442
112,298
2,394,744

2,003,981
884,462
415,177
606,061
188,798
456,675
681,281
200,732

59,028
296,040
133,494

5,925,728

2,003,981
1,449,951
713,397
717,592
371,516
632,577
1,264,478
401,660
80,047
439,481
245,792
8,320,472

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

13,500,350
674,967
14,175,318

86,639,080
44,354,378
14,096,071
21,964,753
22,124,611
34,865,104
5,603,531
1,279,348
15,698,596
9,966,235
256,591,708

8,978,796
6,634,262
3,487,722
2,057,788
732,006
1,475,059
4,739,630
522,591
123,584
2,381,137
567,616
31,700,188

8,978,796
93,273,341
47,842,100
16,153,859
22,696,759
23,599,670
39,604,734

6,126,122

1,402,931
18,079,733
10,533,851

288,291,896
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 5 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

31,264,244
964,045
32,228,289

157,819,754
134,486,650
20,644,884
42,150,858
43,021,189
113,929,965
69,282,023
2,133,640
50,106,922
8,638,221
642,214,105

PP PO PP PPN

6,978,742
10,703,134
4,727,532
2,000,185
898,229
1,430,969
4,255,167
870,661
240,021
2,328,945
446,807
34,880,392

PP DO PP LDDPR PO

6,978,742
168,522,888
139,214,182

22,645,069
43,049,087
44,452,158
118,185,132
70,152,684
2,373,661
52,435,867

9,085,028
677,094,497

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

15,788
56,912
72,700

140,306
98,665
19,130
36,529
42,940

215,984

229,738

6,814
41,590
11,424

843,119

825,329
559,495
277,403
292,886
163,338
272,370
453,548
120,216
43,741
269,402
53,208
3,330,936

825,329
699,800
376,068
312,016
199,867
315,310
669,532
349,955
50,555
310,992
64,632
4,174,056

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

31,280,032
1,020,957
32,300,988

157,960,060
134,585,315
20,664,013
42,187,386
43,064,129
114,145,949
69,511,762
2,140,454
50,148,512
8,649,645
643,057,224

7,804,071
11,262,629
5,004,935
2,293,071
1,061,568
1,703,339
4,708,716
990,877
283,762
2,598,347
500,015
38,211,329

7,804,071
169,222,688
139,590,250

22,957,084
43,248,954
44,767,467
118,854,664
70,502,639
2,424,216
52,746,859

9,149,660
681,268,553
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 6 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

13,437,915 311,114
664,288 432,524
14,102,203 743,638

$ 70,000,659 $ 11,735,029
$ 47,348,800 $ 5,639,437
$ 14,899,844 $ 191,129
$ 5,551,917 § 285,110
$ 16,545,162 $ 348,976
$ 85,066,517 $ 6,042,790
$ 11,952 $ 381,682
$ 3,774,776 $ 364,058
$ 71,850,308 $ 12,537,363
$ 7,929,738 § 921,825
$ 322,979,674 $ 38,447,398
$ 6,175,459 $ 10,380,145
$ 6,102,627 $ 14,577,415
$ 3,526,461 § 3,510,947
$ 912,726 $ 955,398
$ 183,519 $ 248,245
$ 355,355 § 529,249
$ 6,054,511 § 9,708,016
$ 194,936 $ 434,994
$ 2397 $ 546,431
$ 9,260,849 $ 20,554,569
$ 448,153 $ 543,480
$ 33,216,990 $ 61,988,888
$ 6,175,459 $ 10,380,145
$ 76,103,286 $ 26,312,444
$ 50,875,260 $ 9,150,383
$ 15,812,570 $ 1,146,527
$ 5,735,436 $ 533,355
$ 16,900,517 $ 878,226
$ 91,121,028 $ 15,750,806
$ 206,888 $ 816,676
$ 3,777,173 § 910,489
$ 81,111,157 $ 33,091,931
$ 8,377,891 $ 1,465,305
$ 356,196,664 $ 100,436,287

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

13,749,029
1,096,812
14,845,841

81,735,688
52,988,236
15,090,973
5,837,027
16,894,139
91,109,307
393,634
4,138,835
84,387,671
8,851,563
361,427,072

16,555,604
20,680,041
7,037,407
1,868,124
431,764
884,604
15,762,527
629,930
548,827
29,815,417
991,632
95,205,879

16,555,604
102,415,730
60,025,644
16,959,097
6,268,791
17,778,743
106,871,834
1,023,564
4,687,662
114,203,088
9,843,196
456,632,951
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 7 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

2,032,244
100,312
2,132,556

5,978,720
3,724,549
566,663
647,067
1,495,173
4,746,408
1,049,442
174,729
3,492,751
272,033
22,147,535

PP PO PP PPN

459,210
475,160
322,800
185,327
138,366
144,612
510,712
57,985
4,060
217,716
37,914
2,553,861

PP DO PP LDDPR PO

459,210
6,453,880
4,047,349

751,989

785,433
1,639,785
5,257,120
1,107,427

178,789
3,710,467

309,947

24,701,396

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

6,420
30,874
37,294

32,550
19,097
8,441
5,607
10,494
40,579
21,226
16,176
23,947
2,859
180,975

327,944
139,526
98,139
107,601
58,969
87,376
194,322
40,373
10,147
115,393
17,916
1,197,705

327,944
172,076
117,237
116,041
64,576
97,870
234,901
61,598
26,323
139,339
20,775
1,378,680

P PP P DN PO D PPN

P PP DL PPN PP DN

2,038,664
131,186
2,169,850

6,011,270
3,743,647
575,103
652,674
1,505,668
4,786,987
1,070,668
190,904
3,516,698
274,892
22,328,510

787,154
614,686
420,939
292,927
197,335
231,988
705,034
98,358
14,207
333,108
55,830
3,751,566

787,154
6,625,956
4,164,586

868,031

850,008
1,737,655
5,492,021
1,169,026

205,112
3,849,806

330,721

26,080,076
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 8 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

4,612,230
213,859
4,826,089

12,837,459
8,382,592
1,118,472
1,351,498
3,205,213
9,862,648
2,375,823
389,590
6,511,407
627,582

46,662,285

PP PO PP PPN

927,617
728,634
681,446
375,795
194,133
267,009
564,811
109,811
7,368
411,220
62,836
4,330,680

PP DO PP LDDPR PO

927,617
13,566,093
9,064,038
1,494,267
1,545,631
3,472,221
10,427,459
2,485,634
396,958
6,922,627
690,419
50,992,965

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

12,535
73,041
85,576

53,378
36,385
15,647
10,244
19,366
73,538
43,388
33,263
34,890
5,185
325,285

784,512
252,896
225,568
256,056
125,013
204,034
380,095
95,355
24,603
268,969
40,098
2,657,200

784,512
306,275
261,953
271,703
135,258
223,401
453,632
138,743
57,866
303,859
45,283
2,982,485

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

4,624,765
286,901
4,911,666

12,890,838
8,418,978
1,134,120
1,361,742
3,224,579
9,936,186
2,419,211
422,853
6,546,297
632,768

46,987,570

1,712,129
981,531
907,013
631,850
319,147
471,043
944,906
205,166

31,972
680,189
102,934

6,987,879

1,712,129
13,872,368
9,325,991
1,765,970
1,680,889
3,695,622
10,881,091
2,624,377
454,824
7,226,486
735,701
53,975,450
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 9 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

877,303
46,511
923,814

2,777,762
1,626,791
289,715
310,825
696,072
2,293,690
454,627
77,302
1,888,656
114,690
10,530,130

PP PO PP PPN

225,260
288,617
151,288
90,566
88,379
76,969
362,656
30,202
2,192
113,661
21,901
1,451,690

PP DO PP LDDPR PO

225,260
3,066,379
1,778,079

380,281

399,203

773,041
2,656,346

484,829

79,494
2,002,316
136,592
11,981,820

P PP DO PP D DR PO P

R A R R A A e e ] PP PO PP D PPN

P PP DO PP D DR PO P

3,574
14,893
18,467

34,487
12,085
6,039
4,251
7,651
31,750
8,691
6,306
32,417
2,230
145,908

154,963
96,083
49,804
51,347
33,849
43,147
123,425
19,534
4,672
57,164
9,495

643,483

154,963
130,570
61,889
57,386
38,101
50,798
155,174
28,225
10,978
89,581
11,725
789,391

P PP P DN PO D PPN P PP PO D PPN AR P

P PP DL PPN PP DN

880,877
61,404
942,281

2,812,249
1,638,875
295,754
315,076
703,723
2,325,440
463,318
83,608
1,921,073
116,921
10,676,038

380,223
384,700
201,093
141,913
122,228
120,116
486,080
49,736
6,864
170,825
31,396
2,095,174

380,223
3,196,949
1,839,968

437,668

437,304

823,839
2,811,520

513,054

90,472
2,091,897
148,317
12,771,211
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 10 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

1,484,962
66,674
1,651,637

7,501,210
3,747,942
2,255,702
714,030
4,082,761
6,026,452
698,530
273,602
6,454,285
2,073,593
33,828,106

PP PO PP PPN

713,646
1,103,928
544,935
216,584
39,109
141,612
1,519,902
26,094
10,044
657,099
119,834
5,092,787

PP DO PP LDDPR PO

713,646
8,605,138
4,292,878
2,472,286

753,139
4,224,373
7,546,355

724,624

283,646
7,111,384
2,193,426

38,920,893

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

15,071
99,014
114,085

253,071
98,911
22,810
13,665
33,353

228,590
18,727
21,770

363,871
39,037

1,093,807

1,441,271
1,756,828
879,882
337,056
105,443
511,342
1,815,575
174,347
100,425
707,835
164,872
7,994,876

1,441,271
2,009,899
978,794
359,866
119,108
544,696
2,044,165
193,074
122,195
1,071,706
203,909
9,088,682

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

1,500,033
165,688
1,665,721

7,754,281
3,846,854
2,278,512
727,695
4,116,114
6,255,043
717,258
295,372
6,818,156
2,112,630
34,921,913

2,154,917
2,860,756
1,424,818
553,640
144,551
652,955
3,335,477
200,440
110,469
1,364,934
284,706
13,087,663

2,154,917
10,615,037
5,271,671
2,832,152
872,246
4,769,069
9,590,520
917,698
405,841
8,183,090
2,397,336
48,009,576
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 11 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

2,613,539
71,029
2,684,568

15,263,723
5,055,113
2,667,244

872,257
1,373,952
11,320,880

175,611
20,373,376
10,335,969
67,438,125

PP PO PP PPN

1,485,903
793,141
562,015
111,486
104,975
95,324
1,341,596
24,415
2,173
699,777
74,918

5,295,724

PP DO PP LDDPR PO

1,485,903
16,056,864
5,617,127
2,778,730
977,232
1,469,276
12,662,476
24,415
177,785
21,073,154
10,410,887
72,733,849

P PP DO PP D DR PO P

PP PO PP D PPN

R A R R A A e e ]

P PP DO PP D DR PO P

9,185
40,546
49,730

253,563
38,771
5,169
5,035
5,405
145,115
14,920
805
284,763
37,716
791,263

865,700
632,657
428,291
176,027
114,215
105,435
814,979
57,458
27,993
469,604
50,273
3,742,632

865,700
886,220
467,062
181,196
119,250
110,840
960,094
72,379
28,798
754,367
87,990
4,533,896

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

2,622,723
111,575
2,734,299

15,517,286
5,093,884
2,672,413

877,292
1,379,357
11,465,994
14,920
176,417

20,658,140

10,373,685

68,229,388

2,351,603
1,425,797
990,306
287,513
219,190
200,759
2,156,576
81,874
30,166
1,169,381
125,192
9,038,356

2,351,603
16,943,084
6,084,190
2,959,925
1,096,482
1,580,116
13,622,570
96,794
206,583
21,827,521
10,498,877
77,267,744
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PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Total Region 12 Expenditures

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

1,537,938 4,324

41,797 25,052

1,579,735 29,376

$ 8,981,944 $ 119,367
$ 2,974,683 $ 18,252
$ 1,569,541 $ 2,433
$ 513,280 $ 2,370
$ 808,503 $ 2,545
$ 6,661,776 $ 68,314
$ -3 7,024
$ 103,338 $ 379
$ 11,988,722 $ 134,055
$ 6,082,205 $ 17,755
$ 39,683,993 $ 372,495
$ 874,380 $ 534,892
$ 466,724 $ 390,902
$ 330,718 $ 264,630
$ 65,604 $ 108,762
$ 61,773 $ 70,570
$ 56,094 $ 65,145
$ 789,463 $ 503,554
$ 14,367 $ 35,502
$ 1279 $ 17,296
$ 411,784 $ 290,155
$ 44,086 $ 31,063
$ 3,116,271 $ 2,312,471
$ 874,380 $ 534,892
$ 9,448,668 $ 510,269
$ 3,305,401 $ 282,882
$ 1,635,145 $ 111,196
$ 575,053 $ 72,941
$ 864,596 $ 67,690
$ 7,451,239 $ 571,868
$ 14,367 $ 42,526
$ 104,617 $ 17,675
$ 12,400,506 $ 424,211
$ 6,126,291 $ 48,818
$ 42,800,264 $ 2,684,967

P PP PO D PPN AR P

P PP P DN PO D PPN

P PP DL PPN PP DN

1,542,262
66,849
1,609,111

9,101,312
2,992,935
1,571,974
515,650
811,047
6,730,091
7,024
103,718
12,122,777
6,099,961
40,056,488

1,409,273
857,625
595,347
174,366
132,343
121,239
1,293,017
49,869
18,575
701,940
75,148

5,428,742

1,409,273
9,958,937
3,588,283
1,746,340
647,993
932,286
8,023,107
56,893
122,293
12,824,717
6,175,109
45,485,231
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Total Expenditures All Regions

Day User Days
Overnight User Days
Total User Days

Day Expenditures
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Overnight Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

Total Expenditures
Accommodation
Food and Beverage - Purchased at Restaurant etc
Groceries
Retail
Entertainment
Recreation
Vehicle Maintenance and Gas
Car Rental
Local Transportation
Registration and other Fees
Other
Total Day User Expenditure

79,758,253 457,058

3,216,437 983,121

82,974,690 1,440,179
$ 414,076,639 $ 13,395,456
$ 277,776,361 $ 6,382,356
$ 68,795,851 $ 444 883
$ 85,269,631 $ 608,969
$ 105,261,556 $ 715,375
$ 301,723,973 $ 7,714,741
$ 84,491,748 $ 1,015,857
$ 8,913,350 $ 477 474
$ 205,135,450 $ 13,715,150
$ 51,383,381 $ 1,192,863
$  1,602,827,940 $ 45,663,124
$ 30,994,338 $ 19,517,660
$ 31,812,835 $ 20,410,820
$ 17,197,846 $ 6,800,373
$ 6,562,239 $ 3,517,869
$ 3,277,912 % 1,588,666
$ 4,581,798 $ 2,794,111
$ 23,346,538 $ 15,995,923
$ 1,977,486 $ 1,354,842
$ 417,963 $ 909,065
$ 19,524,148 $ 23,712,698
$ 2,141,252 $ 1,306,704
$ 141,834,353 $ 97,908,732
$ 30,994,338 $ 19,517,660
$ 445889474 $ 33,806,276
$ 294,974,207 $ 13,182,729
$ 75,358,090 $ 3,962,752
$ 88,547,542 $ 2,197,636
$ 109,843,354 $ 3,509,486
$ 325,070,511 $ 23,710,665
$ 86,469,235 $ 2,370,699
$ 9,331,313 $ 1,386,539
$ 224,659,598 $ 37,427,848
$ 53,524,633 $ 2,499,567
$  1,744,662,294 $ 143,571,857

P PP P DN PO D PPN

P PP DL PPN PP DN

80,215,311
4,199,558
84,414,869

427,472,095
284,158,716
69,240,735
85,878,600
105,976,932
309,438,714
85,507,605
9,390,824
218,850,600
52,576,244
1,648,491,065

50,511,998
52,223,655
23,998,219
10,080,108
4,866,578
7,375,908
39,342,462
3,332,328
1,327,028
43,236,846
3,447,956
239,743,085

50,511,998
479,695,750
308,156,936

79,320,843

90,745,178
113,352,840
348,781,176

88,839,933

10,717,852
262,087,446

56,024,200

1,888,234,150
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Appendix 9 — Local User Durable Expenditure Calculations

Trans Canada Trail in Ontario

Economic Impact Study - Local User Durable Expenditure Calculations

PRCEAATERHOUSE(COPERS

Region 1

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 2

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
168,555 90,537 4,949 15,720 9,898
$ - 103 $ 263 $ 403 $ 60
17% 15% 3% 16% 1%

$ - 1,361,490 $ 32,539 § 1,000,967 $ 8,450 $ 2,403,446
$ 131 64 $ 125 $ 222 $ 95
17% 15% 3% 16% 1%

$ 3,775,808 848,618 $ 15,465 $ 551,401 $ 13,446 $§ 5,204,739

$ 3,775,808 2,210,108 $ 48,005 $ 1,552,368 $ 21,896 $ 7,608,185

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
380,094 204,161 11,160 35,449 22,320
$ - 103 $ 263 $ 403 $ 60
17% 15% 3% 16% 1%

$ - 3,070,175 $ 73,377 $ 2,257,192 $ 19,055 $ 5,419,799
$ 131 64 $ 125 § 222§ 95
17% 15% 3% 16% 1%

$ 8,514,490 1,913,643 $ 34,875 $ 1,243,416 $ 30,322 $ 11,736,746

$ 8,514,490 4,983,818 $ 108,251 $ 3,500,609 $ 49,376 $ 17,156,545
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Region 3

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 4

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
245,307 124,621 9,183 19,021 22,301
$ - 122§ 1,563 $ 539 § 89
23% 31% 10% 10% 10%

$ - 4,728,383 $ 1,435,244 § 979,104 §$ 191,546 $ 7,334,278
$ 127 66 $ 319 § 303 $ 65
23% 31% 10% 10% 10%

$ 7,165,426 2,561,854 $ 292,926 $ 550,406 $ 140,381 $ 10,710,992

$ 7,165,426 7,290,237 $ 1,728170 $ 1,529,510 $ 331,927 $ 18,045,270

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
850,697 432,172 31,844 65,963 77,336
$ - 122§ 1,563 $ 539 § 89
23% 31% 10% 10% 10%

$ - 16,397,478 $ 4,977,259 $ 3,395,419 $ 664,258 $ 25,434,415
$ 127 66 $ 319 § 303 § 65
23% 31% 10% 10% 10%

$ 24,848,856 8,884,208 $ 1,015,832 $ 1,908,742 $ 486,824 $ 37,144,463

$ 24,848,856 25,281,686 $ 5,993,091 §$ 5,304,161 $ 1,151,083 $ 62,578,877
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Region 5

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 6

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
1,910,967 996,870 100,767 125,958 161,946
$ - 195 § 280 $ 279§ 126
20% 27% 0% 14% 19%

$ - 51,513,259 $ -8 4,990,216 $ 3,856,591 $ 60,360,067
$ 169 146 $ 40 $ 95 $ 73
20% 27% 0% 14% 19%

$ 65,559,561 38,568,902 $ - $ 1,693,812 § 2,234,374 $ 108,056,649

$ 65,559,561 90,082,161 $ - $ 6,684,028 $ 6,090,966 $ 168,416,716

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
610,857 322,916 38,229 151,291 138,277
$ - 123§ 240 $ 355 § 81
26% 28% 5% 34% 13%

$ - 11,041,802 $ 477,103 $ 18,314,506 $ 1,409,508 $ 31,242,918
$ 124 78 $ 491§ 247§ 167
26% 28% 5% 34% 13%

$ 19,845,518 6,984,164 $ 976,073 $ 12,742,769 $ 2,909,615 $ 43,458,138

$ 19,845,518 18,025,965 $ 1,453,176 $ 31,057,274 $ 4,319,122 § 74,701,055
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Region 7

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 8

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
184,326 94,956 7,182 19,151 41,227
$ - 87 § 85 § 218 § 58
19% 22% 41% 19% 12%

$ - 1,767,986 $ 250,277 $ 780,701 $ 288,336 $ 3,087,301
$ 169 74 % 88 § 151§ 74
19% 22% 41% 19% 12%

$ 6,012,175 1,518,917 § 259,110 $ 540,761 $ 368,153 $ 8,699,115

$ 6,012,175 3,286,903 $ 509,387 $ 1,321,462 $ 656,489 $ 11,786,416

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
425,243 219,065 16,568 44,181 95,112
$ - 87 § 85 §$ 218§ 58
19% 22% 41% 19% 12%

$ - 4,078,765 $ 577,392 $ 1,801,087 $ 665,195 $ 7,122,439
$ 169 74 $ 88 $ 151§ 74
19% 22% 41% 19% 12%

$ 13,870,157 3,504,159 $ 597,770 $ 1,247,542 $ 849,332 $ 20,068,961

$ 13,870,157 7,582,924 $ 1,175,162 $ 3,048,629 $ 1,514,527 $ 27,191,400
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Region 9

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 10

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
77,713 40,034 3,028 8,074 17,382
$ - 87 § 85 § 218 § 58
19% 22% 41% 19% 12%

$ - 745393 $ 105,518 $ 329,148 $ 121,564 $ 1,301,623
$ 169 74 % 88 § 151§ 74
19% 22% 41% 19% 12%

$ 2,534,765 640,383 § 109,242 § 227,988 $ 155,215 $ 3,667,594

$ 2,534,765 1,385,776 $ 214,760 $ 557,136 $ 276,779 $ 4,969,216

Activity

| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
53,081 31,192 3,101 19,792 12,495
$ - 117§ 657 $ 481 $ 110
30% 29% 33% 40% 16%

$ - 1,043,754 $ 678,435 $ 3,769,815 $ 225412 $ 5,717,416
$ 158 61 § 114§ 284 § 110
30% 29% 33% 40% 16%

$ 2,507,675 545,071 $ 117,719 $ 2,225,836 $ 225412 $ 5,621,714

$ 2,507,675 1,588,825 $ 796,155 $ 5,995,651 $ 450,824 $ 11,339,130
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Region 11

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Region 12

Local Users

Per Person Durable Expenditure -
Equipment

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Equipment Expenditures

Per Person Durable Expenditure -
Clothing and Accessories

TCTO-ON Usage Percentage

TCTO-ON Related Durable
Clothing and Accessories
Expenditures

Total TCTO-ON Related Durable
Expenditures

Total Durable Expenditure

Total TCTO-ON Related Durable
Expenditure - Equipment

Total TCTO-ON Related Durable
Expenditure - Clothing and
Accessories

Total TCTO-ON Related Durable
Expenditure

Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
140,190 57,340 7,723 61,085 33,468
$ - 198 $ 130 $ 408 $ 58
14% 24% 0% 24% 14%
$ - 2,747,500 $ - $ 5,931,557 $ 264,101 $ 8,943,158
$ 171 108 § 70§ 279§ 75
14% 24% 0% 24% 14%
$ 3,404,100 1,498,636 $ - $ 4,056,138 $ 345257 $ 9,304,132
$ 3,404,100 4,246,136 $ - $ 9,987,695 $ 609,358 $ 18,247,290
Activity
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
82,495 33,742 4,545 35,945 19,694
$ - 198 $ 130 $ 408 $ 58
14% 24% 0% 24% 14%
$ - 1,616,768 $ - $ 3,490,427 $ 155,410 $ 5,262,605
$ 171 108 $ 70 $ 279 $ 75
14% 24% 0% 24% 14%
$ 2,003,144 881,873 $ - $ 2,386,836 $ 203,167 $ 5,475,020
$ 2,003,144 2,498,641 $ - $ 5,877,263 $ 358,577 $ 10,737,626
| Hiking/Walking Cycling Horseback Riding Snowmobiling Cross-country Skiing Total |
$ - 100,112,753 $ 8,607,145 $ 47,040,140 $ 7,869,427 $ 163,629,464
$ 160,041,677 68,350,428 $ 3,419,013 $ 29,375,647 $ 7,961,498 $ 269,148,263
$ 160,041,677 168,463,181 $ 12,026,158 $ 76,415,787 $ 15,830,925 $ 432,777,727
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Appendix 10 — Impact Results by Region and Totals

Table 1
Economic Impact of

Table 2
Economic Impact of

Table 3
Economic Impact of

Incremental User Expenditures
In Essex
(2003 Dollars)

Total User Expenditures
In Essex
(2003 Dollars)

Expenditures on Durable Goods
In Essex
(2003 Dollars)

Essex Ontario Essex Ontario Essex Ontario
Initial Expenditure $1,775,930 | $1,775,930 Initial Expenditure $30,426,622 | $30,426,622 Initial Expenditure $7,608,185 | $7.608,185
Value Added Value Added Value Added
Direct $667,505 $667,505 Direct $11,304,884 | $11,304,884 Direct $621,782 $621,782
Indirect & Induced $505,142 | $1,217,274 Indirect & Induced $8,166,257 | $20,598,470 Indirect & Induced $1,086,791 | $7,307,483
Total $1,172,647 | $1,884,779 Total $19,471,141 | $31,903,354 Total $1,708,573 | $7,929,265
Multiplier 0.66 1.06 Multiplier 0.64 1.05 Multiplier 0.22 1.04
Gross Output Gross Output Gross Output
Direct $1,775,930 | $1,775,930 Direct $30,426,622 | $30,426,622 Direct $7,608,185 | $7,608,185
Indirect & Induced $623,976 | $2,304,171 Indirect & Induced $8,814,385 | $38,474,573 Indirect & Induced $3,439,231 | $9,250,781
Total $2,399,906 | $4,080,101 Total $39,241,007 | $68,901,195 Total $11,047,416 | $16,858,966
Multiplier 1.35 2.30 Multiplier 1.29 2.26 Multiplier 1.45 2.22
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $358,201 $358,201 Direct $5,622,257 $5,622,257 Direct $382,987 $382,987
Indirect & Induced $318,252 $699,858 Indirect & Induced $5,078,701 | $11,748,979 Indirect & Induced $631,269 | $4,456,751
Total $676,453 | $1,058,059 Total $10,700,958 | $17,371,236 Total $1,014,256 | $4.839,738
Employment Employment Employment
Direct 15.7 16.7 Direct 239.4 239.4 Direct 12.5 125
Indirect & Induced 8.9 18.3 Indirect & Induced 141.2 310.0 Indirect & Induced 17.6 155.4
Total 246 34.0 Total 380.6 549.4 Total 30.1 84.0
Multiplier 1.57 217 Multiplier 1.59 2.29 Multiplier 2.41 13.43
Taxes Taxes Taxes
Federal $198,119 $305,909 Federal $3,159,564 $5,051,399 Federal $301,184 | $1,394,625
Provincial $286,394 $399,647 Provincial $5,094,336 $7,010,488 Provincial $195,220 $908,804
Local $73,062 $115,242 Local $1,298,780 $1,989,514 Local $40,254 $191,742
Total $557,575 $820,798 Total $9,552,680 | $14,051,401 Total $536,658 | $2,495,171
Imports Imports Imports
From Other Provinces $80,441 $142,115 From Other Provinces $1,278,513 $2,374,965 From Other Provinces $104,086 $489,161
From Other Countries $177,487 $305,048 From Other Countries $2,873,679 $5,169,638 From Other Countries $342,788 | $1,518,135
Total $257,928 $447,163 Total $4,152,192 $7,544,603 Total $446,874 | $2,007,296
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 4 Table 5 Table 6
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In Essex In Essex In Essex
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Essex Ontario Essex Ontario Essex Ontario
Initial Expenditure $4,886,695 | $4,886,695 Initial Expenditure $222,123 $222,123 Initial Expenditure $38,256,930 | $38,256,930
Value Added Value Added Value Added
Direct $2,517,865 | $2,517,865 Direct $112,045 $112,045 Direct $12,038,711 [ $12,038,711
Indirect & Induced $1,578,600 | $3,512,892 Indirect & Induced $55,782 $159,855 Indirect & Induced $9,308,830 | $28,065,808
Total $4,096,465 | $6,030,757 Total $167,827 $271,900 Total $21,347,541 | $40,104,519
Multiplier 0.84 1.23 Multiplier 0.76 1.22 Multiplier 0.56 1.05
Gross Output Gross Output Gross Output
Direct $4,886,695 | $4,886,695 Direct $222,123 $222,123 Direct $38,256,930 | $38,256,930
Indirect & Induced $2,889,993 | $6,896,848 Indirect & Induced $105,849 $312,733 Indirect & Induced $12,359,465 | $48,038,087
Total $7,776,688 | $11,783,543 Total $327,972 $534,856 Total $50,616,395 | $86,295,017
Multiplier 1.59 241 Multiplier 1.48 241 Multiplier 1.32 2.26
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $1,980,958 | $1,980,958 Direct $88,921 $88,921 Direct $6,094,165 $6,094,165
Indirect & Induced $993,107 | $2,098,516 Indirect & Induced $33,479 $95,553 Indirect & Induced $5,743,449 | $16,301,283
Total $2,974,065 | $4,079.474 Total $122,400 $184,474 Total $11,837,614 | $22,395,448
Employment Employment Employment
Direct 36.2 36.2 Direct 16 16 Direct 253.5 253.5
Indirect & Induced 248 53.6 Indirect & Induced 0.8 24 Indirect & Induced 159.6 467.8
Total 61.0 89.8 Total 24 4.0 Total 4131 637.4
Multiplier 1.69 248 Multiplier 1.50 2.50 Multiplier 1.63 2.51
Taxes Taxes Taxes
Federal $766,302 | $1,070,354 Federal $30,990 $48,233 Federal $3,491,738 $6,494,257
Provincial $629,683 $891,143 Provincial $26,824 $40,773 Provincial $5,316,380 $7,960,065
Local $189,113 $273,465 Local $8,553 $12,713 Local $1,347,587 $2,193,969
Total $1,685,098 | $2,234,962 Total $66,367 $101,719 Total $10,155,705 | $16,648,291
Imports Imports Imports
From Other Provinces $227,627 $345,903 From Other Provinces $9,975 $15,878 From Other Provinces $1,392,574 $2,880,004
From Other Countries $690,208 $997,738 From Other Countries $30,249 $45,932 From Other Countries $3,246,716 $6,733,705
Total $917,835 | $1,343,641 Total $40,224 $61,810 Total $4,639,290 $9,613,709

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 13

Economic Impact of

Incremental User Expenditures
In South-Western Region
(2003 Dollars)

Table 14

Economic Impact of

Total User Expenditures
In South-Western Region
(2003 Dollars)

Table 15

Economic Impact of

Expenditures on Durable Goods
In South-Western Region
(2003 Dollars)

South- Ontario South- Ontario South- Ontario
Western Western Western

Initial Expenditure $3,934,881 | $3,934,881 Initial Expenditure $83,758,253 | $83,758,253 Initial Expenditure $17,156,545 | $17,156,545
Value Added Value Added Value Added

Direct $1,503,853 | $1,503,853 Direct $32,817,006 | $32,817,006 Direct $1,048,486 $1,048,486

Indirect & Induced $751,982 | $2,671,861 Indirect & Induced $14,811,807 | $55,179,004 Indirect & Induced $1,417,176 | $16,832,096

Total $2,255,835 | $4,175,714 Total $47,628,813 | $87,996,010 Total $2,465,662 | $17,880,582

Multiplier 0.57 1.06 Multiplier 0.57 1.05 Multiplier 0.14 1.04
Gross Output Gross Output Gross Output

Direct $3,934,881 | $3,934,881 Direct $83,758,253 | $83,758,253 Direct $17,156,545 | $17,156,545

Indirect & Induced $498,689 | $4,998,482 Indirect & Induced $6,691,281 | $101,995,962 Indirect & Induced $8,658,550 | $20,860,619

Total $4,433,570 | $8,933,363 Total $90,449,534 | $185,754,215 Total $25,815,095 | $38,017,164

Multiplier 1.13 2.27 Multiplier 1.08 2.22 Multiplier 1.50 2.22
Wages & Salaries Wages & Salaries Wages & Salaries

Direct $772,658 $772,658 Direct $14,894,859 | $14,894,859 Direct $664,614 $664,614

Indirect & Induced $499,125 | $1,526,810 Indirect & Induced $9,684,037 | $31,342,926 Indirect & Induced $844,078 | $10,249,050

Total $1,271,783 | $2,299,468 Total $24,578,896 | $46,237,785 Total $1,508,692 | $10,913,664
Employment Employment Employment

Direct 34.1 34.1 Direct 646.6 646.6 Direct 246 246

Indirect & Induced 14.6 39.8 Indirect & Induced 280.9 825.8 Indirect & Induced 23.6 354.1

Total 48.7 73.9 Total 927.5 1,472.4 Total 48.2 378.7

Multiplier 1.43 217 Multiplier 1.43 2.28 Multiplier 1.96 15.39
Taxes Taxes Taxes

Federal $371,056 $670,820 Federal $7,295,450 | $13,616,515 Federal $437,544 $3,158,927

Provincial $621,682 $926,940 Provincial $14,924,892 | $21,173,001 Provincial $277,669 $2,058,923

Local $153,741 $263,581 Local $3,704,353 $5,892,527 Local $55,095 $432,380

Total $1,146,479 | $1,861,341 Total $25,924,695 | $40,682,043 Total $770,308 $5,650,230
Imports Imports Imports

From Other Provinces $144,982 $307,612 From Other Provinces $2,814,489 $6,274,541 From Other Provinces $142,220 $1,103,066

From Other Countries $318,867 $663,381 From Other Countries $6,283,382 | $13,688,910 From Other Countries $477,344 $3,423,410

Total $463,849 $970,993 Total $9,097,871 | $19,963,451 Total $619,564 $4,526,476
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited

Table 16 Table 17 Table 18
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In South-Western Region In South-Western Region In South-Western Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
South- Ontario South- Ontario South- Ontario
Western Western Western

Initial iture $47,398,670 | $47,398,670 Initial Expenditure $2,154,485 | $2,154,485 Initial iture $103,069,283 | $103,069,283
Value Added Value Added Value Added

Direct $24,414,540 | $24,414,540 Direct $1,086,785 | $1,086,785 Direct $34,952,277 | $34,952,277

Indirect & Induced $9,267,074 | $34,081,001 Indirect & Induced $214,020 | $1,550,513 Indirect & Induced $16,443,003 | $73,561,613

Total $33,681,614 | $58,495,541 Total $1,300,805 | $2,637,298 Total $51,395,280 | $108,513,890

Multiplier 0.71 1.23 Multiplier 0.60 1.22 Multiplier 0.50 1.05
Gross Output Gross Output Gross Output

Direct $47,398,670 | $47,398,670 Direct $2,154,485 | $2,154,485 Direct $103,069,283 | $103,069,283

Indirect & Induced $15,829,045 [ $66,896,213 Indirect & Induced $391,490 | $3,033,356 Indirect & Induced $15,741,321 | $125,889,937

Total $63,227,715 | $114,294,883 Total $2,545,975 | $5,187,841 Total $118,810,604 | $228,959,220

Multiplier 1.33 2.41 Multiplier 1.18 2.41 Multiplier 1.15 2.22
Wages & Salaries Wages & Salaries Wages & Salaries

Direct $19,211,361 | $19,211,361 Direct $862,487 $862,487 Direct $16,421,960 | $16,421,960

Indirect & Induced $6,241,638 | $20,357,646 Indirect & Induced $133,023 $926,824 Indirect & Induced $10,661,138 | $42,518,800

Total $25,452,999 | $39,569,007 Total $995,510 | $1,789,311 Total $27,083,098 | $58,940,760
Employment Employment Employment

Direct 351.4 351.4 Direct 15.8 15.8 Direct 687.0 687.0

Indirect & Induced 155.2 520.2 Indirect & Induced 3.1 234 Indirect & Induced 307.6 1,203.3

Total 506.6 871.6 Total 18.9 39.2 Total 994.6 1,890.3

Multiplier 1.44 248 Multiplier 1.20 248 Multiplier 1.45 275
Taxes Taxes Taxes

Federal $6,415,216 | $10,437,534 Federal $244,108 $470,763 Federal $7,977,102 | $17,246,205

Provincial $5,273,313 $8,681,568 Provincial $216,056 $397,464 Provincial $15,418,617 | $23,629,388

Local $1,588,074 $2,652,484 Local $70,668 $123,313 Local $3,830,116 $6,448,220

Total $13,276,603 | $21,771,586 Total $530,832 $991,540 Total $27,225,835 | $47,323,813
Imports Imports Imports

From Other Provinces $1,871,844 | $3,355,108 From Other Provinces $79,757 $154,011 From Other Provinces $3,036,466 $7,531,618

From Other Countries $5,728,246 |  $9,677,590 From Other Countries $243,812 $445,515 From Other Countries $7,004,538 | $17,557,835

Total $7,600,090 | $13,032,698 Total $323,569 $599,526 Total $10,041,004 | $25,089,453

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 25
Economic Impact of
Incremental User Expenditures
In The Niagara Region
(2003 Dollars)

Table 26
Economic Impact of
Total User Expenditures
In The Niagara Region
(2003 Dollars)

Table 27
Economic Impact of
Expenditures on Durable Goods
In The Niagara Region
(2003 Dollars)

Niagara Ontario Niagara Ontario Niagara Ontario
Region Region Region
Initial Expenditure $3,472,131 | $3,472,131 Initial Expenditure $84,266,588 | $84,266,588 Initial Expenditure $18,045,270 | $18,045,270
Value Added Value Added Value Added
Direct $1,410,546 | $1,410,546 Direct $28,755,352 | $28,755,352 Direct $893,928 $893,928
Indirect & Induced $918,865 | $2,514,782 Indirect & Induced $19,060,910 | $62,577,796 Indirect & Induced $1,298,834 | $17,725,188
Total $2,329,411 | $3,925,328 Total $47,816,262 | $91,333,148 Total $2,192,762 | $18,619,116
Multiplier 0.67 1.13 Multiplier 0.57 1.08 Multiplier 0.12 1.03
Gross Output Gross Output Gross Output
Direct $3,472,131 | $3,472,131 Direct $84,266,588 | $84,266,588 Direct $18,045,270 | $18,045,270
Indirect & Induced $1,188,369 | $4,792,551 Indirect & Induced $17,420,914 | $116,408,765 Indirect & Induced $7,237,284 | $21,740,280
Total $4,660,500 | $8,264,682 Total $101,687,502 | $200,675,353 Total $25,282,554 | $39,785,550
Multiplier 1.34 2.38 Multiplier 1.21 2.38 Multiplier 1.40 2.20
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $907,207 $907,207 Direct $17,156,070 | $17,156,070 Direct $577,810 $577,810
Indirect & Induced $596,853 | $1,446,655 Indirect & Induced $12,401,126 | $35,944,237 Indirect & Induced $773,723 | $10,707,707
Total $1,504,060 | $2,353,862 Total $29,557,196 | $53,100,307 Total $1,351,533 | $11,285,517
Employment Employment Employment
Direct 39.1 39.1 Direct 786.3 786.3 Direct 223 223
Indirect & Induced 17.2 38.2 Indirect & Induced 361.9 950.5 Indirect & Induced 218 353.2
Total 56.3 77.3 Total 1,148.2 1,736.8 Total 441 375.5
Multiplier 1.44 1.98 Multiplier 1.46 221 Multiplier 1.98 16.84
Taxes Taxes Taxes
Federal $425,459 $666,027 Federal $8,537,209 | $15,261,337 Federal $389,146 $3,293,511
Provincial $452,453 $685,566 Provincial $10,429,017 | $16,643,168 Provincial $255,600 $2,144,238
Local $113,349 $195,227 Local $2,596,908 $4,670,764 Local $54,423 $447,971
Total $991,261 | $1,546,820 Total $21,563,134 | $36,575,269 Total $699,169 $5,885,720
Imports Imports Imports
From Other Provinces $156,508 $277,953 From Other Provinces $3,588,564 $6,968,339 From Other Provinces $132,882 $1,134,119
From Other Countries $347,353 $627,095 From Other Countries $7,687,658 | $15,484,544 From Other Countries $412,025 $3,632,871
Total $503,861 $905,048 Total $11,276,222 | $22,452,883 Total $544,907 $4,766,990
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 28 Table 29 Table 30
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The Niagara Region In The Niagara Region In The Niagara Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Niagara Ontario Niagara Ontario Niagara Ontario
Region Region Region
Initial Expenditure $1,884.960 $1,884,960 Initial Expenditure $85,680 $85,680 Initial Expenditure $102,397,538 | $102,397,538
Value Added Value Added Value Added
Direct $971,008 $971,008 Direct $43,219 $43,219 Direct $29,692,499 | $29,692,499
Indirect & Induced $389,781 $1,355,254 Indirect & Induced $9,649 $61,661 Indirect & Induced $20,369,393 | $80,364,645
Total $1,360,789 $2,326,262 Total $52,868 $104,880 Total $50,061,892 | $110,057,144
Multiplier 0.72 1.23 Multiplier 0.62 1.22 Multiplier 0.49 1.07
Gross Output Gross Output Gross Output
Direct $1,884,960 $1,884,960 Direct $85,680 $85,680 Direct $102,397,538 | $102,397,538
Indirect & Induced $670,051 $2,660,342 Indirect & Induced $17,661 $120,631 Indirect & Induced $24,675,859 | $138,269,676
Total $2,555,011 $4,545,302 Total $103,341 $206,311 Total $127,073,397 | $240,667,214
Multiplier 1.36 241 Multiplier 1.21 241 Multiplier 1.24 2.35
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $764,029 $764,029 Direct $34,300 $34,300 Direct $17,768,180 | $17,768,180
Indirect & Induced $259,513 $809,559 Indirect & Induced $5,929 $36,858 Indirect & Induced $13,180,778 | $46,688,802
Total $1,023,542 $1,573,588 Total $40,229 $71,158 Total $30,948,958 | $64,456,982
Employment Employment Employment
Direct 14.0 14.0 Direct 0.6 0.6 Direct 809.2 809.2
Indirect & Induced 6.5 20.7 Indirect & Induced 0.2 1.0 Indirect & Induced 383.9 1,304.7
Total 205 34.7 Total 0.8 1.6 Total 1,193.1 2,113.9
Multiplier 1.46 248 Multiplier 1.33 2.67 Multiplier 1.47 2.61
Taxes Taxes Taxes
Federal $258,436 $414,917 Federal $9,891 $18,713 Federal $8,936,246 | $18,573,561
Provincial $213,334 $345,139 Provincial $8,775 $15,800 Provincial $10,693,392 | $18,803,206
Local $64,524 $105,485 Local $2,875 $4,904 Local $2,654,206 $5,123,639
Total $536,294 $865,541 Total $21,541 $39,417 Total $22,283,844 | $42,500,406
Imports Imports Imports
From Other Provinces $75,892 $133,426 From Other Provinces $3,242 $6,124 From Other Provinces $3,724,688 |  $8,108,582
From Other Countries $229,781 $384,861 From Other Countries $9,803 $17,718 From Other Countries $8,109,486 | $19,135,133
Total $305,673 $518,287 Total $13,045 $23,842 Total $11,834,174 | $27,243,715

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 37

Economic Impact of

Incremental User Expenditures
In South-Central Region
(2003 Dollars)

Table 38

Economic Impact of

Total User Expenditures
In South-Central Region
(2003 Dollars)

Table 39

Economic Impact of

Expenditures on Durable Goods
In South-Central Region
(2003 Dollars)

South- Ontario South- Ontario South- Ontario
Central Central Central
Initial Expenditure $8,320,472 | $8,320,472 Initial Expenditure $288,291,896 | $288,291,896 Initial Expenditure $62,578,878 | $62,578,878
Value Added Value Added Value Added
Direct $3,373,377 | $3,373,377 Direct $107,874,563 | $107,874,563 Direct $19,896,351 | $19,896,351
Indirect & Induced $3,712,441 | $5,859,577 Indirect & Induced $127,729,895 | $204,255,972 Indirect & Induced $24,996,005 | $44,672,558
Total $7,085,818 | $9,232,954 Total $235,604,458 | $312,130,535 Total $44,892,356 | $64,568,909
Multiplier 0.85 1.11 Multiplier 0.82 1.08 Multiplier 0.72 1.03
Gross Output Gross Output Gross Output
Direct $8,320,472 | $8,320,472 Direct $288,291,896 | $288,291,896 Direct $62,578,878 | $62,578,878
Indirect & Induced $6,430,690 | $11,416,141 Indirect & Induced $222,066,604 | $398,174,739 Indirect & Induced $32,488,005 | $75,392,738
Total $14,751,162 | $19,736,613 Total $510,358,500 | $686,466,635 Total $95,066,883 | $137,971,616
Multiplier 1.77 2.37 Multiplier 1.77 2.38 Multiplier 1.52 2.20
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $2,099,256 | $2,099,256 Direct $62,481,311 | $62,481,311 Direct $12,653,960 | $12,653,960
Indirect & Induced $2,258,439 | $3,393,993 Indirect & Induced $77,726,487 | $118,863,554 Indirect & Induced $14,832,580 | $26,482,888
Total $4,357,695 | $5,493,249 Total $140,207,798 | $181,344,865 Total $27,486,540 | $39,136,848
Employment Employment Employment
Direct 89.1 89.1 Direct 2,775.4 2,775.4 Direct 524.6 524.6
Indirect & Induced 61.5 89.7 Indirect & Induced 2,113.3 3,154.2 Indirect & Induced 402.5 777.5
Total 150.6 178.8 Total 4,888.7 5,929.6 Total 9271 1,302.1
Multiplier 1.69 2.01 Multiplier 1.76 2.14 Multiplier 1.77 248
Taxes Taxes Taxes
Federal $1,257,547 | $1,543,750 Federal $41,020,028 | $51,346,684 Federal $8,012,667 | $11,071,085
Provincial $1,298,365 | $1,629,837 Provincial $45,088,520 | $56,404,374 Provincial $5,136,901 $7,197,145
Local $333,867 $471,606 Local $11,432,928 | $15,981,618 Local $1,035,261 $1,553,513
Total $2,889,779 | $3,645,193 Total $97,541,476 | $123,732,676 Total $14,184,829 | $19,821,743
Imports Imports Imports
From Other Provinces $492,144 $672,803 From Other Provinces | $17,538,260 | $23,854,791 From Other Provinces $2,700,661 $3,932,991
From Other Countries | $1,134,541 | $1,503,142 From Other Countries | $39,814,704 | $52,985,438 From Other Countries $8,627,212 | $12,598,372
Total $1,626,685 | $2,175,945 Total $57,352,964 | $76,840,229 Total $11,327,873 | $16,531,363
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 40 Table 41 Table 42
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In South-Central Region In South-Central Region In South-Central Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
South- Ontario South- Ontario South- Ontario
Central Central Central
Initial Expenditure $8,724,100 $8,724,100 Initial Expenditure $396,550 $396,550 Initial Expenditure $351,267,324 | $351,267,324
Value Added Value Added Value Added
Direct $4,495,254 $4,495,254 Direct $200,031 $200,031 Direct $127,970,945 | $127,970,945
Indirect & Induced $4,198,691 $6,271,313 Indirect & Induced $174,481 $285,385 Indirect & Induced $152,900,381 | $249,213,915
Total $8,693,945 | $10,766,567 Total $374,512 $485,416 Total $280,871,326 | $377,184,860
Multiplier 1.00 1.23 Multiplier 0.94 1.22 Multiplier 0.80 1.07
Gross Output Gross Output Gross Output
Direct $8,724,100 $8,724,100 Direct $396,550 $396,550 Direct $351,267,324 | $351,267,324
Indirect & Induced $8,004,839 | $12,312,777 Indirect & Induced $337,445 $558,313 Indirect & Induced $254,892,054 | $474,125,790
Total $16,728,939 | $21,036,877 Total $733,995 $954,863 Total $606,159,378 | $825,393,114
Multiplier 1.92 241 Multiplier 1.85 241 Multiplier 1.73 2.35
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $3,536,617 $3,536,617 Direct $158,748 $158,748 Direct $75,294,019 | $75,294,019
Indirect & Induced $2,587,340 $3,746,372 Indirect & Induced $105,536 $170,589 Indirect & Induced $92,664,603 | $145,517,031
Total $6,123,957 $7,282,989 Total $264,284 $329,337 Total $167,958,622 | $220,811,050
Employment Employment Employment
Direct 64.7 64.7 Direct 29 29 Direct 3,302.9 3,302.9
Indirect & Induced 65.5 95.7 Indirect & Induced 26 4.3 Indirect & Induced 2,518.4 3,936.0
Total 130.2 160.4 Total 55 7.2 Total 5,821.3 7,238.9
Multiplier 2.01 248 Multiplier 1.90 248 Multiplier 1.76 219
Taxes Taxes Taxes
Federal $1,605,366 $1,898,625 Federal $68,480 $85,463 Federal $49,101,175 | $62,503,232
Provincial $1,311,560 $1,582,588 Provincial $57,890 $72,350 Provincial $50,283,311 | $63,673,869
Local $390,200 $488,210 Local $17,945 $22,697 Local $12,486,134 | $17,557,828
Total $3,307,126 $3,969,423 Total $144,315 $180,510 Total $111,870,620 | $143,734,929
Imports Imports Imports
From Other Provinces $490,162 $617,534 From Other Provinces $22,045 $28,348 From Other Provinces | $20,260,966 | $27,816,130
From Other Countries $1,453,486 $1,781,237 From Other Countries $65,390 $82,000 From Other Countries | $48,507,306 | $65,665,810
Total $1,943,648 $2,398,771 Total $87.435 $110,348 Total $68,768,272 | $93,481,940

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited

Economic Impact of the Trans Canada Trail in Ontario

(209)




PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

ALY U0lessaY 9LIDLI0U00T :80IN0G

DI YoJEasay AMBL0U09T :30in0g

PRI Yoleasay OUjW0u0aq 50i0g

676 L8018 [8781S5 LIS [6986L9'808 (767605798 [ejoL
CoUBI0IS (16508 (08259t HIS 06 seojuonensey|  [0150BIS [e9TS  JoseTS  eorees oL [szr'6o6eS Joizoers  ToRsuedls [Ga'neRls [ejo]
L019978 (08 019978 |08 xeLlonbrgoooeqol]  [oz%S [0S e |08 YeL lonbry g 0ooeqol|  [zh0’ees |08 wess |08 e oy § 000eqo]
I8 HBEIS (188 1BEIS (06 05 xelsnggfuodotg| (26977 |e9TEs |0 03 xel sng g uodosg|  |0iZ'88KS  (0loBHS |0 0§ xe] ‘sng g adoig
006166715 (06 BIZ909 [sa0closs | sexeLuoidaiiodiod| 1SS [0S 660'SS  [aar'Ls soe] loiq ajelodio|  (oge'sezs |0 0I6HS (600118 | soxeL 1ol gleiodio)
BLoes |08 08 B0L015S suell leges (0§ 0§ 66¢ Suel|  [e0'ss  |0g 03 899 ]
1555901 {08 08 ISHS50018 | YeLseoweg9spoon  faszpS |0 05 §TIs | veLsounegpspoo|  Ipli9les [0 03 7IL9IES | YL S9UMaG p Spoog
908 265615 (06 80165613 08 YeLsaeg pownold|  [r0g'leS |08 w0ses 08 YeL saeg pownoiq| (1979898 (06 197998 |08 Xe| $3es [epuold
80005698 |08 0406/8008 (899120748 | el wooujjeuostad| |Gy |08 0es e Ye auwoou| uosig|  |165050°78 |06 681695 (991607} | Xel euoou [euosiag
[ej01 16307 [BIOUIAO)] | [edapRd [ejo] 16307 [eIOUIAO)d |  [esapRd lejoL 1307 __m_o=_>o._n_ [elopa4
(steyioq ¢00z) (sselioq £00) (sieyoq ¢002)
uoifiay [eAuas-ynog uj uoifiay [eAuas-ynog uj uoifiay [eRuas-yno uj
saunypuadxg juaLnasy [y jo sjoedw x| d0UBUBJUIEYY [1Bi] JO S)oedu] Xe] UoRaNISU0) [1e1] Jo Sjoedu xe|
8 319eL Ly d19eL 9p 90eL
PRYIIT YoJeasay dLBLIOU0T :80IN0g DB Jeassy JuBLI0U0d :82nog
PaJILUIT YoIeasay ALBLOL0dT ;3003
QL9TELSUIS 919'186'5IS [nLE'h09GS |199'%E 1SS oL [061Gh9'ES (90948 L6679 Joss's g lejoL
ehL'178619 (6158858 (61 L6NS [980'10IS lloL|  [6S6L0818 [Lr6SIES  [9RLEGM RIS [0S seojUojensoay|  (1876eHS (96888 [oeglaes  [og 664 Uojeasey
609678 {08 6909678 [0 YeL onbrpoooedol| (0996678 |08 029988 (08 xeL oy poooeco]| {216l (06 s |8 e Jonbyy § oaoedo),
£1G8G1S (8198888 (08 0§ xeL 'sngpfedosd)  (LI9'SOETIS 1199 TS 108 08 xeLsng g fedosg|  (012'g0eg  [on'eaes |0 08 e 'sng p fadoig
90862675 (08 GOSHOBS [ 1LZGHS | seveLioidoleiodiod]  (0ISRTIS (0§ U501 S (206TNLS | SeveLloigapiodiod| [e00CES (06 VIS [BLESIES | seveL loid eieiodiod)
B9 |8 03 19198 swell o [0 S 52, 6175 suel| fzzis |08 08 L Sie]
16158618 |08 03 16/661§ | YeLseowegpspoog)  (960°L0L'88 08 08 90°20/98 | YeLseowegyspood]  |70TaES |06 03 P00 | YeL SoINag Y $poog)
0pL81T8 |06 0pL8178 |06 Yel saeg ool (19128 LIS |08 T YeL saeg pounoid| (665658 108 £8665S |08 Xe| S8lEg fpouolg
OIS |08 CORTSL'ES (968009148 | el swoou uosied)  \ZhLT661SS |08 PITSO0LIS (BTG UGS | veL ouoou uosieg|  [e6ULSS (06 129916 [002'8601§ | ¥eL auwooujjeuosiag
[630] [e207 [BIUIAOI] |  [eJ3PR] |eyoL 1207 [eIduIAOld [eA3po4 [6j0] 8207 [eIUIAOI] |  [elopo4
(steyioq §00) (sselioq £00) (stefioq £00)

olfiay [exjuas-yinog u|
§p005) 3jqRAnQ O Sainyipuadx3 Jo sjoedw xe
G olqeL

uoiBay [enuas-yjnog u|
sanjipuadx3 4as (B0 Jo sjoedw x|
Al

uoiBay [euas-yjnog uj
sanjipuadx3 Jasq [Ejuawalou] jo sjoedw x|

£h 808l

Economic Impact of the Trans Canada Trail in Ontario

(210)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 49

Economic Impact of

Incremental User Expenditures

In Toronto and Region

(2003 Dollars)

Table 50

Economic Impact of
Total User Expenditures
In Toronto and Region

(2003 Dollars)

Table 51
Economic Impact of
Expenditures on Durable Goods
In Toronto and Region
(2003 Dollars)

Toronto and| Ontario Toronto and Ontario Toronto and Ontario
Region Region Region
Initial Expenditure $4,174,056 | $4,174,056 Initial Exg $681,268,552 $681,268,552 Initial Ext $168,416,716 | $168,416,716
Value Added Value Added Value Added
Direct $1,669,482 | $1,669,482 Direct $239,042,960 |  $239,042,960 Direct $50,026,208 | $50,026,208
Indirect & Induced $1,628,017 | $2,891,808 Indirect & Induced $246,524,606 | $472,575,359 Indirect & Induced $65,206,442 | $124,675,765
Total $3,297,499 | $4,561,290 Total $485,567,566 $711,618,319 Total $115,232,650 | $174,701,973
Multiplier 0.79 1.09 Multiplier 0.71 1.04 Multiplier 0.68 1.04
Gross Output Gross Output Gross Output
Direct $4,174,056 | $4,174,056 Direct $681,268,552 $681,268,552 Direct $168,416,716 | $168,416,716
Indirect & Induced $2,616,357 [ $5,579,921 Indirect & Induced $360,713,472 | $901,491,949 Indirect & Induced $73,483,557 | $203,897,407
Total $6,790,413 | $9,753,977 Total $1,041,982,024 | $1,582,760,501 Total $241,900,273 | $372,314,123
Multiplier 1.63 2.34 Multiplier 1.53 2.32 Multiplier 1.44 2.21
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $970,636 $970,636 Direct $127,385,503 $127,385,503 Direct $32,539,425 | $32,539,425
Indirect & Induced $1,000,997 | $1,672,036 Indirect & Induced $150,180,681 | $271,619,430 Indirect & Induced $38,480,721 | $73,746,644
Total $1,971,633 | $2,642,672 Total $277,566,184 | $399,004,933 Total $71,020,146 | $106,286,069
Employment Employment Employment
Direct 41.4 41.4 Direct 5,493.9 5,493.9 Direct 1,490.2 1,490.2
Indirect & Induced 272 443 Indirect & Induced 4,068.7 7,280.4 Indirect & Induced 1,047.5 2,127.2
Total 68.6 85.7 Total 9,562.6 12,7743 Total 2,537.7 3,617.4
Multiplier 1.66 2.07 Multiplier 1.74 2.33 Multiplier 1.70 243
Taxes Taxes Taxes
Federal $575,838 $751,632 Federal $82,656,262 $114,941,298 Federal $20,551,401 | $30,027,966
Provincial $679,034 $871,226 Provincial $103,983,501 | $137,495,775 Provincial $13,182,503 | $19,535,678
Local $173,630 $249,292 Local $26,472,001 $39,066,627 Local $2,670,622 $4,214,635
Total $1,428,502 | $1,872,150 Total $213,111,764 $291,503,700 Total $36,404,526 | $53,778,279
Imports Imports Imports
From Other Provinces $221,898 $331,071 From Other Provinces $34,706,918 $55,046,758 From Other Provinces $6,965,123 | $10,713,933
From Other Countries $518,729 $738,554 From Other Countries $81,469,867 | $122,632,467 From Other Countries | $21,740,567 | $33,746,538
Total $740,627 | $1,069,625 Total $116,176,785 | $177,679,225 Total $28,705,690 | $44,460,471
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 52 Table 53 Table 54
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In Toronto and Region In Toronto and Region In Toronto and Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Toronto and Ontario Toronto and| Ontario Toronto and Ontario
Region Region Region
Initial Expenditure $6,632,043 $6,632,043 Initial Expenditure $301,457 $301,457 Initial Expenditure $849,986,725 $849,986,725
Value Added Value Added Value Added
Direct $3,417,171 $3,417,171 Direct $152,064 $152,064 Direct $289,221,232 $289,221,232
Indirect & Induced $2,628,198 $4,767,551 Indirect & Induced $101,638 $216,948 Indirect & Induced $311,832,686 $597,468,072
Total $6,045,369 |  $8,184,722 Total $253,702 $369,012 Total $601,053,918 | $886,689,304
Multiplier 0.91 1.23 Multiplier 0.84 1.22 Multiplier 0.71 1.04
Gross Output Gross Output Gross Output
Direct $6,632,043 $6,632,043 Direct $301,457 $301,457 Direct $849,986,725 | $849,986,725
Indirect & Induced $4,963,938 [  $9,360,148 Indirect & Induced $196,858 $424,429 Indirect & Induced $434,393,887 | $1,105,813,785
Total $11,595,981 | $15,992,191 Total $498,315 $725,886 Total $1,284,380,612 | $1,955,800,510
Multiplier 1.75 241 Multiplier 1.65 241 Multiplier 1.51 2.30
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $2,688,480 $2,688,480 Direct $120,680 $120,680 Direct $160,045,608 | $160,045,608
Indirect & Induced $1,635,191 $2,848,033 Indirect & Induced $61,357 $129,682 Indirect & Induced $188,722,759 | $345,495,756
Total $4,323,671 $5,536,513 Total $182,037 $250,362 Total $348,768,367 $505,541,364
Employment Employment Employment
Direct 49.2 49.2 Direct 22 22 Direct 6,986.3 6,986.3
Indirect & Induced 41.3 72.8 Indirect & Induced 1.5 3.3 Indirect & Induced 5117.7 9,410.9
Total 90.5 122.0 Total 3.7 55 Total 12,104.0 16,397.2
Multiplier 1.84 248 Multiplier 1.68 2.50 Multiplier 1.73 2.35
Taxes Taxes Taxes
Federal $1,125,285 $1,448,036 Federal $46,703 $65,222 Federal $103,254,366 $145,034,486
Provincial $920,425 |  $1,206,286 Provincial $39,857 $55,173 Provincial $117,205,861 | $157,086,626
Local $274,544 $371,137 Local $12,500 $17,254 Local $29,155,123 $43,298,516
Total $2,320,254 $3,025,459 Total $99,060 $137,649 Total $249,615,350 $345,419,628
Imports Imports Imports
From Other Provinces $339,015 $469,448 From Other Provinces $15,032 $21,550 From Other Provinces $41,687,073 $65,782,241
From Other Countries $1,026,929 [  $1,354,093 From Other Countries $45,549 $62,336 From Other Countries $103,255,983 | $156,441,341
Total $1,365,944 $1,823,541 Total $60,581 $83,886 Total $144,943,056 $222,223,582

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 61

Economic Impact of

Incremental User Expenditures
In Central Ontario
(2003 Dollars)

Table 62
Economic Impact of
Total User Expenditures
In Central Ontario
(2003 Dollars)

Table 63
Economic Impact of
Expenditures on Durable Goods
In Central Ontario
(2003 Dollars)

Central Ontario Central Ontario Central Ontario
Ontario Ontario Ontario

Initial Expenditure $100,436,287 | $100,436,287 Initial Expenditure $456,632,952 | $456,632,952 Initial Expenditure $74,701,056 | $74,701,056
Value Added Value Added Value Added

Direct $56,804,040 | $56,804,040 Direct $209,143,181 | $209,143,181 Direct $7,066,373 $7,066,373

Indirect & Induced $16,014,531 | $49,361,220 Indirect & Induced $74,320,975 | $253,830,575 Indirect & Induced $9,181,878 | $69,908,918

Total $72,818,571 | $106,165,260 Total $283,464,156 | $462,973,756 Total $16,248,251 | $76,975,291

Multiplier 0.73 1.06 Multiplier 0.62 1.01 Multiplier 0.22 1.03
Gross Output Gross Output Gross Output

Direct $100,436,287 | $100,436,287 Direct $456,632,952 | $456,632,952 Direct $74,701,056 | $74,701,056

Indirect & Induced $12,132,880 | $92,430,258 Indirect & Induced $20,099,567 | $468,052,652 Indirect & Induced $27,785,886 | $89,888,664

Total $112,569,167 | $192,866,545 Total $476,732,519 | $924,685,604 Total $102,486,942 | $164,589,720

Multiplier 1.12 1.92 Multiplier 1.04 2.03 Multiplier 1.37 2.20
Wages & Salaries Wages & Salaries Wages & Salaries

Direct $17,198,765 | $17,198,765 Direct $67,837,486 | $67,837,486 Direct $4,451,108 $4,451,108

Indirect & Induced $10,117,091 $27,558,760 Indirect & Induced $47,403,327 | $141,666,201 Indirect & Induced $5,450,049 | $42,162,545

Total $27,315,856 | $44,757,525 Total $115,240,813 | $209,503,687 Total $9,901,157 | $46,613,653
Employment Employment Employment

Direct 752.2 752.2 Direct 2,886.9 2,886.9 Direct 167.7 167.7

Indirect & Induced 291.2 723.2 Indirect & Induced 1,395.2 3,694.3 Indirect & Induced 152.1 1,374.3

Total 1,043.4 1,475.4 Total 4,282.1 6,581.2 Total 319.8 1,542.0

Multiplier 1.39 1.96 Multiplier 1.48 2.28 Multiplier 1.91 9.19
Taxes Taxes Taxes

Federal $8,611,040 | $13,665,300 Federal $35,731,580 | $63,763,019 Federal $2,878,655 | $13,546,248

Provincial $32,016,843 | $37,428,624 Provincial $114,841,738 | $145,658,246 Provincial $1,835,689 $8,815,774

Local $7,975,707 | $10,005,289 Local $28,558,158 | $40,198,506 Local $365,976 $1,850,772

Total $48,603,590 | $61,099,213 Total $179,131,476 | $249,619,771 Total $5,080,320 | $24,212,794
Imports Imports Imports

From Other Provinces $2,717,539 $5,680,928 From Other Provinces | $12,933,902 | $30,255,681 From Other Provinces $954,421 $4,680,776

From Other Countries $6,176,281 $12,376,764 From Other Countries $28,855,801 $63,500,377 From Other Countries $3,114,659 | $15,056,142

Total $8,893,820 | $18,057,692 Total $41,789,703 | $93,756,058 Total $4,069,080 | $19,736,918
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited

Table 64 Table 65 Table 66
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In Central Ontario In Central Ontario In Central Ontario
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Central Ontario Central Ontario Central Ontario
Ontario Ontario Ontario

Initial Expenditure $35,065,140 | $35,065,140 Initial Expenditure $1,593,870 | $1,593,870 Initial Expenditure $532,927,878 | $532,927,878
Value Added Value Added Value Added

Direct $18,062,196 | $18,062,196 Direct $803,994 $803,994 Direct $217,013,548 | $217,013,548

Indirect & Induced $8,368,780 | $25,212,317 Indirect & Induced $240,403 | $1,147,057 Indirect & Induced $83,743,256 | $324,886,550

Total $26,430,976 | $43,274,513 Total $1,044,397 | $1,951,051 Total $300,756,804 | $541,900,098

Multiplier 0.75 1.23 Multiplier 0.66 1.22 Multiplier 0.56 1.02
Gross Output Gross Output Gross Output

Direct $35,065,140 | $35,065,140 Direct $1,593,870 | $1,593,870 Direct $532,927,878 | $532,927,878

Indirect & Induced $14,752,112 | $49,489,259 Indirect & Induced $448,783 | $2,244,052 Indirect & Induced $48,334,236 [ $560,185,368

Total $49,817,252 | $84,554,399 Total $2,042,653 | $3,837,922 Total $581,262,114 | $1,093,113,246

Multiplier 1.42 241 Multiplier 1.28 241 Multiplier 1.09 2.05
Wages & Salaries Wages & Salaries Wages & Salaries

Direct $14,212,643 | $14,212,643 Direct $638,061 $638,061 Direct $72,926,655 $72,926,655

Indirect & Induced $5,487,171 | $15,060,178 Indirect & Induced $147,484 $685,656 Indirect & Induced $53,000,860 | $184,514,402

Total $19,699,814 [ $29,272,821 Total $785,545 [ $1,323,717 Total $125,927,515 | $257,441,057
Employment Employment Employment

Direct 259.9 259.9 Direct 1.7 1.7 Direct 3,066.3 3,066.3

Indirect & Induced 138.9 384.8 Indirect & Induced 3.6 17.3 Indirect & Induced 1,550.9 5,085.9

Total 398.8 644.7 Total 15.3 29.0 Total 4,617.2 8,152.2

Multiplier 1.53 2.48 Multiplier 1.31 2.48 Multiplier 1.51 2.66
Taxes Taxes Taxes

Federal $4,997,341 $7,708,262 Federal $194,600 $347,561 Federal $38,804,835 $77,656,828

Provincial $4,103,797 $6,413,460 Provincial $170,678 $293,562 Provincial $116,848,105 | $154,767,582

Local $1,232,915| $1,962,285 Local $55,239 $91,226 Local $28,979,373 $42,140,504

Total $10,334,053 | $16,084,007 Total $420,517 $732,349 Total $184,632,313 | $274,564,914
Imports Imports Imports

From Other Provinces $1,478,701 $2,482,081 From Other Provinces $63,744 $113,936 From Other Provinces | $13,952,067 $35,050,393

From Other Countries $4,450,610 $7,159,400 From Other Countries $191,476 $329,588 From Other Countries | $32,161,936 $78,886,107

Total $5,929,311 $9,641,481 Total $255,220 $443,524 Total $46,114,003 | $113,936,500

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited

Economic Impact of the Trans Canada Trail in Ontario

(213)




PRICEWATERHOUSE(QOPERS [

Tourism Advisory Services

POYLIT YoJEasay AUloW009T ‘300G

PRJILUIT YJeasay Juewou0dd :30nog

PR} YoIeasay dLjBWOu0d3 :8unog

716795 BLTS |05 071 TS (285 191 YIS (878'969'LLS [Bjo]]
RB0C0T LIS (81900728 (0LroE 68 [0S seoquopeastey|  [oreTelS o6 [ooeteS (VOGS T I e e e S I
cora9es |0 5619968 |08 XeL lonbrypossedo]|  [ogELIS |08 el 8 YeL1onbr g 0%%ed0]|  [696ELES |05 bo6cles |05 ¥eL Jonbr§ 020eq0]
099667615 (989562645 [0S 0§ xeL sngpfuedosg|  (ozzus  Jozzes (0§ 0§ Yel g huedoig|  (oBz79618 (9676 (08 05 e 'sng g fuadolg
966068028 |08 BOE'L9785 10890EV7)S | SareLwoigajelodiog)  Jogeuss {08 Rt (s | soeLiogaeiodoy| (06 |0 BIEOISS (o0 | sl woig aeiodioy
oorelss |08 05 097268 Swel| 091 [0 05 109 Swel [oevs |0 03 199t S|je]
7098758 103 0§ 1109By'SH | veLseameS R spoog|  pog'sgs {08 05 fgl% | YeLssomagyspood)  [easzizs |08 03 R967.71 | YeL SIS 5p00g
w6 g |03 w1z |08 Yel SoeS OUANY|  SEZRTIS |08 IS |08 Xel saeS powol| (€818 |08 0907 (08 Xe SoS AUl
000166518 |0 G7206H78 0089096y |  YeLowoaujpuosid|  [v06LES |08 0097l [ieoses | veLawoou puosiag|  [rS70NES |06 60,7975 51850958 | XeL awoou puosiag
[ej0] 307 _m_u=_>9_m_ [eiapa4 [ejoL 16307 [e1ouIAO)d [eiopa4 101 18307 [e1ouIAOld [eiapa4
(sselioq §00) (sselioq £007) (sseyioq ¢00z)
OlIBJuQ e U OlBJuQ (B89 u| OlIBJUQ (e U]
saunyipuady JuaLnasy Iy J0 sjoeduw xe| 90UBUBJUIE) |1eJ] Jo S}oedu xe] uoijansuo7 Jrel] Jo sjoedu) xe|
7L 9le] 1L 9leL 0L 319l
YU Y218saY JUjBLOL0IF :80inag
20196778 90586105 (97960518 [6h0'60,0%8 R T e e oL
LTS L0688 TrllIgR [Brrons s oL (o907 LIS RIS [ocraeeTes Jos sao ojensbey]  [166'160'6ES (08909 [eha'eLy aes [0S a4 U0feasiay
010758 [0S 010758 [0S YeL nbr poooedoL]  (6e0B0EES [0 B0R0EES [0S YeL lonbgoooedo]|  lsgysHs (08 BorSHs (08 e[ Jonbry§ 020eqo]
TL0SIS [2LL0sES 18 0§ vel snggfuadosg  IO9BUSELIS [BOR'LSELIS |08 03 Yel sngpfadosg) |G059RE'ES (206 9RE'ES (08 08 e 'sng p fuadoid
105 (08 0ZrSeEIS 1090078 | sexeLluoigaieodiog| [y 7S |08 00999898 (1SRLC00NS | SereLwoigaeiodiog]  [eig'Hzees |06 YN (B00LL6S | SeeL Joig aieiodio)
ST 1 0§ (71l SRl leesas (08 05 6058628 Swell 00 |os 08 190958 Sje]
BES0ETS (08 03 BESET | YeLseawagRSpooa|  [hEz el [0S 08 7I7CVES | YeL SRS R spooa|  (10'eses (0 05 JRESOES | YeL Se0ag 3 5poog
510978 108 510978 108 YeL saeg leounoig| (81986t (08 BI9GAHS [0S YeL SoS ouADK]| 1668095 (08 8650978 (08 Yel S9lES [0uOlg
011109818 (08 0TS [6OSTSS | el owoou uosiag)  IolLoN08S [0S COrCELOIS (100N | el owoou jeuosiag|  |/89'207)S |08 LG7M00H (059088 | XeL awony josig
HED B207 | jeuikosq | feispa [ejoL [e207 | [eloumosg | [esdpy [el0L [e207 | [eiouiholq | |eiopa4
(steoq ¢00c) (stefoqg ¢00c) (stefoq ¢0og)

OUBJUQ (2439 U]

§p00g) 9jeing o sainypuadx3 Jo sjoedu| xe]

69 9[qeL

OUBJUQ (2439 U]

sainypuadx3 43 [ejo] Jo Sioeduw| xe]

89 9[qeL

OUBJUQ [2AU39 U]

Sanypuadx3 Jasi) [euatuaiau] Jo Sjoedu| xe)

L92[qeL

Economic Impact of the Trans Canada Trail in Ontario

(214)



PRICEWATERHOUSE(QOPERS

Tourism Advisory Services

Table 73

Economic Impact of

Incremental User Expenditures
In The St. Lawrence Corridor
(2003 Dollars)

Table 74

Economic Impact of
Total User Expenditures
In The St. Lawrence Corridor

(2003 Dollars)

Table 75

Economic Impact of

Expenditures on Durable Goods
In The St. Lawrence Corridor
(2003 Dollars)

St. Lawrence Ontario St. Lawrence Ontario St. Lawrence Ontario
Corridor Corridor Corridor
Initial Expenditure $1,378,679 $1,378,679 Initial Expenditure $26,080,076 | $26,080,076 Initial Expenditure $11,786,416 | $11,786,416
Value Added Value Added Value Added
Direct $554,348 $554,348 Direct $9,858,578 $9,858,578 Direct $334,782 $334,782
Indirect & Induced $330,354 $944,973 Indirect & Induced $4,785,246 | $17,025,593 Indirect & Induced $636,154 | $12,022,118
Total $884,702 $1,499,321 Total $14,643,824 | $26,884,171 Total $970,936 | $12,356,900
Multiplier 0.64 1.09 Multiplier 0.56 1.03 Multiplier 0.08 1.05
Gross Output Gross Output Gross Output
Direct $1,378,679 $1,378,679 Direct $26,080,076 | $26,080,076 Direct $11,786,416 | $11,786,416
Indirect & Induced $340,640 $1,785,541 Indirect & Induced $1,591,504 | $31,327,841 Indirect & Induced $4,389,088 | $14,409,318
Total $1,719,319 $3,164,220 Total $27,671,580 | $57,407,917 Total $16,175,504 | $26,195,734
Multiplier 1.25 2.30 Multiplier 1.06 2.20 Multiplier 1.37 2.22
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $303,345 $303,345 Direct $4,316,204 $4,316,204 Direct $221,678 $221,678
Indirect & Induced $216,421 $541,467 Indirect & Induced $3,084,488 $9,606,437 Indirect & Induced $375,354 $7,351,255
Total $519,766 $844,812 Total $7,400,692 | $13,922,641 Total $597,032 $7,572,933
Employment Employment Employment
Direct 13.1 131 Direct 193.4 193.4 Direct 9.0 9.0
Indirect & Induced 6.4 14.2 Indirect & Induced 91.2 252.9 Indirect & Induced 11.0 260.1
Total 19.5 273 Total 284.6 446.3 Total 20.0 269.1
Multiplier 1.49 2.08 Multiplier 1.47 2.31 Multiplier 2.22 29.90
Taxes Taxes Taxes
Federal $150,031 $243,870 Federal $2,216,189 $4,126,806 Federal $170,002 $2,190,179
Provincial $215,998 $313,638 Provincial $4,585,148 $6,556,983 Provincial $109,692 $1,428,711
Local $52,709 $88,668 Local $1,124,168 $1,838,031 Local $22,552 $299,693
Total $418,738 $646,176 Total $7,925,505 | $12,521,820 Total $302,246 $3,918,583
Imports Imports Imports
From Other Provinces $55,187 $106,949 From Other Provinces $852,060 $1,966,422 From Other Provinces $59,987 $767,954
From Other Countries $124,131 $235,384 From Other Countries $1,914,564 $4,236,093 From Other Countries $177,834 $2,339,350
Total $179,318 $342,333 Total $2,766,624 $6,202,515 Total $237,821 $3,107,304
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 76 Table 77 Table 78
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The St. Lawrence Corridor In The St. Lawrence Corridor In The St. Lawrence Corridor
(2003 Dollars) (2003 Dollars) (2003 Dollars)
St. Lawrence Ontario St. Lawrence| Ontario St. Lawrence Ontario
Corridor Corridor Corridor
Initial $5,086,400 $5,086,400 Initial E; dli $231,200 $231,200 Initial E; dit $38,097,692 $38,097,692
Value Added Value Added Value Added
Direct $2,619,896 $2,619,896 Direct $116,624 $116,624 Direct $10,309,984 $10,309,984
Indirect & Induced $1,012,662 $3,657,321 Indirect & Induced $24,008 $166,387 Indirect & Induced $5,445,408 $29,214,098
Total $3,632,558 $6,277,217 Total $140,632 $283,011 Total $15,755,392 $39,524,082
Multiplier 0.71 1.23 Multiplier 0.61 1.22 Multiplier 0.41 1.04
Gross Output Gross Output Gross Output
Direct $5,086,400 $5,086,400 Direct $231,200 $231,200 Direct $38,097,692 $38,097,692
Indirect & Induced $1,730,901 $7,178,702 Indirect & Induced $43,852 $325,513 Indirect & Induced $6,024,444 $46,062,672
Total $6,817,301 | $12,265,102 Total $275,052 $556,713 Total $44,122,136 $84,160,364
Multiplier 1.34 241 Multiplier 1.19 241 Multiplier 1.16 2.21
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $2,061,585 $2,061,585 Direct $92,554 $92,554 Direct $4,630,436 $4,630,436
Indirect & Induced $680,407 |  $2,184,606 Indirect & Induced $14,906 $99,459 Indirect & Induced $3,474,748 $17,057,151
Total $2,741,992 $4,246,191 Total $107,460 $192,013 Total $8,105,184 $21,687,587
Employment Employment Employment
Direct 37.7 37.7 Direct 17 1.7 Direct 204.1 204.1
Indirect & Induced 17.2 55.9 Indirect & Induced 0.4 2.6 Indirect & Induced 102.6 515.6
Total 54.9 93.6 Total 21 4.3 Total 306.7 719.7
Multiplier 1.46 2.48 Multiplier 1.24 2.53 Multiplier 1.50 3.53
Taxes Taxes Taxes
Federal $690,965 $1,119,959 Federal $26,351 $50,512 Federal $2,412,542 $6,367,497
Provincial $567,499 $931,556 Provincial $23,291 $42,648 Provincial $4,718,131 $8,028,342
Local $170,687 $284,640 Local $7,605 $13,233 Local $1,154,325 $2,150,957
Total $1,429,151 $2,336,155 Total $57,247 $106,393 Total $8,284,998 $16,546,796
Imports Imports Imports
From Other Provinces $202,673 $360,040 From Other Provinces $8,652 $16,528 From Other Provinces $920,699 $2,750,904
From Other Countries $613,988 $1,038,512 From Other Countries $26,152 $47,808 From Other Countries $2,118,550 $6,623,251
Total $816,661 $1,398,552 Total $34,804 $64,336 Total $3,039,249 $9,374,155

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 85

Economic Impact of

Incremental User Expenditures

In The Ottawa Region

(2003 Dollars)

Table 86

Economic Impact of

Total User Expenditures
In The Ottawa Region
(2003 Dollars)

Ottawa Ontario Ottawa Ontario
Region Region
Initial Exp $2,982,484 $2,982,484 Initial Exp $53,975,449 | $53,975,449
Value Added Value Added
Direct $1,229,913 $1,229,913 Direct $20,192,193 | $20,192,193
Indirect & Induced $763,295 $2,042,294 Indirect & Induced $10,655,627 | $35,704,201
Total $1,993,208 $3,272,207 Total $30,847,820 | $55,896,394
Multiplier 0.67 1.10 Multiplier 0.57 1.04
Gross Output Gross Output
Direct $2,982,484 $2,982,484 Direct $53,975,449 | $53,975,449
Indirect & Induced $899,925 $3,879,917 Indirect & Induced $5,479,685 | $66,029,763
Total $3,882,409 $6,862,401 Total $59,455,134 | $120,005,212
Multiplier 1.30 2.30 Multiplier 1.10 2.22
Wages & Salaries Wages & Salaries
Direct $674,735 $674,735 Direct $9,238,177 |  $9,238,177
Indirect & Induced $497,495 $1,173,908 Indirect & Induced $6,841,932 | $20,184,006
Total $1,172,230 $1,848,643 Total $16,080,109 | $29,422,183
Employment Employment
Direct 28.9 28.9 Direct 410.5 410.5
Indirect & Induced 144 30.9 Indirect & Induced 197.5 533.5
Total 433 59.8 Total 608.0 944.0
Multiplier 1.50 2.07 Multiplier 1.48 2.30
Taxes Taxes
Federal $338,806 $531,787 Federal $4,798,115 |  $8,669,855
Provincial $481,275 $679,376 Provincial $9,102,748 | $13,051,985
Local $118,158 $190,696 Local $2,241,344 |  $3,662,253
Total $938,239 $1.401,859 Total $16,142,207 | $25,384,093
Imports Imports
From Other Provinces $124,810 $229,831 From Other Provinces $1,869,404 $4,117,818
From Other Countries $280,945 $510,691 From Other Countries $4,205,635 $8,940,174
Total $405,755 $740,522 Total $6,075,039 | $13,057,992
Source: Econometric Research Limited Source: Econometric Research Limited
Table 87 Table 88
Economic Impact of Economic Impact of
Expenditures on Durable Goods All Recurrent Expenditures
In The Ottawa Region In The Ottawa Region
(2003 Dollars) (2003 Dollars)
Ottawa Ontario Ottawa Ontario
Region Region
Initial Expenditure $27,191,400 [ $27,191,400 Initial Expenditure $81,166,849 $81,166,849
Value Added Value Added
Direct $1,350,962 | $1,350,962 Direct $21,543,155 $21,543,155
Indirect & Induced $1,925,168 | $27,156,551 Indirect & Induced $12,580,795 $62,860,752
Total $3,276,130 | $28,507,513 Total $34,123,950 $84,403,907
Multiplier 0.12 1.05 Multiplier 0.42 1.04
Gross Output Gross Output
Direct $27,191,400 | $27,191,400 Direct $81,166,849 $81,166,849
Indirect & Induced $7,039,135 | $33,242,465 Indirect & Induced $12,518,820 $99,272,228
Total $34,230,535 | $60,433,865 Total $93,685,669 | $180,439,077
Multiplier 1.26 222 Multiplier 1.15 222
Wages & Salaries Wages & Salaries
Direct $862,135 $862,135 Direct $10,100,312 $10,100,312
Indirect & Induced $1,141,108 | $16,608,711 Indirect & Induced $7,983,040 $36,792,717
Total $2,003,243 | $17,470,846 Total $18,083,352 $46,893,029
Employment Employment
Direct 33.3 333 Direct 443.8 443.8
Indirect & Induced 32.0 587.4 Indirect & Induced 2295 1,120.9
Total 65.3 620.7 Total 673.3 1,564.7
Multiplier 1.96 18.64 Multiplier 1.52 3.53
Taxes Taxes
Federal $578,943 $5,042,623 Federal $5,377,058 $13,712,478
Provincial $370,561 $3,289,135 Provincial $9,473,309 $16,341,120
Local $74,757 $691,394 Local $2,316,101 $4,353,647
Total $1,024,261 $9,023,152 Total $17,166,468 $34,407,245
Imports Imports
From Other Provinces $195,545 $1,771,678 From Other Provinces $2,064,949 $5,889,496
From Other Countries $617,011 $5,396,908 From Other Countries $4,822,646 $14,337,082
Total $812,556 | $7,168,586 Total $6,887,595 $20,226,578

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 93

Economic Impact of

Incremental User Expenditures
In The Eastern Region
(2003 Dollars)

Table 94
Economic Impact of
Total User Expenditures
In The Eastern Region
(2003 Dollars)

Table 95

Economic Impact of

Expenditures on Durable Goods

In The Eastern Region

(2003 Dollars)

Eastern Ontario Eastern Ontario Eastern Ontario
Region Region Region
Initial Expenditure $789,390 $789,390 Initial Expenditure $12,771,211 | $12,771,211 Initial Expenditure $4,969,217 $4,969,217
Value Added Value Added Value Added
Direct $319,742 $319,742 Direct $5,079,418 $5,079,418 Direct $707,825 $707,825
Indirect & Induced $206,318 $526,335 Indirect & Induced $2,836,766 $8,023,016 Indirect & Induced $926,612 $4,501,912
Total $526,060 $846,077 Total $7,916,184 | $13,102,434 Total $1,634,437 $5,209,737
Multiplier 0.67 1.07 Multiplier 0.62 1.03 Multiplier 0.33 1.05
Gross Output Gross Output Gross Output
Direct $789,390 $789,390 Direct $12,771,211 | $12,771,211 Direct $4,969,217 | $4,969,217
Indirect & Induced $241,083 $1,000,107 Indirect & Induced $2,352,258 | $15,012,814 Indirect & Induced $1,798,717 $6,075,047
Total $1,030,473 $1,789,497 Total $15,123,469 | $27,784,025 Total $6,767,934 | $11,044,264
Multiplier 1.31 2.27 Multiplier 1.18 2.18 Multiplier 1.36 2.22
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $166,742 $166,742 Direct $2,108,557 $2,108,557 Direct $476,602 $476,602
Indirect & Induced $131,438 $301,361 Indirect & Induced $1,779,051 $4,547,076 Indirect & Induced $549,017 |  $2,716,188
Total $298,180 $468,103 Total $3,887,608 $6,655,633 Total $1,025,619 $3,192,790
Employment Employment Employment
Direct 7.3 7.3 Direct 93.8 93.8 Direct 243 243
Indirect & Induced 3.8 7.9 Indirect & Induced 51.8 119.4 Indirect & Induced 15.0 89.2
Total 1.1 15.2 Total 145.6 213.2 Total 39.3 1135
Multiplier 1.52 2.08 Multiplier 1.55 2.27 Multiplier 1.62 4.67
Taxes Taxes Taxes
Federal $86,854 $135,634 Federal $1,173,243 | $1,975,895 Federal $290,412 $912,439
Provincial $133,227 $185,809 Provincial $2,488,950 $3,348,543 Provincial $187,977 $594,887
Local $32,979 $52,909 Local $617,503 $939,388 Local $38,860 $126,352
Total $253,060 $374,352 Total $4,279,696 $6,263,826 Total $517,249 $1,633,678
Imports Imports Imports
From Other Provinces $33,246 $61,011 From Other Provinces $468,999 $949,153 From Other Provinces $101,403 $323,773
From Other Countries $74,281 $132,051 From Other Countries $1,049,321 $2,026,322 From Other Countries $290,199 $986,283
Total $107,527 $193,062 Total $1518,320 | $2,975,475 Total $391,602 | $1,310,056
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 96 Table 97 Table 98
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The Eastern Region In The Eastern Region In The Eastern Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Eastern Ontario Eastern Ontario Eastern Ontario
Region Region Region
Initial Expenditure $5,572,050 $5,572,050 Initial Expenditure $253,275 $253,275 Initial Expenditure $17,993,703 $17,993,703
Value Added Value Added Value Added
Direct $2,870,195 $2,870,195 Direct $127,759 $127,759 Direct $5,915,002 $5,915,002
Indirect & Induced $1,347,966 |  $4,006,371 Indirect & Induced $38,978 $182,275 Indirect & Induced $3,802,356 $12,707,203
Total $4,218,161 $6,876,566 Total $166,737 $310,034 Total $9,717,358 $18,622,205
Multiplier 0.76 1.23 Multiplier 0.66 1.22 Multiplier 0.54 1.03
Gross Output Gross Output Gross Output
Direct $5,572,050 $5,572,050 Direct $253,275 $253,275 Direct $17,993,703 $17,993,703
Indirect & Induced $2,389,834 | $7,864,125 Indirect & Induced $73,220 $356,592 Indirect & Induced $4,224,195 $21,444,453
Total $7,961,884 | $13,436,175 Total $326,495 $609,867 Total $22,217,898 $39,438,156
Multiplier 1.43 241 Multiplier 1.29 241 Multiplier 1.23 2.19
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $2,258,465 $2,258,465 Direct $101,391 $101,391 Direct $2,686,550 $2,686,550
Indirect & Induced $881,024 [  $2,393,152 Indirect & Induced $23,849 $108,956 Indirect & Induced $2,351,917 $7,372,220
Total $3,139,489 $4,651,617 Total $125,240 $210,347 Total $5,038,467 $10,058,770
Employment Employment Employment
Direct 413 413 Direct 1.9 1.9 Direct 120.0 120.0
Indirect & Induced 225 61.1 Indirect & Induced 0.6 2.8 Indirect & Induced 67.4 211.4
Total 63.8 102.4 Total 25 4.7 Total 187.4 3314
Multiplier 1.54 248 Multiplier 1.32 247 Multiplier 1.56 2.76
Taxes Taxes Taxes
Federal $796,532 $1,224,712 Federal $31,030 $55,222 Federal $1,494,685 $2,943,556
Provincial $654,697 $1,019,017 Provincial $27,226 $46,643 Provincial $2,704,153 $3,990,073
Local $196,812 $311,819 Local $8,811 $14,496 Local $665,174 $1,080,236
Total $1,648,041 $2,555,548 Total $67,067 $116,361 Total $4,864,012 $8,013,865
Imports Imports Imports
From Other Provinces $236,863 $394,418 From Other Provinces $10,209 $18,105 From Other Provinces $580,611 $1,291,031
From Other Countries $710,933 $1,137,669 From Other Countries $30,579 $52,374 From Other Countries $1,370,099 $3,064,979
Total $947,796 $1,532,087 Total $40,788 $70.479 Total $1,950,710 $4,356,010

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 105

Economic Impact of

Incremental User Expenditures
In The North-Central Region
(2003 Dollars)

Table 106
Economic Impact of
Total User Expenditures
In The North-Central Region
(2003 Dollars)

Table 107

Economic Impact of

Expenditures on Durable Goods
In The North-Central Region
(2003 Dollars)

North- Ontario North- Ontario North- Ontario
Central Central Central
Initial Expenditure $9,088,683 $9,088,683 Initial Expenditure $48,009,577 | $48,009,577 Initial Expenditure $11,339,130 | $11,339,130
Value Added Value Added Value Added
Direct $3,605,209 $3,605,209 Direct $19,746,068 | $19,746,068 Direct $619,138 $619,138
Indirect & Induced $2,110,515 $5,975,725 Indirect & Induced $10,711,279 | $30,359,037 Indirect & Induced $934,594 | $10,953,196
Total $5,715,724 $9,580,934 Total $30,457,347 | $50,105,105 Total $1,553,732 | $11,572,334
Multiplier 0.63 1.05 Multiplier 0.63 1.04 Multiplier 0.14 1.02
Gross Output Gross Output Gross Output
Direct $9,088,683 $9,088,683 Direct $48,009,577 | $48,009,577 Direct $11,339,130 | $11,339,130
Indirect & Induced $1,915,188 | $11,185,832 Indirect & Induced $10,281,122 | $56,829,621 Indirect & Induced $5,258,245 | $13,524,597
Total $11,003,871 | $20,274,515 Total $58,290,699 | $104,839,198 Total $16,597,375 | $24,863,727
Multiplier 1.21 2.23 Multiplier 1.21 2.18 Multiplier 1.46 2.19
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $1,828,516 $1,828,516 Direct $8,360,556 $8,360,556 Direct $382,168 $382,168
Indirect & Induced $1,341,217 $3,379,535 Indirect & Induced $6,849,487 | $17,369,980 Indirect & Induced $556,500 $6,578,014
Total $3,169,733 $5,208,051 Total $15,210,043 | $25,730,536 Total $938,668 $6,960,182
Employment Employment Employment
Direct 79.8 79.8 Direct 355.4 355.4 Direct 1.7 1.7
Indirect & Induced 37.9 88.4 Indirect & Induced 193.3 454.3 Indirect & Induced 15.2 208.7
Total 177 168.2 Total 548.7 809.7 Total 26.9 220.4
Multiplier 1.47 2.1 Multiplier 1.54 2.28 Multiplier 2.30 18.84
Taxes Taxes Taxes
Federal $930,091 $1,613,612 Federal $4,572,715 $7,588,717 Federal $275,790 $2,044,566
Provincial $1,555,671 $2,153,673 Provincial $9,920,653 | $12,924,295 Provincial $184,619 $1,329,307
Local $401,283 $618,847 Local $2,543,725 $3,611,332 Local $40,480 $276,873
Total $2,887,045 $4,286,132 Total $17,037,093 | $24,124,344 Total $500,889 $3,650,746
Imports Imports Imports
From Other Provinces $359,269 $697,058 From Other Provinces $1,856,942 $3,533,619 From Other Provinces $94,000 $694,945
From Other Countries $767,413 $1,494,945 From Other Countries $3,959,840 $7,610,449 From Other Countries $303,552 $2,304,594
Total $1,126,682 $2,192,003 Total $5,816,782 | $11,144,068 Total $397,552 $2,999,539
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 108 Table 109 Table 110
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The North-Central Region In The North-Central Region In The North-Central Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
North- Ontario North- Ontario North- Ontario
Central Central Central
Initial Expenditure $14,509,770 | $14,509,770 Initial Expenditure $659,535 $659,535 Initial Expenditure $60,008,242 $60,008,242
Value Added Value Added Value Added
Direct $7,475,751 $7,475,751 Direct $332,689 $332,689 Direct $20,697,895 $20,697,895
Indirect & Induced $3,666,111 | $10,431,014 Indirect & Induced $110,536 $474,646 Indirect & Induced $11,756,409 $41,786,879
Total $11,141,862 | $17,906,765 Total $443,225 $807,335 Total $32,454,304 $62,484,774
Multiplier 0.77 1.23 Multiplier 0.67 1.22 Multiplier 0.54 1.04
Gross Output Gross Output Gross Output
Direct $14,509,770 [ $14,509,770 Direct $659,535 $659,535 Direct $60,008,242 $60,008,242
Indirect & Induced $6,500,500 | $20,478,395 Indirect & Induced $206,206 $928,577 Indirect & Induced $15,745,573 $71,282,795
Total $21,010,270 | $34,988,165 Total $865,741 | $1,588,112 Total $75,753,815 [ $131,291,037
Multiplier 1.45 241 Multiplier 1.31 241 Multiplier 1.26 2.19
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $5,881,693 $5,881,693 Direct $264,026 $264,026 Direct $9,006,750 $9,006,750
Indirect & Induced $2,385,261 $6,231,246 Indirect & Induced $67,627 $283,721 Indirect & Induced $7,473,614 $24,231,715
Total $8,266,954 | $12,112,939 Total $331,653 $547,747 Total $16,480,364 $33,238,465
Employment Employment Employment
Direct 107.6 107.6 Direct 4.8 4.8 Direct 3719 371.9
Indirect & Induced 59.0 159.2 Indirect & Induced 1.7 7.3 Indirect & Induced 210.2 670.3
Total 166.6 266.8 Total 6.5 121 Total 582.1 1,042.2
Multiplier 1.55 248 Multiplier 1.35 2.52 Multiplier 1.57 2.80
Taxes Taxes Taxes
Federal $2,104,513 $3,187,592 Federal $82,549 $143,714 Federal $4,931,054 $9,776,997
Provincial $1,741,945 $2,652,463 Provincial $72,794 $121,403 Provincial $10,178,066 $14,375,005
Local $527,855 $811,983 Local $23,675 $37,749 Local $2,607,880 $3,925,954
Total $4,374,313 $6,652,038 Total $179,018 $302,866 Total $17,717,000 $28,077,956
Imports Imports Imports
From Other Provinces $626,150 $1,027,072 From Other Provinces $27,076 $47,146 From Other Provinces $1,978,018 $4,275,710
From Other Countries $1,861,403 $2,962,522 From Other Countries $80,293 $136,382 From Other Countries $4,343,685 $10,051,425
Total $2,487,553 $3,989,594 Total $107,369 $183,528 Total $6,321,703 $14,327,135

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 117

Economic Impact of

Incremental User Expenditures
In The North-East Region
(2003 Dollars)

Table 118
Economic Impact of
Total User Expenditures
In The North-East Region
(2003 Dollars)

Table 119

Economic Impact of

Expenditures on Durable Goods
In The North-East Region
(2003 Dollars)

North- Ontario North- Ontario North- Ontario
East East East
Initial Expenditure $4,533,896 $4,533,896 Initial Expenditure $77,267,744 | $77,267,744 Initial Expenditure $18,247,290 | $18,247,290
Value Added Value Added Value Added
Direct $1,929,001 $1,929,001 Direct $39,905,232 | $39,905,232 Direct $163,011 | $16,301,100
Indirect & Induced $560,284 $2,862,801 Indirect & Induced $7,541,574 | $41,542,891 Indirect & Induced $292,431 $2,351,051
Total $2,489,285 $4,791,802 Total $47,446,806 | $81,448,123 Total $455,442 | $18,652,151
Multiplier 0.55 1.06 Multiplier 0.61 1.05 Multiplier 0.02 1.02
Gross Output Gross Output Gross Output
Direct $4,533,896 $4,533,896 Direct $77,267,744 | $77,267,744 Direct $18,247,290 | $18,247,290
Indirect & Induced $1,355,296 $5,233,419 Indirect & Induced $16,702,055 | $76,255,258 Indirect & Induced $4,360,890 | $21,795,883
Total $5,889,192 $9,767,315 Total $93,969,799 | $153,523,002 Total $22,608,180 | $40,043,173
Multiplier 1.30 2.15 Multiplier 1.22 1.99 Multiplier 1.24 2.19
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $872,985 $872,985 Direct $13,690,396 | $13,690,396 Direct $113,781 $7,000,781
Indirect & Induced $385,640 $1,598,679 Indirect & Induced $5,253,682 | $23,351,441 Indirect & Induced $184,620 $7,230,262
Total $1,258,625 $2,471,664 Total $18,944,078 | $37,041,837 Total $298,401 | $14,231,043
Employment Employment Employment
Direct 38.5 38.5 Direct 500.1 500.1 Direct 25 250.0
Indirect & Induced 11.4 M7 Indirect & Induced 152.8 604.2 Indirect & Induced 53 108.3
Total 49.9 80.2 Total 652.9 1,104.3 Total 7.8 358.3
Multiplier 1.30 2.08 Multiplier 1.31 2.21 Multiplier 3.12 1.43
Taxes Taxes Taxes
Federal $369,326 $729,849 Federal $5,712,754 | $11,134,194 Federal $80,143 $3,316,023
Provincial $851,751 $1,220,906 Provincial $21,230,325 | $26,698,384 Provincial $53,677 $2,157,017
Local $210,397 $342,445 Local $5,347,888 $7,278,299 Local $12,510 $446,625
Total $1,431,474 $2,293,200 Total $32,290,967 | $45,110,877 Total $146,330 $5,919,665
Imports Imports Imports
From Other Provinces $119,768 $325,191 From Other Provinces $1,719,450 $4,678,499 From Other Provinces $20,456 $1,122,437
From Other Countries $263,632 $699,670 From Other Countries $4,042,690 | $10,404,169 From Other Countries $62,791 $3,703,564
Total $383,400 $1,024,861 Total $5,762,140 | $15,082,668 Total $83,247 $4,826,001
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 120 Table 121 Table 122
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The North-East Region In The North-East Region In The North-East Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
North- Ontario North- Ontario North- Ontario
East East East
Initial Expenditure $41,291,195 | $41,291,195 Initial Expenditure $1,876,873 | $1,876,873 Initial Expenditure $97,391,907 $97,391,907
Value Added Value Added Value Added
Direct $21,270,161 [ $21,270,161 Direct $946,749 $946,749 Direct $41,014,992 $57,153,081
Indirect & Induced $6,746,543 | $29,688,037 Indirect & Induced $118,364 | $1,350,725 Indirect & Induced $7,952,369 $45,244,667
Total $28,016,704 | $50,958,198 Total $1,065,113 | $2,297,474 Total $48,967,361 $102,397,748
Multiplier 0.68 1.23 Multiplier 0.57 1.22 Multiplier 0.50 1.05
Gross Output Gross Output Gross Output
Direct $41,291,195 [ $41,291,195 Direct $1,876,873 | $1,876,873 Direct $97,391,907 $97,391,907
Indirect & Induced $10,704,113 | $58,276,415 Indirect & Induced $189,681 | $2,642,498 Indirect & Induced $21,252,626 [ $100,693,639
Total $51,995,308 | $99,567,610 Total $2,066,554 | $4,519,371 Total $118,644,533 | $198,085,546
Multiplier 1.26 241 Multiplier 1.10 241 Multiplier 1.22 2.03
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $16,736,699 | $16,736,699 Direct $751,353 $751,353 Direct $14,555,530 $21,442,530
Indirect & Induced $4,683,263 | $17,733,711 Indirect & Induced $75,663 $807,399 Indirect & Induced $5,513,965 $31,389,102
Total $21,419,962 | $34,470,410 Total $827,016 | $1,558,752 Total $20,069,495 $52,831,632
Employment Employment Employment
Direct 306.1 306.1 Direct 13.7 13.7 Direct 516.3 763.8
Indirect & Induced 113.6 453.1 Indirect & Induced 17 20.5 Indirect & Induced 159.8 733.0
Total 419.7 759.2 Total 15.4 342 Total 676.1 1,496.8
Multiplier 1.37 248 Multiplier 1.12 2.50 Multiplier 1.31 1.96
Taxes Taxes Taxes
Federal $5,361,680 $9,105,838 Federal $200,738 $410,761 Federal $5,993,635 $14,860,978
Provincial $4,417,821 $7,571,927 Provincial $179,353 $346,699 Provincial $21,463,355 $29,202,100
Local $1,336,154 $2,310,703 Local $59,308 $107,425 Local $5,419,706 $7,832,349
Total $11,115,655 | $18,988,468 Total $439,399 $864,885 Total $32,876,696 $51,895,427
Imports Imports Imports
From Other Provinces $1,639,557 $2,922,792 From Other Provinces $65,160 $134,165 From Other Provinces $1,805,066 $5,935,101
From Other Countries $4,689,805 $8,430,600 From Other Countries $197,927 $388,110 From Other Countries $4,303,408 $14,495,843
Total $6,229,362 | $11,353,392 Total $263,087 $522,275 Total $6,108,474 $20,430,944

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 129

Economic Impact of

Incremental User Expenditures
In The North-West Region
(2003 Dollars)

Table 130
Economic Impact of
Total User Expenditures
In The North-West Region
(2003 Dollars)

Table 131

Economic Impact of

Expenditures on Durable Goods
In The North-West Region
(2003 Dollars)

North- Ontario North- Ontario North- Ontario
West West West
Initial Expenditure $2,684,967 $2,684,967 Initial Expenditure $45,485,231 | $45,485,231 Initial Expenditure $10,737,625 | $10,737,625
Value Added Value Added Value Added
Direct $1,169,304 $1,169,304 Direct $24,034,375 | $24,034,375 Direct $292,656 $292,656
Indirect & Induced $543,213 $1,670,105 Indirect & Induced $7,222,289 | $23,913,480 Indirect & Induced $612,322 | $10,683,210
Total $1,712,517 $2,839,409 Total $31,256,664 | $47,947,855 Total $904,978 | $10,975,866
Multiplier 0.64 1.06 Multiplier 0.69 1.05 Multiplier 0.08 1.02
Gross Output Gross Output Gross Output
Direct $2,684,967 $2,684,967 Direct $45,485,231 | $45,485,231 Direct $10,737,625 | $10,737,625
Indirect & Induced $425,852 $3,132,684 Indirect & Induced $5,311,832 | $44,925,517 Indirect & Induced $1,273,499 | $12,825,796
Total $3,110,819 $5,817,651 Total $50,797,063 | $90,410,748 Total $12,011,124 | $23,563,421
Multiplier 1.16 217 Multiplier 1.12 1.99 Multiplier 1.12 2.19
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $539,257 $539,257 Direct $8,296,344 $8,296,344 Direct $176,272 $176,272
Indirect & Induced $346,413 $939,026 Indirect & Induced $4,660,821 | $13,524,772 Indirect & Induced $365,770 $6,432,639
Total $885,670 $1,478,283 Total $12,957,165 | $21,821,116 Total $542,042 $6,608,911
Employment Employment Employment
Direct 234 234 Direct 300.2 300.2 Direct 3.3 3.3
Indirect & Induced 9.9 246 Indirect & Induced 130.4 350.4 Indirect & Induced 9.9 207.6
Total 33.3 48.0 Total 430.6 650.6 Total 13.2 210.9
Multiplier 1.42 2.05 Multiplier 1.43 217 Multiplier 4.00 63.91
Taxes Taxes Taxes
Federal $260,597 $432,856 Federal $3,912,006 $6,519,846 Federal $159,941 $1,944,386
Provincial $519,994 $706,416 Provincial $12,915,919 | $15,674,487 Provincial $103,674 $1,264,575
Local $128,941 $199,232 Local $3,260,020 $4,280,637 Local $21,091 $262,817
Total $909,532 $1,338,504 Total $20,087,945 | $26,474,970 Total $284,706 $3,471,778
Imports Imports Imports
From Other Provinces $93,793 $194,601 From Other Provinces $1,305,634 $2,756,308 From Other Provinces $55,875 $660,499
From Other Countries $212,701 $418,724 From Other Countries $3,112,600 $6,129,340 From Other Countries $191,814 $2,179,363
Total $306,494 $613,325 Total $4.418,234 $8,885,648 Total $247,689 $2,839,862
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 132 Table 133 Table 134
Economic Impact of Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In The North-West Region In The North-West Region In The North-West Region
(2003 Dollars) (2003 Dollars) (2003 Dollars)
North- Ontario North- Ontario North- Ontario
West West West
Initial Expenditure $29,535,330 | $29,535,330 Initial Expenditure $1,342,515 | $1,342,515 Initial Expenditure $57,565,371 $57,565,371
Value Added Value Added Value Added
Direct $15,213,430 | $15,213,430 Direct $677,204 $677,204 Direct $25,004,235 $25,004,235
Indirect & Induced $7,180,325 | $21,236,646 Indirect & Induced $210,045 $966,164 Indirect & Induced $8,044,656 $35,562,854
Total $22,393,755 | $36,450,076 Total $887,249 | $1,643,368 Total $33,048,891 $60,567,089
Multiplier 0.76 1.23 Multiplier 0.66 1.22 Multiplier 0.57 1.05
Gross Output Gross Output Gross Output
Direct $29,535,330 | $29,535,330 Direct $1,342,515 | $1,342,515 Direct $57,565,371 $57,565,371
Indirect & Induced $12,849,978 [ $41,684,751 Indirect & Induced $399,593 [ $1,890,162 Indirect & Induced $6,984,924 $59,641,475
Total $42,385,308 [ $71,220,081 Total $1,742,108 | $3,232,677 Total $64,550,295 [ $117,206,846
Multiplier 1.44 241 Multiplier 1.30 241 Multiplier 1.12 2.04
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $11,971,128 | $11,971,128 Direct $537,438 $537,438 Direct $9,010,054 $9,010,054
Indirect & Induced $4,744,399 | $12,685,338 Indirect & Induced $131,197 $577,528 Indirect & Induced $5,157,788 $20,534,939
Total $16,715,527 | $24,656,466 Total $668,635 | $1,114,966 Total $14,167,842 $29,544,993
Employment Employment Employment
Direct 218.9 218.9 Direct 9.8 9.8 Direct 313.3 313.3
Indirect & Induced 118.4 324.2 Indirect & Induced 3.2 14.7 Indirect & Induced 143.5 572.7
Total 337.3 543.1 Total 13.0 245 Total 456.8 886.0
Multiplier 1.54 248 Multiplier 1.33 2.50 Multiplier 1.46 2.83
Taxes Taxes Taxes
Federal $4,247,787 $6,490,416 Federal $166,023 $292,640 Federal $4,237,970 $8,756,872
Provincial $3,483,008 $5,400,521 Provincial $145,179 $247,191 Provincial $13,164,772 $17,186,253
Local $1,043,828 $1,652,831 Local $46,809 $76,840 Local $3,327,920 $4,620,294
Total $8,774,623 | $13,543,768 Total $358,011 $616,671 Total $20,730,662 $30,563.419
Imports Imports Imports
From Other Provinces $1,264,185 $2,090,654 From Other Provinces $54,614 $95,968 From Other Provinces $1,416,123 $3,612,775
From Other Countries $3,792,129 $6,030,356 From Other Countries $163,356 $277,612 From Other Countries $3,467,770 $8,586,315
Total $5,056,314 $8,121,010 Total $217,970 $373,580 Total $4,883,893 $12,099,090

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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Table 129

Total Economic Impact of
All Incremental User Expenditures

In Ontario

(2003 Dollars)

Table 130

Total Economic Impact of
All Total User Expenditures

In Ontario
(2003 Dollars)

Table 131

Total Economic Impact of
All Expenditures on Durable Goods

In Ontario

(2003 Dollars)

Total All Ontario Total All Ontario Total All Ontario
Regional Impacts Regional Impacts Regional Impacts
Initial Expenditure $143,571,856 | $143,571,856 Initial Expenditure $1,888,234,151 $1,888,234,151 Initial Expenditure $432,777,728 | $432,777,728
Value Added Value Added Value Added
Direct $74,236,320 | $74,236,320 Direct $747,753,810 $747,753,810 Direct $83,021,502 | $99,159,591
Indirect & Induced $28,044,957 | $78,538,755 Indirect & Induced $534,367,231 $1,225,585,394 Indirect & Induced $108,514,407 | $348,790,046
Total $102,281,277 | $152,775,075 Total $1,282,121,041 $1,973,339,204 Total $191,535,909 | $447,949,637
Multiplier 0.71 1.06 Multiplier 0.68 1.05 Multiplier 0.44 1.04
Gross Output Gross Output Gross Output
Direct $143,571,856 | $143,571,856 Direct $1,888,234,151 $1,888,234,151 Direct $432,777,728 | $432,777,728
Indirect & Induced $28,668,945 | $147,739,024 Indirect & Induced $677,524,679 |  $2,314,979,454 Indirect & Induced $177,212,087 | $522,903,595
Total $172,240,801 | $291,310,880 Total $2,565,758,830 [  $4,203,213,605 Total $609,989,815 | $955,681,323
Multiplier 1.20 2.03 Multiplier 1.36 2.23 Multiplier 1.41 2.21
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $26,692,303 | $26,692,303 Direct $341,387,720 $341,387,720 Direct $53,502,540 | $60,389,540
Indirect & Induced $17,709,381 | $44,232,088 Indirect & Induced $330,943,820 $699,769,039 Indirect & Induced $64,184,789 | $214,722,654
Total $44,401,684 | $70,924,391 Total $672,331,540 $1,041,156,759 Total $117,687,329 | $275,112,194
Employment Employment Employment
Direct 1,163 1,163 Direct 14,682 14,682 Direct 2,326 2,574
Indirect & Induced 504 1,161 Indirect & Induced 9,178 18,530 Indirect & Induced 1,754 6,603
Total 1,667 2,324 Total 23,860 33,212 Total 4,080 9,093
Multiplier 1.43 2.00 Multiplier 1.63 2.26 Multiplier 1.75 3.53
Taxes Taxes Taxes
Federal $13,574,764 | $21,191,046 Federal $200,785,115 $303,995,565 Federal $34,125,828 | $77,942,578
Provincial $39,112,687 | $47,201,658 Provincial $354,605,747 $462,639,729 Provincial $21,893,782 | $50,724,194
Local $9,767,823 | $12,793,034 Local $89,197,776 $129,409,496 Local $4,431,881 | $10,794,767
Total $62,455,274 | $81,185,738 Total $644,588,638 $896,044,790 Total $60,451,491 | $139,461,539
Imports Imports Imports
From Other Provinces $4,599,585 $9,027,123 From Other Provinces $80,933,135 $142,776,894 From Other Provinces $11,526,659 | $27,395,332
From Other Countries $10,396,361 $19,705,449 From Other Countries $185,269,741 $312,807,921 From Other Countries $36,357,796 | $86,885,530
Total $14,995,946 | $28,732,572 Total $266,202,876 $455,584,815 Total $47,884,455 | $114,280,862
Source: Econometric Research Limited Source: Econometric Research Limited Source: Econometric Research Limited
Table 132 Table 133 Table 134
Total Economic Impact of Total Economic Impact of Economic Impact of
Trail Construction Trail Maintenance All Recurrent Expenditures
In Ontario In Ontario In Ontario
(2003 Dollars) (2003 Dollars) (2003 Dollars)
Total All Ontario Total All Ontario Total All Ontario
Regional Impacts Regional Impacts Regional Impacts
Initial Expenditure $200,586,353 | $200,586,353 Initial Expenditure $9,117,563 | $9,117,563 Initial Expenditure $2,330,129,442 [$2,330,129,442
Value Added Value Added Value Added
Direct $103,327,467 | $103,327,467 Direct $4,599,163 | $4,599,163 Direct $835,374,475 | $851,512,564
Indirect & Induced $46,384,731 | $144,219,717 Indirect & Induced $1,297,904 | $6,561,616 Indirect & Induced $644,179,542 | $1,580,937,056
Total $149,712,198 | $247,547,184 Total $5,897,067 | $11,160,779 Total $1,479,554,017 |$2,432,449,620
Multiplier 0.75 1.23 Multiplier 0.65 1.22 Multiplier 0.63 1.04
Gross Output Gross Output Gross Output
Direct $200,586,353 | $200,586,353 Direct $9,117,563 | $9,117,563 Direct $2,330,129,442 [$2,330,129,442
Indirect & Induced $81,285,304 | $283,097,975 Indirect & Induced $2,410,638 | $12,836,856 Indirect & Induced $857,147,404 | $2,850,719,905
Total $281,871,657 | $483,684,328 Total $11,528,201 | $21,954,419 Total $3,187,276,846 |$5,180,849,347
Multiplier 141 241 Multiplier 1.26 241 Multiplier 1.37 222
Wages & Salaries Wages & Salaries Wages & Salaries
Direct $81,303,658 | $81,303,658 Direct $3,649,959 | $3,649,959 Direct $398,540,219 | $405,427,219
Indirect & Induced $30,578,314 | $86,148,357 Indirect & Induced $800,050 | $3,922,225 Indirect & Induced $395,928,659 | $918,413,918
Total $111,881,972 | $167,452,015 Total $4,450,009 | $7,572,184 Total $794,468,878 | $1,323,841,137
Employment Employment Employment
Direct 1,487 1,487 Direct 67 67 Direct 17,075 17,322
Indirect & Induced 763 2,201 Indirect & Induced 19 100 Indirect & Induced 10,951 25,233
Total 2,250 3,688 Total 86 166 Total 28,026 42,471
Multiplier 1.51 2.48 Multiplier 1.29 249 Multiplier 1.64 245
Taxes Taxes Taxes
Federal $28,369,423 | $44,106,245 Federal $1,101,463 | $1,988,804 Federal $236,012,406 | $383,926,947
Provincial $23,317,082 | $36,695,668 Provincial $967,923 | $1,679,706 Provincial $377,467,452 | $515,043,629
Local $7,014,706 | $11,225,042 Local $313,988 $521,850 Local $93,943,645 | $140,726,113
Total $58,701,211 | $92,026,955 Total $2,383,374 | $4,190,360 Total $707,423,503 | $1,039,696,689
Imports Imports Imports
From Other Provinces $8,352,669 | $14,198,476 From Other Provinces $359,506 $651,759 From Other Provinces $92,819,300 | $170,823,985
From Other Countries $25,247,518 | $40,954,578 From Other Countries $1,084,586 | $1,885,375 From Other Countries $222,712,123 | $401,578,826
Total $33,600,187 | $55,153,054 Total $1,444,092 | $2,537,134 Total $315,5631,423 | $572,402,811

Source: Econometric Research Limited

Source: Econometric Research Limited

Source: Econometric Research Limited
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